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THE THREATENING TARIFF 

Just a year ago we published those paragraphs of 
the tariff bill H. R. 7486 which had then been passed 
by the House of Representatives. The bill at that time 
provided for free enfleurage greases and floral con- 
cretes; many free essential oils; an ad valorem rate 
of duty not to exceed thirty-five per cent (35%) on 
many natural or synthetic odoriferous aromatic chemi- 
cals; ad valorem rate of 40c. per pound and forty per 
cent (40%) on all mixtures or combinations of distilled 
oils, or natural synthetic odoriferous aromatic sub- 
stances. The proposal to give permanent form to the 
selective license system, commonly known as the em- 
bargo, on synthetic aromatic chemicals, now a tem- 
porary measure known as the “Dye and Chemical Con- 
trol Act, approved May 7, 1921,” was eliminated at the 
last minute. 

The situation at the present time is very much dif- 
ferent. The Senate Finance Committee has reported the 
bill to the Senate and has proposed that the embargo 
be continued for one year after the passage of the 
tariff bill (section 321) and also proposes to confer 
upon the President the right to issue a proclamation 
reviving the embargo for one year, if at any time in 
his opinion the tariff “rates on dyestuffs, synthetic 
aromatic chemicals, etc., do not equalize the differences 
in competition in trade in the markets of the United 
States of any such article wholly or in part the product 
of the United States, and of like or similar articles 
wholly or in part the product of competing foreign 
countries,” if an industry in the United States is being or 
likely to be materially injured by reason of the importa- 
tion of like or similar articles into the United States. 

The italics are ours and we believe it is unnecessary 
for us to make any comment on this provision, as its 
full importance will be immediately recognized by all 
concerned. This provision is not in the confidential 
committee print of the bill, but was inserted at the last 
moment just before the bill was reported to the Senate. 

Another very interesting provision is contained in 
section 622 to which we invite special attention. Under 
this paragraph the President may declare an emergency 
to exist and may authorize the Secretary of the Treasury 
“to extend during the continuance of such emergency 
the time herein prescribed for the performance of any 
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act.” In the opinion of experts this would permit him 


to declare an emergency to exist in the dye-stuff and 


chemical industry and to extend the embargo. 

We give special attention to the embargo feature of 
the bill as it is of so much importance to American 
The Manu- 
two 


consumers of synthetic aromatic chemicals. 


facturing Perfumers’ Association went on record 


years ago as being opposed to any other than adequate 
tariff protection for American manufacturers of these 
products, and there is every reason why should 
The this built up 


behind a tariff wall of reasonable protection, and al- 


they 


do so. industries in country were 


though the depreciated currencies of foreign countries 


enable them to manufacture at costs much below 


American standards, there is no reason why an equit- 


able adjustment cannot be arranged through tariff pro- 


tection, just the same as when lower manufacturing 
costs that prevailed abroad were due to other than 
depreciated currency conditions. The American steel 


industry was developed through a period of higher unit 
production costs due to then less efficient methods of 
production and to higher wages paid in this country, 
and there 
the one that prevails at the present time, 
the causes of the present 


abroad be different. 


is no difference between that situation and 
even though 
lower manufacturing costs 
may 

Then too, American perfume and soap manufacturers 
should not be hampered in the selection of raw mate- 
rials that they deem best to use in their products. The 
markets of the world are to their French 
petitors in the selection of raw materials, and there is 


no reason why the American manufacturers should not 


open com- 


be granted equal freedom of selection. 
Some of the strongest proponents of the embargo 


system have admitted that the system is not absolutely 


necessary, and that adequate tariff protection would 
enable them to thrive. 
The system of valuation based upon the value ot 


imports in the American market, as proposed by the 
House of Representatives has been eliminated by the 
Senate and the foreign valuation substituted therefor. 
This is the system that has prevailed in this country 
since the first tariff law was passed, with the exception 
of a very brief period in 1842. Customs experts are 
divided as to the practicability of administering 
tariff law based on American valuation and the Senate 
Finance Committee has adopted the view of those who 
Commerce and 


any 


are opposed to it. Chambers of 
other 
country have protested against the 
plan and it will be threshed out more thoroughly in 


the Senate than probably any other feature of the bill. 


business men throughout the 


American valuation 


organizations of 


Coupled, however, with the so-called European valua- 
tion plan is a grant of authority to the President to 
direct that an additional duty not exceeding fifty (50) 
nor than (10%) of the value of the 
merchandise be assessed whenever in his opinion “un- 
fair methods of competition and unfair acts in the 
importation of merchandise into the United States, or 
in its sale by the owner, importer, consignee, or agent 
of either, the effect or tendency of which is to destroy 
or substantially injure an industry, efficiently and eco- 
nomically operated in the United States, or to prevent 
the establishment of such an industry or to restrain or 


less ten per cent 








PERFU MER 





_ —ae 


HOOVER BELIEVES BETTER TIMES ARE 
HERE AND WILL KEEP ON GROWING 


Secretary of Commerce Hoover in discussing thx 
brighter business situation within a few days declared 
that the improvement which has occurred within the 
last several weeks is definite and permanent. A bet- 


ter condition is reflected in the principal industrial 


and business lines génerally, and it is his opinion that 
this improvement may be expected to continue. 

It was made plain by the Secretary that the bette: 
ment in.the business situation is not the first sign of 
an imminent boom toward restoration of business and 
industrial activities to a wartime Instead, he 
said, production generally is increasing. agricultural 
prices are rising and the situation looks much better 
at present than at any time in the last several months 
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commerce in the United States. 


this is t 


monopolize trade and 


The intent of guard against the 


destruction of any 


by competition of 


\merican industry that is threatened 
products made in where 
depreciated currencies permit of very low manufacturing 
adopted by the Senate 


alternative to the 


countries 


costs, and was Finance Com 


mittee as an proposal to give the 
President authority to fix the value of foreign exchangs 
for tariff purposes. 


the Senate 


materials are cor 


The rates of duty proposed by inane 


Committee on certain perfume raw 


siderably in excess of those in the House bill and call 
to a moderate basis, or else an 
ment of the duty on finished perfumes and toilet prep 
arations present rate of 40c. per 
pound and sixty per cent. (60%) ad valorem on alcoholic 


per 


for reduction adjust 


somewhat above the 


products, and sixty cent (60%) on non-alcoholic 


preparations. 


It is a very difficult matter to convince Congress 
that a combined specific and ad valorem duty averaging 
should not be. sufficient 
industry, but we believe 
them that the differential 


raw materials and 


seventy-five per cent (75%) 
protection for an American 
that 


between 


when it is shown to 


the proposed rates on the 
the rate on finished products is too small, they can be 
induced to lower the one or raise the other. 

The inclusion of “artificial musk, benzyl acetate, benzyl 
anthranilate 


alcohol, 


henzoate, coumarin, diphenyloxide, methyl] 


methyl salicylate, phenylacetaldehyde, phenylethy! 
and other synthetic odoriferous or aromatic chemicals, in- 
cluding these products not marketable as 


perfumery, cosmetics, or toilet preparations, and not mixed 


flavors, all of 


and not compounded, and not containing alcohol” 

“natural methyl salicylate or oil of wintergreen or oil of 
sweet birch; natural coumarin at proposed duty of 
sixty (60%) ad valorem and 7c per pound, is 
the highest rate on any perfumery, etc., raw materials pro- 
vided for in the bill. These rates come in direct conflict 
with the rates provided in paragraph 56, viz. forty-five per 
cent. (45%) ad valorem and would prevail over the latter. 


per cent. 


It should be borne in mind that the principal raw 
materials, viz.: enfleurage greases, floral concretes and 
most essential oils will be free, and that duty on syn: 
thetics would be forty-five per (45%). The 
proposed duty of 40c. per pound and fifty per cent 
(50%) find many 


cent 


ad valorem on mixtures will not 
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opponents as such products can largely be made in this 
country. 

The able Tariff Committee of the Manufacturing Per- 
fumers’ Association is in close touch with the situation 
and at the coming convention will make a detailed 
report of its work and of the prospect. 

Those who have rushed into print with ill-considered 
diatribes alleging that the Association has neglected 
any of this work, reveal only their own lack of under- 
standing of the situation, or a desire purposely to 
misrepresent it. individuals in 
trying to make 


Two particular who 


are evidently capital for themselves 
out of the situation appear much like Don Quixote 


ind his amusing squire Sancho Panza. 


“BANKRUPT OR BOOTLEGGER?” NEITHER! 


Our contemporary, Drug <>» Chemical Markets, usually 


up to the current moment in news, seems to be lapsing 


when it prints this dirge for the American alcohol in- 
dustry 
“Slowly, but surely, the life of the legitimate alcohol 

industry in the United States is being crushed out 
by the Anti-Saloon League Unquestionable authority 
states that a few years more such as the past eighteen 
months have been, and the law-abiding producers will 
be forced to the wall or forced to turn to bootlegging 
Already some of the weaker members in the alcohol 
producing business, tired of the everlasting baiting by 
the powerful! prohibition clique in Washington, show 
signs of ‘throwing up the sponge.’ The gradual crush- 
ing of the industry is a deliberate movement to eliminate 
completely alcohol production in the United States, 
merely a step in the effective enforcement of the Vol- 
stead Act.” 

Members of the alcohol industry must join with the 
dominant majority of the people who have finally arisen 
in revolt against Volsteadism and are holding mass meet- 
ings in New York and elsewhere to try to cure the harm 
that has been done to American industries by the Anti- 
Saloon League, started out merely to suppress 
saloons that all decent citizens wanted to see suppressed, 
but launched out into its almost successful attempt to 
throttle every industry using alcohol in any shape. 

The tide seems to have turned. The Anti-Saloon 
League’s paid agents no longer are allowed to call tem- 
perance people “rum hounds” in the newspapers because 
they protest against the methods of the bone dry minority. 
Apparently they realize they have gone too far, but with 
fanatical obstinacy they stay silent, instead of yielding to 
popular sentiment and making this a Temperance Nation. 

Probably more significant than anything else is the trend 


which 


of the Congress primaries in various parts of the country. 
Some strong “dry” Congressmen have been turned down 
entirely and candidates making revision of the Volstead 
law an issue have either won or cut down adverse ma- 
jorities enormously. 


INTERNATIONAL COMMERCE CHAMBER 


The next general meeting of the International Chamber of 
Commerce will be held in Rome, Italy, the week of March 
19, 1923, it is announced by the American section of the 
International Chamber. Before then the International 
Chamber Committees, consisting of experts in financial and 
commercial problems, will be able to consider the results 
from the Genoa Conference insofar as they affect industry 
and commerce. Based on the views of these committees, 
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made at that time as to such 


constructive plans will be 


further steps which should be taken in re storing the trade of 


the world 
The next meeting of the Executive Committee of the Inter- 


itional Chamoer will be held in Paris on May 26 and will 


1 
e tollowed b 


uly 10 


meeting of the Board of Directors on 


FOREIGN TRADE CONVENTION 


\merican manufacturers and business men who at- 
tend the Ninth National Foreign 
Philadelphia, May 10, 11 and 12, will not only meet 
foreign traders from all parts of the globe, but will 
have the benefit of information and advice on their 
individual problems of selling their products abroad, 
no matter how new or remote the markets. Delegates 
from all parts of the world will be present. 

In co-operation with the Trade Adviser Service, 
feature at these National Foreign 
rade Conventions, the Department of Commerce will 
have a large delegation of its experts on hand. Secre- 
tary of Commerce Hoover and Julius Klein, director 
of the Bureau of Foreign & Domestic Commerce, are 
taking an active personal interest in the convention and 
both expect to be present. The heads of the various 
commodity divisions of the Department of Commerce, 
and representatives of foreign divisions of the Depart- 
ment of State will also attend the convention, which 
will bring together thousands of the keenest business 
minds of the country to stimulate American foreign 
trade. 


Trade Convention in 


always a valuable 


VALUE OF PERPETUAL INVENTORY 


\ perpetual inventory or stores control system aids 
manufacturing. plants in keeping their investment in 
materials and supplies to a minimum consistent with 
efficient operation. This is one of a number of ‘worth- 
while advantages which accrue from a perpetual inven- 
tory as pointed out in a pamphlet on this subject pre- 
pared by the Fabricated Production Department of the 
Chamber of Commerce of the United States. 

The pamphlet explains that “the supply of specific 
commodities on hand is largely regulated by conditions 
of purchase, production and demand and as these 
things change, so should the level of supply. When 
goods are scarce and deliveries uncertain a larger re- 
serve of material is necessary than when goods are 
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plentiful and deliveries dependable, and obviously when 
demand falls below actual or planned production, future 
curtailed.” 


commitments for material must be 





Copies of the pamphlet be had in limited quanti- 
from the Chamber of Commerce 


Mills Building, Washington, D. C. 


ties free of chara: 


of the Un ted states 


HOW OUR TRADES HAVE GROWN IN 50 YEARS 





Che fiftieth anniversary number of the Oil, Paini & Drug 
ef r contains a vast amount statistics on the progress 
xf trade in its half century, from which we extract some 
igures of interest to our readers Imports of “alcoholic 
Pounds Pounds 
187] $272,302 1916 281,387 $828,727 
1881 461,592 1917 359,200 1,085,369 
189] 258,832 1918 267,733 1,014,647 
1901 Pere 594,282 1919 221,041 911,014 
1913 286,025 819,685 1920 1,620,601 3,533,172 
1914 301,443 771,758 1921 1,774,025 3,639,951 

1915 240,075 689,930 
hes gures apparently do not include cosmetics, for the 


Government import figures for 1921 for all “perfumeries, 


ismetics and toilet preparations’ are $6,043,027 This 
leaves a margin that is of some consequence in compiling 
and tabulating statistics in which various calculators in- 
lude or omit items of collateral importance as suits their 
purpose 

The Reporter gives the figures below as being the ex- 
ports of “alcoholic perfumery, toilet waters, etc.’ for the 
half century ut again the “etc.” is troublesome, for the 
Government total for 1921, including cosmetics, is $4,736,946, 


much smaller than the Reporter's total. It is an adage that 


figures never lie, but sometimes they seem to disagree in 


minor details and occasionally in larger ones, so that this 


comparison in the Reporter may be considered a fair one 


for the industries that were included by the compiler: 

1871 $392,993 1916 wees $2,903,063 
1881 292,939 1917 3,618,620 
1891 450,663 1918 3,965,465 
1901 380,994 1919 6,077 854 
1913 1,441,982 1920 7,979,237 
1914 1,620,872 1921 6,236,766 
1915 1,715,059 


Here are some figures in the range of fifty years that show 
the enormous growth of our industries. It will be noticed 
that the American demand for perfumed and unperfumed 


toilet soap has almost exactly reversed in the half century: 


Imports 1871 1921 
Chalk, unmanufactured ....... $42,750 $233,408 
Glycerine, crude 34,498 1,576,018 
ee rr roe 93,260 143,667 
Oil, citronelle and lemon grass 13,535 402,686 
oe SS rer rrr eee 257,868  12,214.272 
Oils, lemon and orange ......... 144,405 1,003,068 
ee A OD gnc eevee ese cwiauee 46,242 263,980 
Soap, toilet, perfumed 76,499 227 624 
Soap, toilet, unperfumed ............ 223,061 18,001 
aac Ree e ees 4,606 1,338,362 
NG oc conek ee ane neues 19,821 106,481 
oe uae ei ee 113,212 1,811,396 
NE cin agensaaedene'n 496 318,058 


Oils of lemon and orange imports in 1871 totaled $144,405. 
[In 1921 oil of lemon alone was $559,970 and oil of orange 
$543,098. 

Figures for a shorter period than half a century are given 
for some other industries. 

Bottle caps, collapsible tubes and sprinker tops, not dec- 
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THE ROMANCE OF ADVERTISING: 
NOBODY HAS TO PAY THE BILLS! 


Head of One the I 


(By Sir H. V. Mackintosh, 
/ Firms in Britain.) 


Wost Successf 


\dvertising is as necessary to the modern busi- | 
ness as raw material. \nd the strange thing js | 
that nobody pays the advertising bill. The bill |} 
of my own firm during the last thirty years has | 


been something like half a million pounds, ($2, | 
QOUU,000 or more) tor new spaper advertising ilone | 


nd our total selling costs today are less than they 
were twenty-five years ago. They are probably 
less than those of any of our competitiors who 


may not spend a penny in advertising. 
Chat is a remarkable thing, but nevertheless, 
it is true. Nobody does pay the advertising bill, 


if it is rightly done, for by increasing production 
and lessening overhead expenses and general sell- 
ing costs advertising really gets thrown in, | 
recommend any business man who wants a hobby | 
to do some advertising. 

“I find advertising the most interesting part of 
my business, and I turn to it when I am ‘fed up’ | 
with other things. If more business advertising | 
were done, there would be less talk of business | 
dullness and of getting out of it at the earliest | 
possible moment. Advertising makes business a 
great game instead of a routine, and no business | 
can succeed unless it is taken in the spirit of a 
game.” 





2 


rated, are given as $24,123 in 1913, dropping to $1,799 jy 


1921 Che same decorated in 1913 were imported to t 
extent of $203,357, falling off to $46,733 in 1921, both 
creases showing that American manufacturers have almos 


eliminated the demand for foreign products in these lin 


Glass bottle imports, including vials and jars, molded ot 


off from $205,267 in 1913 to $91,000 in 1921 
Imports of oil of 

$110,957 in 1921 
Oil of 


creased to $183,488 in 1921 


pressed, fell 
Jasmine grew from $1,629 in 188] : 
lavender imports were $58,100 in 1881 and 
In the exports division is an interesting item. Alcohol 
grain, including pure, neutral or cologne 
from $180,290 in 1891 to $7,569,381 in 1921 


spirits, grew 


1HREE GOOD TRADE BAROMETERS 


\c the annual meeting of the stockholders of th 
United States Steel Corporation, April 17, Judge Elber 
H. Gary, chairman of the board of directors, sound 


an optimistic note in a summary of improved busines 
The “doubled” in t! 
last year, he asserted, and the exports in that industr 
back to the highest 


conditions. steel business has 


are increasing, steadily “getting 
point.” 

The Federal Department of Commerce reports the 
the March exports aggregated $332,000,000, the highes 


since October, 1921, and that imports totaled $258,000,00) 


the greatest since December, 1920. The trade balanc 
of $74,000,000 in United States 
greatest since November, 1921. 

The New York Stock Exchange on April 17 had 
2,000,000 share business, with honors even on gains am 
losses and both time and call money was easy arou! 
4% per cent. Several big bond issues put out on th 
same day were over subscribed. 

Who says trade is not improving? 


favor of the is th 
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With the business depression behind us and the opportu- 
nity for unparalleled expansion before us the meeting of 
the Manufacturing Hotel 


Biltmore, New York City, April 25, 26 and 27, bids fair to be 


Perfumers’ Association in the 


for attendance and for the discussion of the 


a record one 


important papers on the most vital problems of the in- 
justry which will be read. 
TUESDAY AFTERNOON 


Immediately after the luncheon at 12.30 o’clock, the con- 


vention will be formally opened by calling the roll and by 


reading the various communications and greetings which 


come at the opening of the meeting. Following this, F. 
W. Jones, president of the association, will give his ad- 
dress; and this will be followed by the reports of the 
officers and committees. 

The program for the balance of the afternoon follows: 


300 p. m.—Address: “The Outlook for American Toilet 
Preparations and Perfumery,” by A. D. Mel- 
ville, director of Research of the Nast publi- 
cations, New York City. 

3.30 p. M.—-Discussion on “Booze Jobbers.” The discus- 
sion is to be led by A. Shoppach, of Daggett 
& Ramsdell, New York City. 

400 p. M.—Discussion on “Free Deals.” This will be led 
by Northam Warren, president of the 


Northam Warren Corporation. 


The 
will be 
\t 11.30 p. M. a 
Biltmore 


In the evening a theatre party has been arranged. 


musical comedy “Tangerine” at the Casino Theatre 
who join in the 


held in the 


enjoyed by those party 


supper will he Rose Room of the 


which will be followed by dancing 


WEDNESDAY SESSIONS 
held Wednesday morning, April 
William L, 


association, will be pre 


\ special session will be 


26, at 11 A. M. when the report of Crounse, 


Washington representative of the 


sented. Luncheon will be served at 12.30 P. m. 

\fter luncheon, at 230 p. mM. there will be a discussion 
m “How to Sell Salesmen on Advertising.” It will be 
led by Gilbert Kinney, vice-president of the J. Walter 


this, tellers, the 


treasurer’s 


Thompson Co., New York City. After 


committee on nominations and_ the auditing 


committee will be appointed; and nominations for officers 


and the executive board will be received This will be 

followed by the report of the counsel, Abel I. Smith. 

The program for the balance of the afternoon follows: 

300 p. M—Discussion on “Cooperative Trade Advertis- 
ing.” This will be led by Frank C. Adams of 
the Andrew Jergens Co., Cincinnati, Ohio. 

330 Pp. M—Discussion on “Foreign Competition.” This 


will be led by F. W 


ufacturing Co., Chicago, III. 


Melba Man- 


Jones of the 


4.0 P.M Allowances, ete. This 


Pfeiffer of Richard Hud- 


Discussion on “Trade 
will be led by G. A. 
nut, New York City. 


[he remainder of the afternoon will be devoted to un- 
tnished business. No social event has been arranged for 
the evening 


THURSDAY SESSIONS 


\ special session will be held Thursday morning, April 
és . ° . . e 
«/, at 11 a. M. which will be in the nature of a symposium 


on alcohol. It will be led by Dr. J. M. Doran head of the 


BIG FEATURES OF THE M. P. 
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A. CONVENTION PROGRAM 


Division of the Internal 
H. Ittner, of Col- 
gate & Co. and B. R. Tunison, of the United States Indus- 
trial Alcohol Co.. both of members of the 
Alcohol Committee of the Chemical Society, 


Industrial Alcohol and Chemical 
Revenue Bureau, Washington, D. C. M. 


whom are 
American 
will take part in the discussion. Luncheon will be served 
at 12.30 Pp. M. 
held 

Reports of the committee on nominations and the treas- 
Following this 
there will be a discussion on “Avenues of Increased Use- 
fulness of the Manufacturing Perfumers’ Association.” 
This will be led by A. M. Spiehler, of Adolph Spiehler, 
N.Y. 


discussion the 


after which the afternoon session will be 


urer’s auditing committee will be received. 


Inc., Rochester, 


Following this report of the committee 
business 
followed by the election 


In the evening the annual 


on resolutions will be received after which new 
will be This will be 


of officers and their installation 


considered. 


banquet will be held in the Cascade Room of the Biltmore. 


ANNUAL BANQUET 

The banquet promises to be an unusually interesting affair 
Mr. George S. Fowler, advertising manager for Colgate & 
Co., will act as toastmaster. Mr. Fowler is president of 
the Association of National Advertisers and his reputation 
as an after-dinner speaker extends back to undergraduate 
days at Yale 
of his ready wit and wid 

Mr. G 


on “Things 


University where he was in demand because 
acquaintanceship. 

\. O'Reilly, the banker and economist, will speak 
as They Are.” Mr. O’Reilly is vice-president 
National Bank, New York City 


that has given him unusual opportunities for observing the 


of the Irving a position 
trend of business. 

Dr. Ellwood Hendrick, the eminent scientific publicist, will 
vive a serio-lightsome talk on “The Sense of Smell.” Dr. 
Hendrick is consulting editor of Chemical & Metallurgical 
Engineering and is a director and treasurer of the Research 
which is the advancement of 
three times as president of the 
is prominently 


Corporation, the purpose of 
science. He has served 


Chemists’ Club and identified with several 
national chemical associations 


Dr. Walter E 


explorer of the 


F_.R.S.S.E.U., the 
South 


Cruise of the 


eminent 
Seas will give an illus- 
Kawa to the Filbert 


lraprock 
imaginary 
trated lecture on “The 


Islands.” 


THE M. P. A. PUBLICITY CAMPAIGN 
Definite returns concerning the success of the first na- 


tion-wide publicity campaign sponsored by the Manufac- 


turing Perfumers’ Association to induce a preference for 
\merican-made perfumes and toilet preparations were just 
beginning to come in April 15, the date arbitrarily set for 
the close of the campaign; and accordingly it is impossible 
at this 


the success of the publicity drive 


time to offer any tangible conclusions regarding 


The initial estimate of the association as to the probable 
amount of the specially printed matter such as stickers, 
folders, inserts, etc., that would be needed or called for fell 
short of the actual demand. By April 10 all of such sup- 
plies at association headquarters had been exhausted; and 
numerous inquiries for more from all parts of the country 
could not be filled. 


Owing to the lateness of the date of launching the cam- 


pai 4 t rtrless nr the mune betore leaster nw 
nie mublicity Vas possible ind daily news 
paper advertising was used sparingly. On the other hand 


manufacturing perfumers responded well to the appeal to 
according to 


toilet 


association publicity matter and, 


Colgate & Co., perfun and 


distribute the 
salesmen for prepara 


tions were featured in window displays in 





ous parts ot 


the country 

Despite the inevita iandicaps of a limited appropria 
tion and the late start of the campaign, and in the absence 
of any definite figures, it is generally conceded that the 
effort was well worth while and that valuable experience 


1 


was obtained which will be useful in launching anv cam 


f 


paigns in the futur 1 similar nature 


NEW YORK ALLIED INDUSTRIES CLUB 


A new 
resolutions were adopted at the meeting of the Perfumery 
ind Allied Industries of New York held March 31 
at the Brevoort Hotel, New York City. There were about 
present, including local 
The re 


constitution was approved and several important 
Soap 


sixty members about seven man 


ufacturers of perfume and toilet preparations 
mainder were principals or local representatives for supp!y 
houses, including essential oils, synthetics, paper boxes, glass 
bottles, etc 

W. L 


Immediately 


Schultz, the vice president, acted as toastmaster. 
consisting 
The 


a pledge 


dinner the constitution, 


after the 
of ten articles, was discussed and approved as drawn 
feature of the c 
shall 


Perfumers 


most onstitution was 


that 
Manutacturing 


important 
cooperate with the 
United States 


mutual in 


‘this association assist and 


Association of the 

to the fullest possible extent on all matters of 

terest.”’ Other matters of interest that developed after being 

thoroughly discussed were disposed of by resolutions to br 

presented to the Manufacturing Perfumers’ Association at 
: ; 


convention, as expressing the opinion of th 
The 
American Valuation 


Made 


Situation 


the coming 





rganization subjects scheduled for 
“The 
bargo or 


ind “Th 


Raa 
iocal 


discussio 
Plan,” “The Selective Em 


wert 


Synthetic Aromatic Chemicals,’ 


Foreign 
Alcohol 


Messrs. B. T. Bush, Antoine Chiris Co.; W. E. Burns 
Morana, Inc.; F. J. M. Miles, Cheramy, Inc.; C. R. Meltor 
Pierre Lemoine Cie, Inc Elie Nadal, of Nadal & Des 


V. Vivaudou, and Louis Spencer Levy participated 


in this discussion. 
ns declared that h« is unconditicnal 
id, “to tell anv 


g system. “It is wrong ud, é 
What is needed 


to the ensu 


man has got to buy any line of go: 

if anything, is a selective manufacturing scheme whereby 
American manufacturers may make those things on which 
they do not fear competition, or in other words make 


are best fitted to produce. Then no em 


want an embargo are 


those things they 
bargo 


those who are trying to 


needed ; because those who 
ings that should be 


manufacture th 


properly in Europe In Europe the manufac 
turers specialize ; we too should do it. 
“The 


familiar to all of 


made mor 


Germans, for instance, specialize in certain things 


you. Did it ever occur to you that they 


can only compete with others in the world markets on those 
things made out of material produced in Germany? 
If they are 
preciated exchange they cannot compete with us nor with 
any one else in manufactured articles 


German competition: they cannot deliver 


raw 


compelled to buy raw material with their de 


Another thing about 
quantities and 
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is a result not enough of their goods can be imported » 


make any stir. If the embargo is retained it means that the 


American perfumers will not be able to get the same ray 
materials for finished goods as their French 


With 


Mr. Burns then pointed out how the embargo op 


competitors 


protection there should come open world markets 


ates ty 
i number orf instances to Americans from 


prevent taining 


the best products. -*There are certain things made in Europ 
“Vet 


get a permit to sell the European produc 


\merican product,” he said 


are better than the 
it is impossible ti 
\s a result American perfumers are often compelled to pay 


a higher price for an inferior article when, without the 
licensing 
kind for 
such things fo1 

“Now, that we are a 
the great American dye industry and must ever bear its 
interests in mind, I dissent from this view. We are nota 
part of the dye industry. We have our own problems; and 
it would be best to look first for the 


business 


system, it would be possible to get the imported 
Of course, we can get a permit to import 
our own use, but not to sell them 


less 


take up the suggestion part 


interests of our own 


“But to get back to the licensing system. We apply for 
a license to import something. What happens? The Em 
bargo section sends out a circular letter to all America 
manufacturers who make a similar product, giving the name 
of the company that applies for the license, and asking 
the question as to whether the American product is as good 
as the foreign product What is the answer? Always 
inevitably it is ‘Yes.’ Yet, we must remember that aromatic 
chemicals may analyze alike and yet have different odors 
[his fact brings them outside the pale of the chemist in an 
important particular. Perfumery cannot be produced on the 
word of a chemist alone 


‘To sum up [ maintain that those products that Americans 
better than foreigners should have adequate 
protection. American perfumers should be able to buy 
the markets of the world. Don’t make it impossible to buy 
the best. Don’t try to ‘make’ people do things by law 
Business success isn’t won by law or by politics.” 


Mr. Miles supported the ideas of Mr. Burns. “The 


can produce 


Amer 


an perfumer,”’ he said, “if he hopes to compete with 
foreigners in finished goods, must have the best materials 
These come from Europe; and until Americans can make 


similar materials of equal quality, they should not be giver 
‘tection. The only reason an American perfumer 


iys material in Europe is because he gets a better product 


there—isn’t that so 
Mr. Bush pointed out that protection of the infant steel 
and oil industries in America through adequate tariff 
islation had been the means of enabling them to grow into 
their present dominating position. “In the same way,” he 
American chemical industry—and the fine organic 
hemical industry is inseparably linked to this key industry 
needs protection now if it is to grow and 
ind oil industries have grown.” 


tarift pt 





said, “the 
prosper as tts 


precursors, the 


Answering Mr. Burns’ contention that Americans should 
ontent themselves with manufacturing those things they 
were best able to nufacture, Mr. Bush declared that tt 





those things that could be most 


pick out 


manufactured here 


was impossible te 


prope rly 

“For example,” he “it is impossible to pick out ter 
pineol or vanillin and make them alone; it is necessary 
make a line of things and it must be possible to make 
sell of them in with foreigners. The 
means of making this possible is adequate protection.’ 


said, 





competition 


The sentiment of the organization was with Mr. Burns 
ind the following n proposed by him, and seconded 
yy Mr. Vivaudou, was adopted unanimously : 


resoluti« 


“Resolved, that this organization endorses the prin 
ciple of protection of American synthetic manufactur- 


eis by a proper rate of duty, and further 


‘Resolved, that it is opposed to a selective embargo 
system that will prevent American perfume manufac- 


(Continued on page 59) 
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NEW TARIFF SITUATION AND OTHER WASHINGTON MATTERS 


Finance Committee’s Explanation of New Bill—Federal Trade Board Not Planning a Drive Against the Soap, 
Perfumery and Flavoring Extract Industries—Tax Free Alcohol for the Industries is Still Held Up—Trade 
Association Activities in Congress and With Hoover—German Patent Restoration Opposed by Chemists 


WasHINGTON, April 19.—The tariff bill, which was re- 
ferred to the Senate Finance Committee on July 22, 1921, 
was reported to the Upper House by the committee on 
April 12 [he general understanding is that the bill will 
ve taken up in the Senate for consideration on April 20, 
and it is estimated that it will be under discussion on the 


floor of the Senate for from six weeks to three months. 
Then will come the conference and final action will be de- 
ferred much longer, 

The bill as reported is on the basis of foreign valuation 
ind it carries duties “sufficient to protect the American 
market and preserve domestic competition and, at the same 
time, will permit fair competition from other countries,” 
according to the written report filed by the Finance Com- 
mittee with the bill. 

(Full details regarding the rates on perfumery, essential 
ils and other commodities of particular interest to readers 
of AMERICAN PeRFUMER will be found elsewhere in this 
issue, ) 

In the 


bill was reported, all of the ten Republican members of the 


final meeting of the Finance Committee before the 


committee who were present, with the exception of Senator 
La Follette, of Wisconsin, voted for a favorable report. 
All of the Democrats, with the exception of Senator Jones, 
of New Mexico, who did not vote, were against favorable 
Republican members. 
\pril 20, so that 


report on the bill as framed by the 


Discussion on the bill was deferred until 


members of the Senate would have ample opportunity to 
study its provisions. 
FINANCE COMMITTEES OBSERVATIONS ON THE BILI 


The Senate Finance Committee, in making its report, had 
the following to say in connection with Schedule 1, Chemi- 
cals, etc. : 


“In considering tl 


1e rates in Schedule 1, it was found that 
there were many commodities carrying ad valorem duties 
which were definite chemical substances and that there was 


so little variation in grade in the forms ordinarily used .in 





commerce that specific rates could be imposed. Therefore, 
specific rates were imposed on some 30 commodities which 
arried ad valorem rates in the House bill, 

“It was found that the rates provided for dyes and coal- 
tar chemicals, after the limited embargo provisions covering 


] 


these products had been eliminated on the floor of the House 


of Representatives, were wholly inadequate to protect the 
lomestic industry, 

“It is common knowledge that Germany had a monopoly 
Although 


our domestic industry has made great strides during and 


Mf the world’s trade in dyes prior to the war. 


since the war, when these products have been admitted to 
the United States only under license, as provided by the 
emergency tariff act of May 27, 1921, and 
industry is capable of supplying 


although our 
between 85 and 90 per 
cent of the quantity required by domestic consumers, it has 
not attained a point in efficiency of manufacture where it 
can hope to compete with the well-organized industry which 
Your committee has reached the con- 
‘lusion that no rates in American tariff history would be 
adequate to protect this industry. 

“Your committee therefore 


exists in Germany 


recommends that the pro- 


visions of the emergency tariff act relating to dyes and 


yrganic chemicals be 


extended for 
one year after the tariff bill becomes a law. 


synthetic a period of 


In subdivision 
(d) of section 315, the President is also authorized if upon 
investigation he ascertains that the rates specified upon coal- 
tar intermediates and dyes do not equalize the differences 
in competition here and abroad, or if he ascertains that an 
industry in the United States is being or is likely to be 


injured by reason of the importation of like intermediates 


or dyes into the United States, to issue a proclamation 
stating such fact and to continue the dye and chemical con- 
trol act in force for a further period not to exceed one 
year. 

“In addition, the following rates of duty on these products 
are proposed: 50 per cent plus 7 cents per pound on inter 
mediates, and 60 per cent plus 7 cents per pound on fin- 
ished coal-tar products 


“Under the administrative provisions of the bill, the 
President has been given authority to base these rates on 
American values of similar competitive articles, and also 
to increase or decrease the rates not exceeding 50 per cent, 
if, after investigation, he may find such action necessary. 
The extension of the dye control provisions .of the emer- 
gency tariff act for one year (and two years if necessary) 
will give the President sufficient time to investigate condi 
tions in the domestic dye and coal-tar industry, to ascertain 
what products can be protected by the rates specified in this 
bill, to determine the products on which it will be necessary 
to assess duties based upon American valuation, and to de- 
cide what increase in rates will be necessary in order that 
all branches of this industry may become firmly established 
in the United States. 

“It was found necessary to increase the rate of duty on 
citric acid from 12 cents to 18 cents per pound and to de- 
crease the rate on citrate of lime from 7 cents to 6 cents 
per pound, in order that there might be a proper relation 
between the raw material, citrate of lime, and the finished 
product, citric acid. Your committee is of the opinion that 
these rates will afford adequate protection to the citrous 
industry of the United States, located principally in Cali- 
fornia, and to the industry engaged in converting the raw 
material into citric acid 

“The committee, after hearing (1) the representatives of 
the agricultural interests upon the necessity for the imposi- 
tion of a duty on the various vegetable oils, in order to pro 
tect domestic agricultural industries, and (2) the repre- 
sentatives of the large manufacturing industries using these 
oils as raw materials, upon the necessity of exempting such 
oils from duty, recommends a duty of 4 cents per pound 
on coconut and peanut oils.and 3 cents per pound on cotton 
seed and soya-bean oils, with a provision that such duty 
shall be remitted when the oils are imported under bond for 
use in the manufacture of non-edible articles.” 

HEARINGS BEFORE SENATE COMMITTEES 
The dyestuff hearings, which were begun the latter part 
of February before the sub-committee of the Senate, of 
which Senator Shortridge of California is chairman, are 
still under way at this writing. Indications are, however. 
that the hearings will probably be ended the latter part of 
this week 

As stated in last month’s issue of THe AMERICAN PER- 
FUMER, very little has been brought out at the hearings 
which were not already recorded, either before the Finance 
Committee of the Senate or the Ways and Means Com- 
mittee of the House. The testimony up to this time has 
been practically all one-sided, tending to show that there 
is no monopoly in the American dyestuff industry, and also 
that something different from a high protective tariff is 
necessary to keep out German competition. The only ex- 
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ception to these statements was made by Herman A. Metz, 
the New York dye importer and manufacturer, who insists 
that a high protective tariff is sufficient to take care of the 
\merican industry, 

While undoubtedly it will be some time before a report 
is made by the sub-committee to the Senate, there is no 
question but what the American dyestuff industry will get 
a clean bill of health , 

Representatives of large soap manufactur 
including the Procter & Gamble C 








ng companies 


Co., of Cincinnati, were 








the last persons to receive a hearing before the Senate 
Finance Committee before hearings on the tariff bill were 
ended They submitted briefs which received consideration 
later 


FEDERAL TRADE BOARD IS NOT PLANNING ANY ATTACK ON THE 
SOAP, PERFU MERY OR FLAVORING EXTRACTS INDUSTRIES 


“The Federal Trade Commission never has and never 
will, unless directed specifically by Congress or the Presi- 
dent, make a drive against any industry,” said an official 
of the Federal Trade Commission when asked concerning 
the rumor that the Commission intended to make a drive 
against soap, perfumery and flavoring extract industries, 
The rumor probably arose, it was said, from the fact that 
the Commission has issued a formal complaint, as already 
announced, against Crofts & Reed Company and the Polonia 
Soap Company. The official of the Commission continued : 

“The Commission does, as required by law, investigate 
charges made by one business man against another business 
man in formal proceedings under Section 5, and it does 
upon request of an industry hold trade practice submittals 
at which an industry may discuss trade practices, business 
and which trade practice submittals are 
used by the Commission as informative data in the handling 
of specific cases in which charges of unfair competition are 
made which come before it.” 

Considerable interest has 


conditions, etc 


been aroused in connection with 
before mentioned. As already stated in THE 
\MERICAN PERFUMER AND ESSENTIAL O1L Review, the Com- 
mission issued a formal complaint against Crofts & Reed 
Company and the Polonia Soap Company, alleging false ad 
vertising and misbranding. Since the brief was filed the 
soap companies have made their answer to the Commission 
denying the allegations. It will be some time before the 
Commission arrives at any decision in the matter, inasmuch 
as no testimony has yet been taken nor has any date been 
set for the hearing. [As a matter of fact the industries in 
1 readers are interested have been remarkably free 
from criticism by the Commission. Of 717 complaints on 
the docket April 1, f n to our readers 


the soap cases 





only three are of nce! 


The third case is that of Hewitt Brothers Soap Co., of 
Dayton, Ohio, in which a charge of misbranding is made 
by the Commission 

The company has thirty days in which to reply, after 

' ; 


which the case will be tried on its merits. The speci! 





charge is that respondent states on its soap wrappers that 
the product is made by a new process and a combination of 
naphtha, cocoanut oil and other cleansing. ingredients, 
whereas the soap contains no naphtha, but instead a petroleum 
distillate, originally only to the extent of one per cent or 
less of the whole constituent ingredients of the soap, and 
that su distillate is all lost by volatilization before the 


soap reaches the consumer 


PAX FREE ALCOHOL STILL HANGS FIRE 
The tax free alcohol situation seems to be in a state of 
deadlock. The opinion of Mr. Mapes, the solicitor of the 


Bureau Internal Revenue, which has been prepared for 
some time, has not yet gone through the official channels 
His views on the provisions of the Volstead Act in relation 
to the withdrawal of specially denatured alcohol, under ap 
proved formule, intended for use in preparations designed 
for internal use, as well as those meant for external use, 
are awaited with a great deal of interest 

Certain elements, suspected of being in sympathy with 
the Anti-Saloon League, have been persistently fighting 
against carrying out the tax free alcohol promise which was 
given to the industries and the blockade has become so 
American industries want any relief they 
t busy and hattle for it 


serious that if the 


will have to ge 





Druggists’ associations all over the country are Passing 
resolutions in favor of tax free alcohol and the National 
\ssociation of Retail Druggists has denied any participatiog 
in an alleged “convention of retail and manufacturing phar. 
maceutical interests,” which has declared against the tax 
free alcohol that seems to be wanted by the druggist and a 
great many American industries. 


U, S, INDUSTRIAL ALCOHOL CO, REGAINS PERMI 


One of the most unjust applications of the Volstead Lay 
by its enforcement officials has been straightened out. No. 
ody with common sense would imagine that the United 
States Industrial Alcohol Co. would violate the law in any 
respect, but still it had to suffer a two days’ suspension of 
its permit to do business at its Chicago warehouse, be. 
cause there had been a burglary. This action of the Chi. 
cago prohibition authorities met with prompt attention at 
Washington and tl.e permit was restored, with a lot of ex. 
planations 

Denial was issued at once by the Bureau of Internal 
Revenue of reports that the Chicago plant of the company 
had been closed by order of the Government for alleged 
violations of the law concerning the manufacture of alcohol 

The bureau’s statement explained that the company’s per. 
mit had been suspended for the purpose of investigating 
robberies which had occurred at the company’s warehouses 
in Chicago. Following this investigation, however, it was 
said, the order was rescinded and the company restored to 
all its rights 

Meanwhile the men accused of the robbery had _ been 
arrested through the efforts of the company and had been 
indicted by the grand jury. Revenue officials here were 
out of humor with the incident 









ALCOHOL CF 192 PROOF MAY BE DENATURED 


Recent announcement by Commissioner of Internal Reve- 
nue Blair is to the effect that “alcohol of 192 deg. proof 
may be used by proprietors of duly qualified denaturing 
plants in the manufacture of specially denatured 
formulas No. 39, 39-A, 39-B and 40. This is in ac 1 
with the provisions of paragraph 2 of article 101 of regu 
tion 60 





CHANGE IN RULES FOR BUYING ALCOHOL BY DRUGGISTS 


A change in the regulations of the purchase of liquor by 


wholesale druggists has been made by the Internal Revenue 
Bureau. Following is the amendment which has heen made 
in this connection 

“The paragraph immediately preceding subdivision (a) 
of Section 58 of Regulations 60 as amended by T. D 
3208 is hereby amended to read as follows: 

“A wholesale druggist shall be permitted to procure or 
withdraw potable liquor, not including high-proof alcohol, 
to an amount equal to 1 per cent (measured in dollars and 
cents) of his bona fide drug business sales during his past 
year. He shall not be permitted to acquire additional 
amounts of potable liquor during the succeeding twelve 
months’ period unless he shall show to the satisfaction of 
the Commissioner that such excess quantity is required for 
the legitimate needs of his business.” 


BILL TO DEFINE TRADE ASSOCIATIONS’ ACTIVITIES 


Senator Edge’s resolution for the creation of a joint Con- 
gessional Committee to frame legislation defining the legiti- 
mate activities of trade associations was reported favorably 
by the Senate Commerce Committee. The resolution then 
was referred to the Committee on Audit and Control ot 
Contingent Expenses. The latter committee is expected to 
report the resolution in order that it may be adopted and 
the committee may get to work as soon as possible. Secre- 
tarv of Commerce Hoover had urged prompt action on the 
resolution by the Commerce Committee. 

Representative McArthur, who introduced a similar res0- 
lution in the House, said about it: 

“The business man of today is in a quandary. He is 
groping about in an effort to find the most economic meth- 
ods of business to replace former indefinite and inaccurate 
information, and to substitute research and science for cof 
jecture and speculation. Recent decisions in the United 
States Supreme Court have caused hesitation and uncef- 














ee a 


= 


fo at ot ee Ee 


— .—_— - -. —_— —_- 


. Passing 
National 
1c1pation 
ng phar. 
the tax 
st and a 


Law 
No 
nited 
Vv In any 
nsion of 
use, be- 
the Chi- 
‘ntion at 
t of ex. 


Internal 
company 
alleged 
alcohol 
ny’s per- 
stigating 
rehouses 
it was 
stored to 


lad been 
had been 
‘re were 


al Reve- 
g. proof 
‘naturing 

alcohol 
“ordanee 


GISTS 


iquor by 
Revenue 
en made 


ocure of 
alcohol, 
llars and 
his past 
dditional 
y twelve 
iction of 
tired for 


ES 


‘int Con- 
» legiti- 
avora bly 
10n then 
mtrol of 
rected to 
pted and 

Secre- 
n on the 


lar reso- 


He is 
‘ic meth- 
raccurate 
for con- 

United 


| uncet- 


THE AMERICAN PERFUMER 51 


tainty as to the proper procedure. This resolution is intro- 
duced in the hope taat an impartial investigation of busi- 
ness methods wiil evolve a plan which will permit American 
business to operate under conditions sufficiently advantage- 
ous to compete with foreign production and thus stimulate 
industry and find a means of minimizing our recurrent pe- 
riods of distressing unemployment. 

“In 1898 there was created an industrial commission which 
resulted in a treasure house of industrial information, and 
the recommending of legislation which had important in- 
fluence on the commercial life of the nation. This investi- 
gation can be equally helpful.” 


TRADE DELEGATES MEET MR. HOOVER 


Representatives of between three hundred and four hun- 
dred trade associations were in Washington on April 12, 
attending a conference called by Secretary of Commerce 
Hoover for the purpose of discussi ng statistical reports. 

Legitimate trade associations are anxious to keep out of 
the twilight zone bordering upon violation of the anti-trust 
laws resulting from the dissemination of information as to 
prices. The hesitancy indicated by many representatives 
of trade associations in expressing approval of the action of 
Mr. Hoover in calling this conference was wiped out by 
his statement in opening the meeting that in extending the 
statistical service of the Government with the aid of the 
trade associations, the Department of Commerce does not 
intend to go into the distribution of statistical data on 
prices in any industry. 

Previous to Secretary Hoover’s outline of the scope of 
the conference, it was felt that his action in calling a con- 
ference at this time with the purpose in view of extending 
the activities of trade associations in conjunction with the 
program of the Department of Commerce was inadvisable 
in view of the disturbing legal questions regarding their 
functions which have not yet been laid to rest. 

Doubt as to the wisdom or purpose of Secretary Hoover 
appeared to be allayed to a great extent by his address. 
Stating that the conference was called at the request of a 
large number of trade associations who felt that they would 
like to have an opportunity to explain some phases of their 
work, he stated that the development of the Government 
service devoted to the publication of statistical information 
was in the interest of the whole community and that the 
study of the trend of production and distribution in indus- 
try does not imply restraint of trade 

Commercial information was described by Dr. Julius 
Klein, chief of the Bureau of Foreign and Domestic Com- 
merce, as a highly perishable commodity. He asked the co- 
operation of trade associations with the Department of 
Commerce because the collection, compilation and dissemina- 


tion of current statistical data should operate in the most 
direct fashion, if it is to have more than casual, academic 
and historical’ signit icance, 

The work of the Division of Simplified Commercial 
Practice in the Department of Commerce was rs by 
Mr, Dirgen, and his remarks were supplemented by Secre- 
tary Hoover, who stated that the problem is not one of 
simplification or standardization of styles, but of dimensions 
looking towards reduction in the cost of production and 
distribution and the elimination of waste in industry. 

William M. Steuart, the Director of the Census, stated 
that it should be agreed at the meeting what line of sta- 
tistical information is the true index of conditions in any 
industry. The co-operation of the trade associations, he 
said, is essential to extend the department’s periodic survey 
of business conditions over a wider range of commodities. 

The meeting thereafter resolved itself into an experience 
session and various representatives of trade organizations 
present occupied the floor. 


BIG DECREASE IN PERFUMERY TAXES NOT SIGNIFICANT 


The revenue collection figures for perfumes, cosmetics, 
etc., for February have just been made available. They 
show that the receipts amounted to only $10,541.04, as com- 
pared with $469,166.05 a year ago in the same month. The 
decrease of $458,625.01 really represents only the saving to 
the taxpayers and to some manufacturers by the repeal law 
which went into effect January 1. The figures are without 
any significance whatever as showing the volume of trade. 


CHEMICAL MEN OPPOSE GERMAN PATENT RESTORATION 


Objection to the proposed revival of the patent conven- 
1909 with Germany is contained in statements issued 
here by Dr, Charles H. Herty, president of the Synthetic 
Organic Chemical Manufacturers’ Association, and John I. 
Tierney, secretary of the Manufacturing Chemists’ Asso- 
ciation. Mr, Tierney made public a letter which Henry 
Howard, president of the American Institute of Chemical 
Engineers, had sent to Under-Secretary of State Henry F. 
Fletcher. The letter transmitted resolutions adopted by the 
American Institute of Chemical Engineers, giving reasons 
in detail for the position of the association. 


tion ol 


INCREASE ASKED IN OLIVE OIL TARIFE 


Senator Johnston of California has proposed three amend- 
ments to the tariff bill. The only one of interest to our 
readers proposes to increase from 50 cents to 60 cents per 
gallon the rate on olive oil, with the immediate container 
less than 44 pounds, and the rate on olive oil not specially 
provided for from 40 cents to 50 cents per gallon. 


FULL TEXT OF SENATE BILL AFFECTING OUR TRADES 


Par. 4. Alcohol: Amyl, butyl and propyl, 3 cents per 
pound; fusel oil, 2 cents per pound; methyl or wood (or 
methanol), 10 cents per gallon; and ethyl for nonbeverage 
purposes only, 10 cents per proof gallon. 

Par. 10. Balsams: Copaiba, fir or Canada, Peru, tolu, 
styrax, and all other balsams, all the foregoing which are 
natural and uncompounded, 10 per centum ad valorem 
Provided, That no article containing alcohol shall be class- 
ified for duty under this paragraph. 

Par. 18. Chalk or whiting or Paris white: Dry, ground, 
bolted, or precipitated, 35 per centum ad valorem; ground 
in oil (putty), one-half of 1 per cent per pound; put 
up in the ferm of cubes, blocks, sticks, or disks, or other- 
wise, including tailors’ billiard, red, and manufactures of 
chalk not specially pees for, 35 per centum ad valorem. 

Par. 22. Chemical elements. and chemical and medicinal 
compounds, preparations, mixtures, and salts, distilled 
or essential oils, expressed or extracted oils, animal 
oils and grasses, ethers and esters, flavoring and other ex- 
tracts and natural or synthetic-fruit flavors, fruit esters, oils 
and essences, all the foregoing and their combinations when 
containing alcohol, and all articles consisting of vegetable or 
mineral objects immersed or placed in, or saturated with, 
alcohol, except perfumery and spirit varnishes, and all al- 
coholic compounds not specially provided for, if containing 


20 per centum of alcohol or less, 20 cents per pound and 
25 per centum ad valorem; containing more than 20 per 
centum and not more than 50 per centum of alcohol, 40 
cents per pound and 25 per centum ad valorem; containing 
more than 50 per centum of alcohol, 80 cents per pound 
and 25 per centum ad valorem. 

Par. 26. Coal-tar products: All colors, dyes, or stains; 
benzaldehyde suitable for medicinal use, benzoic acid suitable 
for medicinal use, artificial musk, benzyl acetate, benzyl ben- 
zoate, coumarin, diphenyloxide, methyl anthranilate, methyl 
salicylate, phenylacetaldehyde, phenylethyl alcohol, and 
other synthetic odoriferous or aromatic chemicals, including 
flavors, all of these products not marketable as perfumery, 
cosmetics, or toilet preparations, and not mixed and not 
compounded, and not containing alcohol; natural methyl 
salicylate or oil of wintergreen or oil ot sweet birch; nat- 
ural coumarin; and all mixtures, including solutions, con- 
sisting in whole or in part of any of the articles or materials 
provided for in this paragraph, excepting mixtures of syn- 
thetic odoriferous or aromatic chemicals, 60 per centum 
ad valorem and 7 cents per pound. 

Par. 37. Flavoring extracts and natural or synthetic fruit 
flavors, fruit esters, oils, and essences, all the foregoing not 
containing alcohol, and not specially provided for, 25 per 
centum ad valorem 
































































































Par. 40. Glycerine, crude, 1 cent per pound; refined, 
2 cents per pound. 
Par. 48. Menthol, 50 cents per pound; camphor, crude, 


natural, 1 cent per pound; camphor, refined or 


6 cents per pound. 


Par. 49. Wool grease, crude, including that known com- 
mercially as degras or brown wool grease, one-half of 1 
cent per pound; wool grease, not crude, including adeps 
lane, hydrous and anhydrous, 1 cent per pound; all other 


animal oils, fats, and greases, not specially provided for, 20 


per centum ad valorem 


Par. 50. Oils, expressed or extracted: Castor oil, 3 
cents per pound; hempseed oil, 1% cents per pound; lin- 
seed or flaxseed oil, raw, boiled, or oxidized, 3 cents 
per pound; olive oil, weighing with the immediate con- 
tainer less than forty-four pounds, 50 cents per gallon; 
olive oil, - specially provided for, 40 cents per gallon; 
poppy-seed « raw, boiled, or oxidized, 2 cents per pound; 


rapeseed oll, 6 cents per gallon; all other expressed and ex- 
tracted oils, not specially provided for, 20 per centum ad 
valorem. 


Par. 50a. Coconut oil, 4 cents per pound; cottonseed oil, 
3 cents per pound; peanut oil, 4 cents per pound; and soya 
bean oil, 3 cents per pound: Provided, That such oils may 
be imported under bond in an amount to be fixed by the 
Secretary of the Treasury and under such 


regulations as 
he shall prescribe; and if within three years from the date 


of importation or withdrawal from bonded warehouse, sat- 
isfactory proof is furnished that the oil has been used in 
the manufacture of articles unfit for food, the duties shall 


be remitted Provided further, That if any such oil im- 
ported under bond as above prescribed is used in the manu- 


facture of articles fit for food there shall be levied, col- 
lected. and paid on any oil so used in violation of the bond, 
in addition to the regular duties provided by this paragraph, 


3 cents per pound, which shall not be remitted or refunded 


on exportation of the articles or for any other reason. 
Par. 52. Hydrogenated or hardened oils and fats, and 
other oils and fats, the composition and properties of which 
have been changed by vulcanizing, oxidizing, chlorinating, 
nitrating, or any other chemical process, and not specially 
provided for, 5 cents per pound 
Par. 53. Combinations and mixtures of animal, vegetable, 
or mineral oils or any of them (except combinations 
or mixtures containing essential or distilled oils, with or 














without other substances, and not specially provided for, 
25 per centum ad valorem: Provided, That no article con- 
taining alcohol shall be classified for duty under this para 
graph 

Par. 54. Oils, distilled essential: Lemon and orange, 
30 p entum ad valorem; clove, eucalyptus, peppermint, 
patchouli, sandalwood, and all other essential and distilled 
oils not specially provided for, centum ad valorem 
Provided, That no article mixed or compounded or con- 
taining alcohol shall be classified for duty under this para- 
graph 

Par. 56. Perfume materials Ambergris, castoreum 
civet, and musk grained or in pods, 20 per centum ad va- 
lorem; anethol, citral, geraniol, heliotropin, ionone, rho 


terpineol, vanillin, and all natural or synthetic 
aromatic chemicals, all the foregoing not 
yrovided for, 


not compounded, and not specially 


dinol, safrol, 
odorife rous or 


mixeé d and 








45 per centum ad valorem; all mixtures or combina 
tions containing essential or distilled. oils, or natural or 
synthetic odoriferous or aromatic sul stances, 40 cents per 
pound and 50 per centum ad valorem: Provided, That only 
materials not marketable as perfumery, cosmetics, or toilet 


containing more than 10 per centum 
under this paragraph 


preparations, and not 
of alcohol, shall be classi ied for duty 
Provided further, That all of the foregoing mat erials con 
taining more than 10 per centum of alcohol shall be classi 
fied for duty under paragraph 57 as toilet preparations. 


including cologne and other 
whether in sachets or other 


*4 
slet 
to1let 


Par. 57. Perfumery, 
waters, articles of perfumery. 
] 
| 


wise, and all preparations used as applications to the hair, 
mouth, teeth. or skin, such as cosmetics, dentifrices, tooth 
soaps, pastes. theatrical grease paints, pomades, powders, 


and other toilet preparations, all the foregoing, if containing 
alcohol, 40 cents per pound and 60 per centum ad valorem; 
not containing alcohol. 60 per centum ad valorem 








synthetic, 
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Par. 58. Floral or flower waters containing m 


alcoho) 
not specially provided for, 20 per centum ad valorem; by 


rum or bay water, whether distilled or compounded, 4 
cents per pound and 60 per centum ad valorem. 


Castile, 15 per centum ad valorem; pe 
fumed toilet soap, 50 per centum ad valorem; unperfumy 
toilet soap, 10 per centum ad valorem; medicinal soap, 
per centum ad valorem; all other soap and soap powde 
not specially provided for, 5 per centum ad valorem, 


Par. 77. Soap: 


Par. 78. Sodium: bicarbonate 
of 1 cent per pound; borate or 
of 1 cent per pound; carbonate, 


or baking soda, one-fourth 
borax, refined, one-eight, 
calcined, or soda ash, h 





drated or sal soda, and monohydrated, one-fourth 1 cen 
per pound; hydroxide or caustic soda, one-half of 1 ey 
per pound; sesqui-carbonate, one-fourth of 1 cent pe 


three-eighths of 1 cent per pound 


Par. 87. Vanilla beans 
25 cents per pound 


pound ; silicate, 


30 cents per pound; tonka bea 


Par. 209. Talc, steatite or soapstone, and French chal 
crude and unground, one-fourth of 1 cent per pound; ground 
washed, powdered, or pulverized (except toilet prepar, 


tions), one-half of 1 per cent per pound; cut or sawed 
or in blanks, crayons, cubes, disks, or other forms, 1 cent pe 
pound; manufactures (except toilet preparations), of which 
talc, steatite or French chalk is the component 
material of chief value, wholly or partly finished, and no 
specially provided for, if not decorated, 35 per centum af 
valorem ; if decorated, 45 per centum ad valorem 


Par. 217. Plain green or colored, 
flint, lime, or lead glass bottles, vials, jars, and covered 
uncovered demijohns, and carboys, any of the foregoing 
filled or unfilled, not specially provided for, and whether 
their contents be dutiable or free (except such as contaiy 
merchandise subject to an ad valorem rate of duty, or t 
a rate of duty based in whole or in part upon the valy 
thereof, which shall be dutiable at the rate applicable t 
their contents), shall pay duty as follows: If holding mor 
than one pint, 1 cent per pound; if holding not more tha 
one pint and not less than one-fourth of a pint, 1% cents 


soapstone, or 


molded or pressed, and 





per pound; if holding less _ one-fourth of a pint, 9 
cents per gross: Provided, That none of the above article 
shall pay a less rate of duty than 50 per centum ad 

vided further, That the terms “bottles 


valorem Pr 








“vials, rs,” “demijohns.”” and “carboys,” as used herein 
shall be restricted to such articles when suitable for 
fas] and the character ordinarily employed for the h 
ing or transportation of merchandise, and not as appliances 
or implements in chemical or other operations, and not t 
include bottles for table service and thermostatic bottles 
Par. 218 All articles of every description not specially 


ided for, composed wholly or in chief value of glass 
or combinations of glass and paste, blown or part 
ly blown in the mold or otherwise, or colored, cut, engraved 
etched, frosted, gilded, ground (except such grinding as i 
necessary for fitting stoppers or for purposes other that 
ornamentation), painted, printed in any manner, sand 


prov! 
or p iste 


blasted, silvered, stained, or decorated or ornamented 

any 7 uaner, whether filled or unfilled, or whether their con- 

tents be — ible or free, 65 per centum ad valorem; Pro 
ided, That any of the articles specified in this paragraph 


abled! to an ad valorem rate 
f duty or to a rate of duty based in whole or in part upon 
thereof, shall dutiable at the rate applicable t 
but not less than the rate provided for ! 


if containers of merchandise 
the value 
their contents, 
this paragraph 

Par. 387. Bottle caps of 
sprinkler tops, if not 


metal, collapsible tubes, and 
decorated, colored, waxed, lacquered 
enameled, lithographed. electroplated, or embossed in color 
45 per centum ad valorem; if decorated, colored, waxed. 
lac — red, enameled, lithographed, electroplated, or embosseé 
in color, 55 per centum ad valorem 


Par. 1306. Labels and other articles, composed wholl 
1 in chief value of paper lithographically printed in whol 
or in part from stone, gelatin, metal, or other material not 


specially provided for, shall pay duty at the following rates 
Labels and flaps, printed in less than eight colors (bronz 
printing to be counted as two colors), but not printed it 
whole or in part in metal leaf, 30 cents per pound; 
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cigar bands ol the same number ot colors and printings, 
45 cents per pound; labels and flaps printed in eight 
or more colors (bronze printing to be counted as two col- 
ors), but not printed in whole or in part in metal leaf 
45 cents per pound; cigar bands of the same number of 
colors and printings, OU cents per pound; labels and 
flaps, printed in whole or in part in metal leaf 75 cents 
per pound ; cigar bands, printed in whole or in part in metal 
leaf, 8214 cents per pound; all labels, flaps, and bands, 
not exceeding ten square inches cutting size in dimensions, 
if embossed or die-cut, shall pay the same rate of duty as 
hereinbefore provided for cigar bands of the same number 
of colors and printings (but no extra duty shall be assessed 


on labels, flaps, and bands for embossing or die-cutting) 


Par. 1313. Boxes, composed wholly or in chief value of 
paper, papier-mache or paper board, and not specially pro 
vided for; manufactures of paper, or of which paper is the 
component material of chief value, not specially provided 
for. all the foregoing, 40 per centum ad valorem 


FREE LIs1 


Section 201. That on and after the day following the 
passage of this Act, except as otherwise specially provided 
for in this Act, the articles mentioned in the following 
paragraphs, when imported into the United States or into 
any of its possessions (except the Philippine Islands, the 
Virgin Islands, and the islands of Guam and Tutuila), shall 
re exempt from duty: 


Par. 1533. Borax, crude or manufactured, and 
rate of lime, borate of soda, and other borate material, 
crude and unmanufactured, not specially provided for 


Par. 1543. Chalk, crude, not ground, bolted, precipitated, 
or otherwise manufactured 


Par. 1566. Enfleurage greases, floral essences and floral 
concretes: Provided, that no article mixed or compounded 
or containing alcohol shall be exempted from duty under 
this paragraph. 


Par. 1577. Gums and resins: Damar, kauri, copal, dragon’s 
blood, karaya, sandarac, tragacanth, tragasol, and other 
gums, gum resins, and resins, not specially provided for 


Par.. 1625. Oils, distilled or essential: Anise, bergamot, 
bitter almond, camphor, caraway, cassia, cinnamon, citro- 
nella, geranium, lavender, lemon-grass, lime, lignaloe or 
bois de rose, neroli or orange flower, origanum, palmarosa, 
pettigrain, rose or attar of roses, rosemary, spike lavender, 
thyme, and ylang-ylang or cananga: Provided, that no 
article mixed or compounded or containing alcohol shall be 
exempted from duty under this paragraph 


Par. 1626. Oils, expressed or extracted: Croton, palm, 
palm-kernel, perilla, sesame, and sweet almond; olive oil 
rendered unfit, for use as food or for any but mechanical 
or manufacturing purposes, by such means as shall be satis- 
factory to the Secretary of the Treasury and under regula- 
tions to be prescribed by him; Chinese and Japanese tung 
oils; and nut oils not specially provided for. 

Par. 1627. Oils, mineral: Petroleum, crude, fuel, or refined, 
and all distillates obtained from petroleum, including kero- 
sene, benzine, naphtha, gasoline, paraffin, and paraffin oil, 
not specially provided for 


Sec. 304. (a) Every article imported into the United 
States, which is capable of being marked. stamped, branded 
or labeled, without injury, at the time of its manufacture or 
production, shall be marked, stamped, branded, or labeled, 
in legible English words, in a conspicuous place that shall 
not be covered or obscured by any subsequent attachments 
or arrangements, so as to indicate the country of origin 
Said marking, stamping, branding, or labeling shall be as 
nearly indelible and permanent as the nature of the article 
will permit. Any such article held in customs custody 
shall not be delivered to the importer until so marked 
stamped, branded, or labeled, and until every such article of 
the importation which shall have becn released from customs 
custody not so marked, stamped, branded. or labeled, shall 
be marked. stamped, branded or labeled. in accordance with 
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such rules and regulations as the Secretary of the Treasury 
may prescribe: Provided, that there shall be collected upon 
every such article which at the time of importation is not 
so marked, stamped, branded, or labeled, in addition to the 
regular duty imposed by law on such article, a duty of 10 
per centum of the appraised value thereof, unless the article 
is exported under customs supervision 


Every package containing any imported article, or articles, 
shall be marked, stamped, branded, or labeled, in legible 
English words, so as to indicate clearly the country of origin. 
Any such package held in customs custody shall not be 
delivered to the importer marked, stamped, 
branded, or labeled, and until every package of the im 
portation which shall have been released from customs 
custody not so marked, stamped, branded, or labeled shall 
be marked, stamped, branded, or labeled, in accordance with 
such rules and regulations as the Secretary of the Treasury 
may prescribe. 


unless so 


Che Secretary of the 
sary rules and 


visions 


lreasury shall prescribe the neces- 
regulations to carry out the loregoing pro- 


(b) If any person shall fraudently violate any of the 
provisions of this Act relating to the marking, stamping 
branding, or labeling of any imported articles or packages 
or shall fraudulently deface, destroy, remove, alter, o1 
obliterate any such marks, stamps, brands, or labels with 
intent to conceal the information given by or contained in 
such marks, stamps, brands, or labels, he shall upon con- 
viction be fined in any sum not exceeding $5,000, or be in 
prisoned for any time not exceeding one year, or both 


Sec. 315. (a) That in order to regulate the foreign com- 
merce of the United States and to put into force and effect 
the policy of the Congress by this Act intended, whenever the 
President, upon investigation of the ditferences in con- 
ditions of competition in trade in the markets of the United 
States of articles wholly or in part the growth or product of 
the United States and of like or similar articles wholly or in 
part the growth or product of competing foreign countries, 
shall find it thereby shown that the duties fixed in this Act 
do not equalize the said differences in conditions of com 
petition in trade he shall, by such investigation, ascertain said 
differences and determine and proclaim the changes in classi- 

cation or forms of duty or increases or decreases in any 
rate of duty provided in this Act shown by said ascertained 
differences in conditions of competition in trade necessary t 
equalize the same in the markets of the United States; that 
thirty days after the date of such proclamation or procla 
mations such changes in classification or in forms of duty 
shall take effect and such increased or decreased duties shall 
be levied, collected, and paid on such merchandise wher 
imported directly or otherwise from the country of origin 
into the United States: Provided, that until further pro- 
vided by law the total increase or decrease of such rates of 
duty shall not exceed 50 per centum of the rates specified in 
this Act, or in any amendatory Act 


(b) That in order to regulate the foreign commerce of 
the United States and to put into force and effect the policy 
of the Congress by this Act intended, whenever the Presi-. 
dent, upon investigation of the differences in conditions of 
competition in trade, in the markets of the United States, of 
irticles wholly or in part the growth or product of the 
United States and of like or similar articles wholly or 
in part the growta or product of competing foreign coun- 
tries, shall find it thereby shown, that an industry in the 
United States is being or likely to be materially injured by 
reason of the importation into the United States of foreign’ 
merchandise, and shall find it thereby shown that the value 
as determined under the provisions of paragraphs (1), -(2), 
or (3) of sub-division (a) of section 402 of this Act, is not 
a certain basis for the assessment of the particular duties, he. 
shall make such findings public, together with a description 
of the class or kind of merchandise to which they apply in: 
such detail as he may deem necessary for the guidance of 
appraising officers; that in such cases and upon the proclama- 
tion by the President becoming effective the ad valorem 
dutv or duty based in whole or in part upon the value of the 
imported article in the country of exportation shall there 
after be based upon the American selling price. as defined 
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in sub-division (f) of section 402 of this Act, of any similar 
competitive article manufactured or produced in the United 
States embraced within the class or kind of imported mer- 
chandise upon which the President has made public such 
a finding and proclamation 


Chat the ad valorem rate or rates of duty based upon such 
American selling price shall be the rate found upon said 
investigation by the President to be shown by the said dif- 
ferences in conditions of competition of trade in the mar- 
kets of the United States necessary to equalize the differ- 
ences so found in said conditions of competition in favor 
of either foreign manufacturers or producers, but no such 
rate shall be decreased or increased more than 50 per centum 
of the rate specified in Title 1 of this Act upon such 
merchandise. Such rate or rates of duty shall become ef- 
fective thirty days after the date of the said proclamation 
of the President, whereupon the duties so estimated and pro 
vided shall be levied, collected, and paid upon such merchan- 
dise in the manner herein provided when imported directly 
or otherwise from the country of origin into the United 


States 


(c) That in any investigation provided for in this section 
account may be taken of the price at which like or similar 
merchandise is sold in the United States and competing 
foreign countries, wages, prices of materials, and all other 
items in costs of production of such similar merchandise in 
the United States and competing foreign countries and any 
advantages of domestic and foreign producers in competi 
tive trade, including laws and regulations affecting the 
same; that no proclamation shall issue under this section 
unless reasonable opportunity shall be afforded to all persons 
directly interested in the production and distribution of such 
merchandise affected by such proclamation; that the Presi- 
dent, proceeding as hereinbefore provided for the proclama- 
tion of such rates of duties, may, when he shall determine 
that it is so shown that the competitive advantages have 
changed or not longer exist which led to such proclamation, 
accordingly as so shown modify or terminate the same. 


(d) For the purposes of this section, any coal-tar product 
provided for in paragraph 25 or 26 of Title I of this Act 
shall be considered similar to or competitive with any im- 
ported coal-tar product which accomplishes results sub- 
stantially equal to those accomplished by the domestic 
product when used in substantially the same manner. 


If, in any investigation under this section, the President 
ascertains as a fact that the rates specified in paragraph 25 
or 26 of Title I of this Act or imposed under the provisions 
of this section do not equalize the differences in competition 
in trade in the markets of the United States of any such 
article wholly or in part the product of the United States 
and of like or similar articles wholly or in part the product 
of competing foreign countries, or ascertains as a fact that an 
industry in the United States is being or likely to be mate- 
rially injured by reason of the importation of like or similar 
articles into the United States, he is authorized and it shall 
be his duty to issue a proclamation stating such fact, and the 
provisions of the Dye and Chemical Control Act, 1921, as 
amended, shall be in full force and effect from the date and 
for the period stated in any such proclamation, but the 
aggregate period shall not exceed one year. 


(e) If there is any imported article within the class or 
kind of merchandise, upon which the President has made 
public a finding, for which there is no similar competitive 
article manufactured or produced in the United States, the 
value of such imported article shall be determined under the 
provisions of paragraphs (1), (2), and (3) of sub-division 
(a) of section 402 of this Act 


(f) The Secretary of the Treasury is empowered to make 
such rules and regulations as he may deem necessary for 
the entry and declaration of imported merchandise of the 
class or kind of merchandise upon which the President 
has made public a finding under the provisions of this sec- 


tion and for the form of invoice required at time of entry. 


Sec. 316. (a) That unfair methods of competition and 
unfair acts in the importation of merchandise into the United 
States, or in its sale by the owner, importer, consignee, or 
agent of either, the effect or tendency of which is to destroy 
or substantially injure an industry, efficiently and economical- 
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ly operated, in the United States, or to prevent the establish. 
ment of such an industry, or to restrain or monopolize trade 
and commerce in the United States, are hereby declared un. 
lawful, and when found by the President to exist shall be 
dealt with, in addition to any other provisions of law ; 
hereinafter provided. 
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(b) Tkat to assist the President in making any finding: 
under this section jurisdiction is hereby conferred. upon the 
executive department or independent establishment of the 
Government, or both acting in co-operation, which he sha 
designate to investigate any alleged violation hereof . n com. 
plaint under oath or upon the inititative of such departmen; 
or independent establishment. 


(c) That such department or establishment shall mak 
such investigation under and in accordance with such rules 
as it may promulgate and give such notice and afford such 
hearing, and when deemed proper by such department or 6 
tablishment such rehearing with opportunity to offer ey. 
dence, oral or written, as may be deemed by such depart 
ment or establishment sufficient for a full presentation of 
the facts involved in such investigation: that the testimony . 
every such investigation shall be reduced to writing, and, 
transcript thereof with the findings and recommendation 
ot such department or establishment shall be the officia 
record of the proceedings and decision in the case, and ip 
any case where the findings in such investigation show ; 
violation of this section, a copy of the findings shall 
promptly mailed or delivered to the importer or consigne 
of such merchandise; that such findings and decision, if syp- 
ported by evidence, shall be conclusive, unless a rehearing 
shall be granted by such department or establishment, 
unless, within such time after entry of said decision and 
in such manner as appeals may be taken from decisions of 
the United States Board of General Appraisers, an appea 
shall be taken from said finding and decision upon a ques. 
tion or questions of law only to the United States Court of 
Customs Appeals by the importer or consignee of such mer 
chandise; that if it shall be shsown to the satisfaction of said 
court that further evidence should be taken, and that there 
were reasonable grounds for the failure to adduce such evi: 
dence in the proceedings before such department or establish- 
ment, said court may order such additional evidence to bh 
taken before such department or establishment in such man- 
ner and upon such terms and conditions as to the court may 
seem proper; that such department or establishment may 
modify its findings as to the facts or make new findings by 
reason of additional evidence, which, if supported by the 
evidence, shall be conclusive as to the facts unless withi 
such time and in such manner an appeal shall be taken as 
aforesaid upon a question or questions of law only; that 
the judgment of said court shall be final, except that the 
same shall be subject to review by the United States 
Supreme Court upon certiorari within three months after 
such judgment of the United States Court of Customs 
Appeals. 


(d) That the final findings of such department or estab- 
lishment shall be transmitted with the record to the Presi- 
dent. 





(e) That whenever the existence of any such unfai 
method or act shall be established to the satisfaction of thé 
President, he shall determine the rate of additional duty 
not exceeding 50 nor less than 10 per centum of the value ot 
such merchandise as defined in section 402 of Title IV 0 
this Act. which will offset such method or act, and which 
is hereby imposed upon such merchandise, or, in what hi 
shall be satisfied and find are extreme cases of unfair meth: 
ods or acts as aforesaid, he shall direct that such merchan & 
dise as he shall deem the interests of the United States sha 
require shall be excluded from entry into the United States 
and upon information of such action by the President the 
Secretary of the Treasury shall, through the proper officers 
assess such additional duties or refuse such entry; an 
that the findings of the President shall be conclusive, unles 
within ten days thereafter he shall revoke or modify th 
same. in which case such revocation or modification shall & 


conclusive 


(f) That whenever the President shall find as a fact that 
: : Cs £ antry 
any merchandise is offered or sought to be offered for enth 
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into the United States in violation of this section but has 
not information sufficient to satisfy him thereof, the Secre- 
tary of the Treasury shall, upon his request in writing, for- 
’ reof until such investigation as the President 
cessary shall be completed: Provided, That the 
the Treasury may permit entry under bond upon 








yid entry 
may deen 
Secretary o! 
such conditions and penalties as he may deem adequate 


(g) That any additional duty or any refusal of entry 
under this s shall continue in effect until the President 
shall find and instruct the Secretary of the Treasury that the 
-onditions which led to the assessment of such additional 


juty or refusal of entry no longer exist. 


Sec 317 (a) That from and after the passage of this 
Act, subject to the provisions of this section, all products, 
when imported into the United States from any foreign coun- 
ry, shall be dale under the provisions of Titles I 


ind Il and sections 315 and 316 of this Act. 


shall by proclamati yn specify and 
duties as hereit 


(b) That the President 
7 
ma 





lare new or additi iafter provided upon 
he products of any foreign country whenever he shall find 
as a fact that such country 
Imposes, directly or indirectly, upon the disposition in or 
transportation in transit through or reexportation from such 
yuntry of any product of the United States any unreason- 
charge, exaction, regulation, or limi 


enforced upon 


tation which is not 






qually the like products of ny foreign coun- 


upon the importation from 
the United States of any article not the 


United States any customs, 


Imposes, directly or indirectly, 


tonnage, or port duty or any 
‘ther charge, exaction, regulation, or limitation whatever 
which is not equally enforced upon importation from every 
foreign country of the like article not being the product of 
the country whence it is directly imported; 

Imposes upon any product upon its exportation to the 
United States any duty, charge, restriction, or prohibition 
whatever which is not equally enforced upon the exportation 
of such products to every foreign country ; 


1 


Discriminates against the commerce of the United States, 
directly or indirectly, by law or administrative regulation 
or practice, by or in respect to any duty, fee, cha exaction, 
classification, regulation, condition, restriction, or 7 ra 
in such manner as to place the commerce of the United 
States at a disadvantage compared with the commerce of 
any foreign country; or fails to accord to the commerce of 
the United States treatment equal and equivalent to that 
accorded to the commerce of any foreign country 


(c) If at any time the President shall find it to be a 
fact that any foreign country has not only discriminated 
against the commerce of the United States, as aforesaid, but 
has, after the issuance of a proclamation as authorized in 
sub-section (b) hereof, maintained or increased its said 
liscriminations against the commerce of the United States 
the President is hereby authorized, if he deems it consistent 
with the interests of the United States, to issue a further 
proclamation directing that such products of said country 
as he shall deem the public interests may require shall be 
excluded from importation into the United States 

(d) That any proclamation issued by the President under 
the authority of this section shall, if he deems it consistent 
with the interests of the United States, extend to the whole 
f any foreign country or may be confined to any sub- 
rr sa or sub-divisions thereof; and the President shall, 

henever he deems the public interests require, suspend, re- 
voke, supplement, or amend any such proclamation 

(e) The President shall find as a tas the burdens placed 
1 the commerce of the United States by the discriminations 
aforesaid, and when issuing any such proclamation shall 
declare therein-the new or additional customs duties de- 
termined by him as aforesaid to be equivalent to such bur- 
dens, not to exceed 50 per centum ad valorem or its equiva- 
lent, and shall specify the date upon which such proclama- 
tion and any new or additional customs duties declared 
therein shall take effect, and from and after such date there 
shall be levied, collected, and paid on the products enu- 





product of the 


merated in such proclamation when imported into the United 
States such new or additional customs duties; or in case 
of products declared subject to exclusion from importation 
into the United States under the provisions of sub-section 
(c) hereof, such products shall be excluded from importa- 
tion. 


({) That whenever the President shall find as a fact 
that any foreign country enforces upon the exportation of 
any product any export duty, restriction, or prohibition, or 
grants any bounty on production or exportation, any rebate 
of duties or any preferential allowance upon exports which 
unduly or unfairly discriminates against the United States, 
any products thereof, or therein, he shall by 
proclamation specify and declare new or additional duties 
as provided in sub-sections (b), (d), and (e) upon importa- 
tion from any foreign country into the United States of the 
products of any industry which received any benefit from 
any such discriminatory provisions aforesaid; and said 
new or I ied, collected, and paid 


consumers 


additional duties shall be lev 
as provided such proclamation 


(&& All articles of merchandise imported contrary to 

» provisions of this section shall be forfeited to the United 
States and shall be liable to be seized, prosecuted, and con- 
demned in like manner and under the same regulations, 
restrictions, and provisions as may from time to time be 
established for the recovery, collection, distribution, and 
remission of forfeitures to the United States by th< several 
revenue laws. Whenever the provisions of this Act shall be 
applicable to importations into the United States of the 
products of any foreign country, they shall be applicable 
thereto whether such products are imported directly or in- 
directly. 


(h) It shall be the duty of such department or inde- 
pendent establishment of the Government, as the President 
may direct, to ascertain and at all times to be informed 
whether any of the discriminations against the commerce of 
the United States enumerated in sub-sections (b), (c), and 
(f) of this section are practiced by any country; and if 
and when such discriminatory acts are disclosed, it ’shall be 
the duty of such department or independent establishment to 
bring the matter to the attention of the President, together 
with recommendations. 

(1) The Secretary of the Treasury with the approval 
of the President shall make such rules and regulations as are 
necessary for the execution of such proclamations as the 
President may issue in accordance with the provisions of 
this Act 

(j) That when used in this section the term “foreign 
country” shall mean any empire, country, dominion, colony, 
or protectorate, or any sub-division or sub-divisions thereof 
(other than the United States and its possessions), within 
which separate tariff rates or separate regulations of com- 
merce are enforced. 


Sec. 321. That the Dye and Chemical Control Act, 1921, 
approved May 27, 1921, as amended, shall continue in force 
for one year after the date of the passage of this Act. 


ADMINISTRATIVE PROVISIONS 


Sec. 313. That upon the 


tracts, 


exportation of flavoring ex- 
medicinal or toilet preparations (including perfum- 
ery) hereafter manufactured or produced in the United 
States in part from domestic alcohol on which an internal- 
revenue tax has been paid, there shall be allowed a draw- 
back equal in amount to the tax found to have been paid 
on the alcohol so used: Provided, That no other than 
domestic tax-paid alcohol shall have been used in the manu- 
facture or production of such preparations. Such draw- 
back shall be determined and paid under such rules and 
regulations, and upon the filing of such notices, bonds, bills 
of lading, and other evidence of payment of tax and ex- 
portation, as the Secretary of the Treasury shall prescribe. 
402. Value—(a) For the purposes of this Act the 

value of imported merchandise shall be— 

(1) The foreign value or the export value, 
is higher ; 


whichever 


(2) If the foreign value or the export value can not 
be ascertained to the satisfaction of the appraising officers, 
or if the merchandise is not freely offered for sale in usual 
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wholesale quantities im the open market of the country of 
exportation to all purchasers, then the United States value; 

(3) If neither the foreign value, the export value, nor 
the United States value can be ascertained to the satisfac- 
tion of the appraising officers, then the cost of production; 

(4) Ili there be any similar competitive article manu 
factured or produced in the United States of a class or kind 
upon upon which the President has made public a finding 
as provided for in section 315 of Title III of this Act, then 
the American selling price of such article. 

(b) The foreign value of imported merchandise shall be 
the price at the time of exportation of such merchandise 
to the United States, at which such or similar merchandise 
offered for sale to all purchasers in the principal 
markets of the country from which exported, in the usual 
wholesale quantities and in the ordinary course of trade, 
including the cost of all containers and coverings of what 
ever nature, charges, and expenses inci 


is treely 


and all other costs, 
dent to placing the merchandise in condition, packed ready 
for shipment to the United States. 

(c) The export value of imported merchandise shall be 
the price, at the time of exportation of such merchandise 
to the United States, at which such or similar merchandise 
is freely offered for sale to all purchasers in the prin- 
cipal markets of the country from which exported, in the 


usual wholesale quantities and in the ordinary course of 
trade, for exportation to the United States, plus, when not 
included in such price, the cost of all containers and cover- 
ings of whatever nature, and all other costs, charges, and 
expenses incident to placing the merchandise in condition 
packed ready for shipment to the United States, less the 
amount, if any, included in such price, attributable to any 


additional costs, charges, and expenses, and United States 
import duties, incident to bringing the merchandise from 
the place of shipment in the country of exportation to the 
place of delivery in the United States, and plus, if not in- 
cluded in such price, the amount of any export tax imposed 
by the country of exportation on merchandise exported to 
the United States 

(d) The United States value of imported merchandise 
shall be the price that such or similar imported merchandise 
is freely offered for sale, in the principal market of the 
United States to all purchasers, at the time of exportation 
of the imported merchandise, in the usual wholesale quan- 
tities and in the ordinary course of trade, with allowance 
made for duty, cost of transportation and insurance, and 
other necessary from the place of shipment to 
the place of delivery, a commission not exceeding 6 per 
‘entum, if any has been paid or contracted to be paid 
» goods secured otherwise than by or profits not 
to exceed 8 per centum and a reasonable allowance for gen 
ral expenses, not to exceed 8 per centum on purchas ed 


expenses 


purchase, 


goods, and inc luding the cost of all containers and coverings 
of whatever nature, and all other costs, charges, and ex- 
penses incident to placing the merchandise in condition 
packed ready for delivery 

e) For the purpose of this title the cost of production 
»f imported merchandise shall be the sum of— 

(1) The cost of materials of, and of fabricatic n, ma 


employed in manufacturing or 
tical me rchandise, 
n of the particular 


would ordinarily 


rocess 


upulation, or other pr 
producing, identical or substantially iden 
it a time preceding the date of exportati 
merchandise under consideration which 
permit the manufacture or production of the particular mer- 
chandise under consideration in the usual course of business; 

(2) The usual general expenses (not ines than 10 per 
centum of such cost) in the case of identical or substantially 
identical merchandise ; 

(3) The cost of all containers and coverings of whateve 
nature, and all other costs, charges, and expenses incident to 
placing the particular merchandise under consideration in 
condition, packed ready for shipment to the United States: 
and 

(4) An addition for profit (not less than 8 per centum 
of the sum of the amounts found under paragraphs (1) 
and (2) of this section) equal to the profit which ordinarily 
is added, in the case of merchandise of the same general 
character as the particular merchandise under considera- 
tion, by manufacturers or producers in the country of manu- 
facture or production who are engaged in the same general 





manultacturer or producer of the 
merchandise under consideration. 


({) The American selling price of any article many. 
factured or produced in the United States shall be the 
price including the cost of all containers and Coverings 
‘f whatever nature and all other costs, charges, and ex. 
penses incident to placing the merchandise in condition 
packed ready for delivery at which such article is freely 
offered for sale to all purchasers in the principal market 
of the United States, in the ordinary course of trade ang 
in the usual wholesale quantities and the price that the 
manufacturer, producer, or owner would have received and 
was willing to receive for such merchandise when sold jp 
the ordinary course of trade and in the usual wholesale 
quantities, at the time of exportation of the imported article 

Sec. 622. Emergency of War.—Whenever the President 
shall by proclamation declare an emergency to exist by 
reason of a state of war, or otherwise, he may authorize 
the Secretary of the Treasury to extend during the con. 
tinuance of such emergency the time herein prescribed for 
the performance of any act. 


trade as the 


Particula; 


ASSOCIATIONS IN THE ALLIED INDUSTRIES 
PERFUMERS’ ASSOCIATION.—President, 
Melba Co., Chicago, ILll.; Secretary, 
New York. 

President, Robert E 
C. Davis, Davis 


MANUFACTURING 
Francis W. Jones, 
C. M. Baker, 309 Broadway, 


FLavorING Extract Mrrs’, AssN.— 
Heekin, Cincinnati, Ohio; Secretary, G. 
Manufacturing Co., Knoxville, Tenn. 

PERFUME ImMporRTERS’ ASSOCIATION.—President, 
Levy, 714 Fifth avenue, New York; Secretary, 
Douglas, Jr., 35 West 34th street, New York. 
SopA WATER FLAvors.— 


Philadel- 
1238 First 


BB 
B. M. 


NATIONAL MANUFACTURERS OF 
President, Harry Whittle, 176 West York street, 
phia; Secretary and Attorney, Thos. J. Hickey, 
National Bank Building, Chicago. 


BarRBERS’ Suppty DeEALersS’ ASSOCIATION.—President, 
Z. C. Shaw, Wichita, Kansas; Secretary, Joseph Byrne, 
116 West 39th street, New York. 

PERFUMERY, SOAP AND ExtTrRAct ASSOCIATION OF CHI 
caGco.—President, E. J. Voss; Secretary, W. L. Filmer, 


Monsanto Chemical Works, Chicago. 


Soap AND ALLIED INDUSTRIES OF 
Sefton; Secretary, Frank K. 
New York 

George P. 
Fulton street, 


New York 
Wood- 


PERFUMERY, 
—President, Edwin 
worth, 147 Waverly place, 


Huisking; Sec 
New York 


DruACHEM CLuB.—President, 
retary, James W. Bevans, 116 
City. 


ASSOCIATION OF AMERICAN CHEMICAL Iy- 
pustrY.—President, Burton T. Bush; Secretary, William 
Haynes, 3 Park place, New York. New York Chapter: 
Chairman, Ralph E. Dorland; Secretary, George Short. 


AMERICAN BrusH MANUFACTURERS’ ASSOCIATION.—Pres- 
ident, William Cordes, 221 Fourth avenue, New York City 
AGRICULTURAL CHEMISTS.— 


W. Skinner, Bu- 


SALESMEN’S 


ASSOCIATION OF OFFICIAL 
President, F. P. Veitch; Secretary, 
reau of Chemistry, Washington, D. C. 

INSECTICIDE AND DISINFECTANT MANUFACTURERS’ 
cration.—President, M. M. Marcuse; Secretary, 
Baird 


Asso- 
C. 5 


Would Have Saved Time and ——— 


From The Jonquil Products Co., Manufacturers of Toilet Prepara 


ns, Teeper, Pa.) 
In the way of expressing our appreciation of THE 
\MERICAN PERFUMER AND EsseNTIAL Ors Review will 
state, had we known of such a periodical a year ago we 
‘ould of saved much valuable time and considerable money 


Postal Savings Deposits 


500,000 depositors in the United States Post 
Banks, with $152,000,000 on deposit 


There are 
Office Savings 
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BOUVEAULT AND BLANC REACTION FOR THE PREPARATION 
OF PRIMARY ALCOHOLS 


By G. BLANC, D. Sc., Head of the Research Laboratories of the Firm of Morel & Cie 


Herewith we present the hitherto unpublished results of 
scientific research on the part of an French 
chemist, Dr. G. Blane, Chevalier of the Legion of Honor, 
to whom was awarded a Prize by the Institute of France, 
and who for many years studied the chemistry of perfumes. 
He is the originator of a number of reactions which have 
standard in organic chemistry. One of the most 


eminent 


become 
important among these, discovered eighteen years ago in 
co-operation with his friend and fellow worker the late L. 
Bouveault, the famous French chemist, consists in the con- 
version of compound ethers or esters into alcohols. This 
has made it possible, more particularly, to produce phenyl- 
sthyl alcohol known to all perfumers 


As generally known, the Bouveault and Blanc reaction 
consists in the reduction of the ethers of acids by sodium 
in an alcoholic medium, the functional ester group CO?R 
being converted into the alcoholic radical CH*OH. 

Ever since it became knypwn, this process has been adopted 
for various purposes. In the perfumery industry, more 
particularly, phenylethyl alcohol is produced at the present 
time by means of the reduction of phenylacetic ether by 
sodium. 

The superior alcohols (such as octylic, nonylic, decylic, 
and other alcohols) used either as such, or as original 
materials for the production of the corresponding aldehydes, 
are likewise produced on a manufacturing scale by the 
said process. No satisfactory explanation of the ultimate 
mode of operation of this reaction has been given yet. I 
have recently resumed my research into the same, which 
has already given some positive results which I briefly 
summed up as follows: 

(1). The conversion of the group CO.R into CH.OH 
is very readily effected, more particularly in the case of 
the carboxyl combined with a fatty or aromatic-fatty 
radical. 

It is practically nil whenever these groups are directly 
combined with an aromatic nucleus, a fact which had been 
ascertained and pointed out before. In such event, how- 
ever, the reaction is possible and even effected with satis 
factory results as regards the output, whenever the nucleus 
contains electro-negative substitutional matter. Ethyl ani- 
sate, for instance, will very readily produce anisic alcohol 


OCH; 


“~~ _~ 


CH,OH 


and by proceeding along these lines, I succeeded in pro- 
ducing several new alcohols which are unquestionably of 
importance for the perfumery industry. 

Ethyl Salicylate gives a complicated result. In addition 
to the expected formation of saligenine, the operation pro- 
duces—for quite obvious reasons—pimelic acid and likewise 
an alcohol whose formula is C,H,,O and which apparently 
contains a heptagonal nucleus. : 

(2). The reduction of esters is sometimes coincident with 
the formation of ether oxids: 

—CH,OR' 
m which R* is the radical corresponding to the alcohol 
used as a medium. Thus, the reduction of ethylphenyl- 
acetate in ethylic alcohol produces the ester : 
C,HsCH.CH,OC,H, 
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These esters have an unpleasant odor which compels manu- 
facturers of phenylethylic alcohol to purify their output care- 
fully. 

(3). In a majority of cases, it is expedient to use for 
the operation an ether of an alcohol of high molecular 
weight. As a matter of fact, a feature coincident with 
the reduction consists in saponification which can not be 
obviated and is all the more considerable the lighter the 
molecular weight of the alcohol radical, combined with the 
carboxyl, happens to be. This fact which may readily 
be foreseen from a theoretical point of view, is confirmed 
by practical experience. Amylic ethers, will consequently 
operate to better advantage than ethylic ethers. The most 
satisfactory output is obtained with phenyl ethers. 

(4). The reduction of the esters of the complete acids 
produces saturated alcohol only if the double combination 
is in a and § with respect to the carboxyl. Regardless of 
the conditions under which the process takes place (such 
as the temperature of reaction, the alcohol used as a medium, 
etc. . . .) all acids except non saturated a, 8 acids will 
not produce saturated alcohols, Undecylenic acid, for in- 
stance, will not in any evént produce undecylenic alcohol. 





THE PRODUCTION OF COUMARIN 

The presence of coumarin has been demonstrated in a 
number of plants; however, the observation has been made 
that this principle occurs as a rule after the plant has been 
dried, or submitted to certain processes, from which it has 
been generally assumed that the coumarin is forced by the 
action of a ferment on some glucoside present in the plant. 
Prof. Bourquelot, in collaboration with M. H. Heérissey, 
has undertaken an investigation of this problem, and the 
results of his highly interesting study prove a complete 
confirmation of the above hypothesis (Journ. de Pharm. 
et Chimie). The first step consisted in destroying the fer- 
ments present in the plant by exposing it to the action of 
boiling water or of boiling alcohol, and an examination of 
fresh plants—Melilotus officinatis and Asperula odorata 
were studied—treated in this way showed that they con- 
tained insignificant traces of coumarin. In the second series 
of investigations the ferment present in melilot was first ex- 
tracted, 50 grams of the fresh plant was contused and 
macerated for twenty-four hours with 250 c.c. of alcohol 
(95 per cent.), filtered, and the residue, containing the fer- 
ments, dricd at a temperature of 34° to 35°. To extract 
the other principles, such as the glucosides, 300 grams of 
the green portions of the fresh plant is placed in 2,000 c.c. 
of boiling water, and boiled for a few minutes; on cooling 
the liquid is removed by decantation, the plant parts are 
contused and again added to the liquid, which is brought 
to boiling for a few minutes. On cooling, the liquid is de- 
canted, and the residue expressed; 500 c.c. of this liquid, in 
which the ferments have been destroyed, is submitted to 
distillation, the distillate on extraction with ether yields the 
merest traces of crystalline product—i. ¢., no coumarin is 
present. The residual liquid, which amounts to 400 grams, 
is made up to 500 c. c. by the addition of 100 c.c. of water 
after cooling, and 1.3 grams of the ferment in powder, 
obtained as described above, is added. After standing for 
forty-eight hours at ordinary temperature, 100 c.c. is dis- 
tilled and extracted with ether. On evaporation, the ether 
yields a residue of coumarin in the shape of long needles. 
As a control test, the ferment is added to the boiling plant 
extract, whereby it is “killed,” when it will be found that 
no coumarin is obtainable on distillation and extraction 
with ether, a conclusive proof that the formation of cou- 
marin is due to the action of the ferment on a constituent 
of melilot. As a result of his exhaustive investigations 
on this subject, Prof. Bourquelot assumes that the pro- 
duction of coumarin in both plants is due to the decom- 
positions of a glucose, probably d-glucose, by the action 
of emulsin 

























































(From Our Own 
Orange 
GRaAsseE, April 5.—There has been no notable change since 
we made our March report 
ied to be very favorable, leads one to anticipate a fine 
blossoming of the trees The ones that escaped the freezes 
in 1920 are covered with buds; so that the amount of the 
coming crop can be estimated at nearly one million kilo- 
erams of blossoms,—i.e., almost one-half the normal crop 
betore the war 
\ decline in price for the flowers is forecast, by reason 
of the present slackness in business. In the interest of the 
business itself, the growers can now see that it is indispen- 


sable to come down in price, in order that the consumers may 





again take up with the orange products which they had 


abandoned by reason of the prices of recent years having 


Barring something unforeseen, the prices of all orange 


products will decline 50 per cent after the next crop is 
gathered 
Roses 
The harvest of roses will be almost a normal one. In 


certain regions, poorly sheltered from the cold, some of the 
rose bushes have been affected by the freeze, but the amount 
of damage done is insignificant. 

\ slight decline in the rose products must be expected, 
as there are some stocks remaining over from the last har- 
vest that will be added to the coming crop, and as the 
demand is not very active, a weakening in prices will as 
suredly occur 

\ slight decline has also been announced in the Essence 
of Roses of Bulgaria, by reason of important stocks still 
unsold, of the 1921 crop 


Jasmin and Tuberose 


Nothing to report concerning these two flowers since our 
last report was issued 


Hyacinths 


[he harvest of these is now over; it has not been a very 
important one. 
Geraniums 


GRASSI There are still some stocks left over from the 
last harvest, but there has been a weakening in the market 
n account of the slight demand for them. 

\FRICA An appreciable decline is looked for after the 
first distilling in the month of May. The growers in AIl- 
geria have endeavored to form a co-operative association, 





prices 








ut wit result, up to the present time In consequence 
vf the 1 prices of the last few years the consumption of 
this essence | liminished cons ibly, and this has re 
nded to benetit of the essen f the Reunion 
Ret ION Phe marke price this essence Ss very 
ariable, quite appreciable and rapid variations being no- 
ticeable from one week to another, this corresponding]; 
with the more or less active demand. A decline in it oc- 
curred about a month ago and th 1SI rs then made 





some purcnase ~ ut a rise set 


Lavender 





A decline that occurred in this essence resulted in some 
demands. The market prices are being maintained, as tl 
extra grades are becoming scarce. The present prices are 
quite interesting in comparison with those of the essences 
of the same family. 

The syndicates of producers are hoping for an early re- 
sumption of the demand, by reason of the medicinal uses 
of lavender essence, which was found to be of inestimable 
value during the war from a therapeutic point of view. 
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APRIL REPORT ON GRASSE FLORAL PRODUCTS 


Correspondent) 


Some French savants are beginning to try to popularize 
the use of the lavender essence on account of its disinfectant 
properties, and it will soon come to be a valuable adjunet 
in the treatment of certain applications, as well as for the 
corresponding application in the hot countries, in the pro. 
phylactic measures taken to combat epidemics and certai 
parasites. 

The present prices of lavender essence seem to have 
reached the lowermost level, when one considers that the 
normal price before the war was 35 to 40 francs for the 
extra grades. These prices have hardly doubled; so it is 
scarcely to be expected that there will be a more appreciable 
decline, especially when we consider that the prices for all 
the other articles of perfumery are three and four times 
higher than they were before the war 

Of all the natural and synthetic products, it is the es. 
sence of lavender that has declined the most, whereas the 
growing and harvesting of these essence plants are the 
most difficult and hazardous of all of the plants used for 
these purposes 


Rosemary and Thyme 


These essences are in good demand, and since the new 
duties have been imposed upon the foreign essences there 
has been an easy out!et for them, as they are not a little 
superior to the others in their output of perfumery, and 
they are cheaper at present than the others, 


Summary 

As regards the flower products, it will be well to wait 
until the coming harvests shall have made conditions fa- 

rable for purchasing, that is, as compared with the prices 
of previous years, and it will then be possible to offer the 
manufactured products to industrialists at interesting prices 
The purchasers will then be in a position to lay in supplies 
without running the risk of having the articles decline ap- 
preciably (after buying them), and a good volume of busi- 
ness will be possible from that time forth. The present 
stocks were manufactured at very high prices, and the pres- 
ent market prices are not encouraging for,the buyers; but 
an appreciable decline can be forecast for the next Autumn 

\s regards the essential oils, the market prices have weak 
ened appreciably, and, quite apart from the speculative es- 
sences, such as the Japan and American mints and _ the 
Bourbon and Algerian geraniums, the present quotations 
based upon the continued poor sales, cannot apparently drop 
to any lower levels. 


WHY “OILS” OF CADE? 


The above question serves as the title of a paper by Dr 
Camille Pepin, Paris, in Ungerer’s Bulletin, says the Jour- 
nal of the American Pharmaceutical Association. He states 
hat under the name of “oil of cade,” there are three differ- 
ent products on the market in this country—technical, U 
S. P. VIII, and U. S. P. IX. In France there are two— 
veterinary and true oil. The former probably corresponds 

the “technical,” while in the oils of U. S. P. VIII and 
U. S. P. IX, the definition of the latter is more complete 
und in accord with true oil of cade, obtained in the proper 
manner from the wood of Juniperus oxycedrus In Dr 
Pepin’s opinion the logic of the situation requires: 

“First, that technical oil of cade should cease to beat 
signation, cade, to which it has no right, and take 
ue title of empyreumatic oil. 

“Second, that the appellation, oil of cade U. S. P. VIII, 
be dispensed with in commercial usage since the product 
designated by it might be confounded with the true oil of 
cade as defined in the ninth revision and bears the name 
to which it has no claim unless it coincides with the latter 
product. 

“Third, that the designation oil of cade be reserved ex- 
clusively for application to products which are extracted 
from the Juniperus oxycedrus and correspond to the re- 
quirements of the U. S. P. IX.” 
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(Continued from page 48) 
turers m obtain raw materials in all the markets 
of the world; and be it further 

“Resolved, that this resolution be conveyed to the 
turing Perfumers’ Association as an expression 


of the opinion of this organization.” 





On the suggestion of Mr. Vivaudou the rate of duty on 
finished perfumes and toilet preparations was also briefly 
discussed, and under his motion, unanimously adopted, it 
was resolved to convey to the Manufacturing Perfumers’ 
Association the opinion of the local organization that the 
rate of duty on finished perfumes, etc., should be increased 


to 100 per cent ad valorem 


Burton T. Bush moved, seconded by Mr. Burns, that 
the opinion of the organization be conveyed to the Manu- 


facturing Perfumers’ Association that the essential oils re- 
ferred to in paragraph 1625 of the pending Tariff Bull be 
kept on the free list, and not transferred to the dutiable 
section as proposed by the Senate Finance Committee 


] 


The constitution as adopted follows 


ARTICLI 


This organization shall be known as the Perfumery, Soap 


and Allied Industries of New York 
ARTICLE II 


1. It shall be the purpose of this association, composed 
f individuals active in the fields of business as shown by 
the title of the association, to foster and deve lop the indi- 
vidual and general trade welfare of its members 

2. Every member shall have free and equal rights within 
the association without distinction as to the particular in 
dustry with which the member may be associated 


2 


3. This association shall assist and co-operate with the 
Manufacturing Perfumers’ Association of the United 
States to the fullest possible extent on all matters of mu 
tual interest 

4. It shall also be the purpose of this association to 
establish harmony of action with other organizations en 
gaged in the development of policies that are important to 
the members of this association 

5. Through the concentrated efforts of the members, this 
association shall endeavor under all circumstances to in 
crease the use of American made products, and to encour 
age the American manufacturer so that the very finest qual 
ity of goods obtainable may be produced. 

6. The regular meetings of the association shall be con 

ducted in general in a manner that will provide an open 
forum for all members to express any ideas of construc 
tive thought that will lead to a better understanding among 
themselves (both socially and in business), in the belief 
that this interchange of ideas will help to develop the growth 
of the Perfumery, Soap and Allied Trades in the United 
States, and promote industry in general. 
7. Policies regarding legislation, either national or loc 
iffecting the industries represented by the members of this 
association shall be crystallized after discussion into fixed 
programs for action to be. taken either directly or through 
ther organizations, according to the manner in which uni- 
form and effective results may best be obtained 


ett 





) 


8. Each meeting shall be conducted as a business meeting 
that records and minutes be kept of our activities as an 
association by the Secretary 

9. The association is to meet monthly except during the 


1 


Summer months when no meetings are to be held 


Olive Oil Association of America 


The second annual meeting of the Olive Oil Association 
of America was held at the Biltmore Hotel, New York City, 
\pril 4. Addresses were made by George W. Cobb, general 
sales manager of the American Can Co.; Sylvan L. Stix, of 
Seaman Brothers, Inc.; Dr. W. R. M. Wharton, chief of the 
Eastern division of the U. S. Bureau of Chemistry; R. U. 
Delapenha, president of the association, and C. A. Tosi, 
secretary. Mr. Delapenha stated that conditions in the olive 
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oil industry were very encouraging at the present time. The 
association went on record in favor of a differential of 
30 cents per gallon in the tariff on bulk and case oil to 
enable domestic packers to compete with foreign packers. 

The new officers elected are; L. J. Scaramelli, president; 
C. A. Tosi, vice-president; J. F. Romeo, treasurer; and 
J E. deRedon, secretary Directors elected for one year 
follow: H. M. Caragnol, M. Caragnol & Son; R. U. Dela- 
penha, R. U. Delapenha & Co.; J. E. deRedon; George 
O’Hara, LaManna, Azema & Farnan; G. F. Romeo, G. F. 
Romeo & Co.; H. Locatelli, M. Locatelli & Co.; L. J. Scara- 
melli, L. J. Scaramelli & Co.; C. A. Tosi, Pastene & Co., 
Inc.; F. Bertolli, F. Bertolli & Co.; E. H. Jacobson, Rock- 
hill & Vietor; H. Asche, Van Bremmer, Ashe & Co., and 
D. Antolini, D. Antolini & Co. 


Chicago Drug and Chemical Club 





Chicago Drug and Chemical Club, at its recent annua 
meetit heard satisfactory reports from the outgoing of 
ficers, President Howard Mathison and Secretary Clarence 
\lorgan Che membership, which is not by organization 





reased from 96 to 124 members. The 


but by individuals, 
% 7 71 
1 aS follows: 


election resultec 

President, George Turner, Armstrong Cork Co.; vice- 
president, R. A. Whidden, of Eli Lilly & Co.; secretary, E 
L. Drach, Abbott Laboratories; treasurer, A. W. Hobart, 
Horlick’s Malted Milk Co 

Howard Mathison, Frank A, Blair, Foley & Co.: A, ¢ 
Henderson, Armour & Co.;: W. W. Baldwin, Baldwin Per- 
fumery Co., were chosen directors for one year, with James 
R. Stevenson, of Robert Stevenson Co.; C. P. Van Schaack 
1f Van Schaack & Co., and James W. Morrison, of Fuller 
Morrison Co. directors for two vears 





Brooklyn College Honors Prof. Mayer 

“he faculty and trustees of the Brooklyn College of 
Pharmacy gave a testimonial dinner to Prof. Joseph L 
Mayer in the Bossert Hotel, Brooklyn, on the evening of 
\pril 11. H. B. Smith acted as chairman of the dinner 
committee. Prof. Mayer’s pleasing personality and his long 
connection with the college have made him a host of 
friends who took advantage of the opportunity to show 
him the high esteem in which he is held. 


Chemical Salesmen Hear R. E. M. Cowie 

‘he regular meeting of the New York Chapter of the 
Salesmen’s Association of the American Chemical Industry 
was held March 30, at the Milanaise Kitchen, New York 
City. The affair was informal and the chief address was 
made by R. E. M. Cowie, vice-president of the American 
Railway Express Co. Increased shipments by express at 
the present time, he said, indicated the healthier condition 
of business now as contrasted with a year ago. 





American Pharmaceutical Association 
Seventieth annual convention of the American Pharma 
ceutical Association will be held at Cleveland, August 14-18 
with the Statler Hotel as headquarters. The local secre 
tary is Edward Sp: 045 Adelbert road, Cleveland. 
The long discussed j f I 
as official head juarters and perm 
tion is now in process of accompli 


chairman of the committee. 








Proprietary Association 


The Proprietary Association will hold its annual meeting 
at the Hotel Astor, New York, on May 3, 4, and 5, starting 
one day later than first announced. 


Pharmaceutical Men at Luncheon 


James W. Bevans, attorney for McKesson & Robbins, 
Inc., was the chief speaker at the special luncheon of the 
New York section of the American Pharmaceutical Manu- 
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facturers Association at the Drug & Chemical Club, 
Mr. Bevans discussed the narcotic situation, 
Patch, of E. L. Patch & Co., announced the preliminary 
plans for the annual meeting of the association to be held 
at Bedford Springs, Pa., June 12 to 16. 


April 


Reptile Study Club is Harmless 


Mr. Robert Magnus and Dr. F. M. Brown of Magnus, 
Mabee & Reynard, New York City, attended a dinner of 
the Reptile Study Club at Cafe Boulevard, March 27. Boa 
constrictors, rattlesnakes, king “cotton mouthed” 
water moccasins, copperheads and blacksnakes were present 


snakes, 


and helped to make the affair of more than usual interest 

to the diners particularly to those, who, like Mr. Magnus, 

were sitting in close proximity to the friendly reptiles. 
One young woman was bitten by a six-foot king snake. 


Arthur H. Gillam, who is said to have caught more poison- 


world, a demonstra- 


ous snakes than anybody in the gave 
tion of what one man can do with a rattlesnake or a water 
moccasin armed with nothing but a forked stick 

Dr. Raymond Ditmars, Curator of Reptiles at the Bronx 


Zoo, president of the club, was the chief speaker 


Druachem Club Seeks Suggestions 


Druachem Club of New York, has sent out a ques- 
tionnaire to its members requesting suggestions for im- 
proving the scope of the club’s activities 

The club has obtained temporary quarters at the Angelos 
restaurant, according to an announcement of the House 
Committee. It is hoped to make this location the perma- 
nent headquarters of the club. A business meeting of the 
club was held April 20. 





A STUDY OF THE SPIRIT OF ART 


By G. R. Banpont, Les Traveux Plumereau Fils, Parts 

A throng of workers, a multitude joyous, industrious and 
collects the and 
bathed in 


industrial 


cosmopolitan, many-perfumed blossoms 


sunshine and the tenderly 
then La Par- 


subtle principle, 


aromatics of lands 
»wwers of the 


Art-Chemistry is 


gardens 
the 
prepares, transforms and presents to us in a thousand com- 
intox- 


nurtured th 


fumerie, ot which 


plex guises the voluptuous caresses lavished with 


icating luxurious abandon by the sun on the four corners 


of the earth 








A multitude of objects displaying the crystal facets of 
flacons in which the liquids are luminously transparent 
against the prodigality of form and tint of the boxes and 
caskets, deploys betore the fascinated eye an ensemble which 
is the very embodiment of luxury arrests and holds the 
attention 

Your taste selects in this brilliant assemblage a particular 
object ; : | of perfume in a casket richly lined with satin 
The gen aspect pleases you and you take it in 
your hands not so much to confirm your choice as to 
admire more fully its perfection. But this closer scrutiny 


reveals some unfortunate details; the lining contrasts too 
strongly with the tint of the perfume, the package appears 
slightly out of proportion with the bottle and the legend, 
too lightly stamped on the gold mat, is scarcely visible. You 
are disappointed at the discovery of these discrepancies 
when you anticipated Harmony and you renounce your 
first choice to search out and purchase another which by 
its perfect pre sentation irresistibly compels your recogni- 


tion, however reluctant. 

The ladies, particularly, delight to center their approval 
on a box, a vial, itself so intrinsically beautiful that they 
are proud to retain it on their boudoir tables long after its 
contents have vanished. 

En fait, the manner of presentation of a perfume or a 
toilet requisite has a positive value which has been incon 
testably demonstrated. It has a force of attraction which 
should never be neglected in juxtaposition to the gracious 
public to which it addresses itself. In consummating a sale 
this force of attraction weighs as heavily in the balance 
as does the quality of the product itself, and speaking com- 
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prehensively, it ought to supplement if indeed it cannot 
substitute for the talent of salesmanship of the vendor. Yet 
this presentation is for all that a matter so delicate and 49 
complicated in its own technique that it necessitates a train. 
ing as exacting and a concentration as profound as that de. 
manded for the perfection of a difficult formula in the 
laboratory of the skilled chemist. 

This technician of taste, this indispensable a 
between the perfumer and his frivolous clientele, this j 
valuable collaborator who creates, adapts and realizes a 
guessed possibilities, he is the artist. Art should be the 
consecration of perfumery. 

Unfortunately too many perfumers fail to attach to this 
question of art the importance which it deserves and the 


mediocrity of appearance of their’ articles interposes ap 
almost insuperable handicap on their volume of. sales 
Others are interested but lack taste. Still others possess 


ideas but fail to realize them, These defaults of attention, 
taste and adaptation are so many blows aimed at the indis-- 
pensable general harmony which they ignore or 
successfully to attain. 

Perfumers who are solicitous of the reputation of your 
creations, leave to the artist the sphere of work which be- 
longs to him, that of rounding out the perfection of your 
pertumes by placing them in an appropriate and harmonious 
setting. 

Suggest to him the inspirations which come to you but 
listen to his with attention and respect. Do not impose 
your ideas upon him for they will in many instances become 
sterile in hands which they ‘do not inspire. 

Make him breathe the atmosphe re of your perfume, let 
him absorb its character and its history, instruct him in the 
foibles of your clientele and of the class to whom you wish 
to appeal. 5 

These practical directions will suffice to orient his pencil 
with respect to your desires and his experience of how 
such things are accomplished will assure you of resultants 
more effectual than your are able to imagine, 

Another point. Faced by the competition of one of your 
confreres who has availed himsélf of the services of a 
talented artist you yourself decide to make a step forward 
and you place before your clientele a series of po 
exteriorly redecorated. However, you have not altered the 
presentation of the articles themselves. The exterior of 
the boxes is excellent, in the best modern taste, it may even 


seek un- 


be a stroke of rare genius, but let the cover be raised and 
the eye is at once offended by the superanuated label of 
vial, a tin of talc or a box of powder the design of which 
you have retained unchanged. A serious, nay, a fatal error 
not to have made the maximum effort for you obtain only 
a half result; you have attracted attention but you do not 
retain it. ; 
L’Harmonie, toujours l’harmonie, has _ been ruthlessly 
sacrificed to an economy vain because ineffective. 


“Harmony is the science of 
which implies the maximum of 
timate delicacy of touch. 


accord ;” it is the science 
tact and ¢ demands the ul- 
In this which concerns your object 


of attainment there must be realized the complexity of the 
quadruple harmony—ideas, proportions, forms, colors—a 
realization which lies only within the province of the 


speci: ilist. 

The Harmony of Ideas should consist in the co-operation, 
the union between the genius presiding over the manufacture 
of the product and the genius which is to realize a presenta- 
tion conforming in all respects to the essential character 
of the article offered for sale. It is in some sort of theoretical 
preliminary collaboration between the Perfumer and the 
Artist and it should give birth to a distinctive character, 
to a style directing the entire adaptation of the elements of 
the ensemble. 

Proportions, forms and colors—Positive Harmonies— 
combine and blend in a thousand varied aspects, guided by 
the free inclination of the artist whose talent ought to 
impart to each article a personal, individual charm in which 
is contained all the elements of ‘eaeedl force, opposition, 
grace, luminosity, originality, delicacy, airiness, 

The object which we seek is readily given in a few words: 
To unite the remembrance of the appearance with that of 
the name of the perfumer. 

The attainment of it rests with the skill and genius of the 
Artist—Ungerer’s Bulletin. 
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TRADEMARK DECISION ON SOUND OF PHRASES OR WORDS* 


PLOUGH CHEMICAL CO. V. BULLION CHEMICAL CO, 


Opinio) Chancery Court of Shelby County, Tennessee 

In one aspect this case finally resolves itself into the 
question whether the sound of the phrases or words “Black 
and White” and “Red and White” are so similar, taking 
into consideration no other element except that they are 
applied to the same character of merchandise or “line ot 
goods,” as to deceive the ultimate purchaser, or put it in 
the power of the retailer to deceive the ultimate purchaser. 
The court saw the packages of the complainant and de- 
fendant and concluded that so far as the dress-up was con- 
cerned, there was no such similarity as could deceive the 
ordinary purchaser, whereupon this bald question as to 
similarity of sound presented itself. 

Similarity of sound unconnected with confusing and de- 
ceptive dressing or imitation of packages which would 
mislead the buying public, cannot be made the ground of 
relief, Imitation of size and form has frequently been made 
ground of injunctive relief, provided the size and form have 
not become common to the trade and provided the dress- 
up does not deceive, but in this case there is no imitation 
of form and size as would deceive the public by confusion, 
and further, where form and size have become common to 
a trade, resemblance in either or both is not actionable. 
(87 F. R. 589.) 

Again, there is no unfair competition apart from an in- 
fringement of a patent or trade-mark, unless the competing 
person so makes or marks his goods or conducts his busi- 
ness that persons of ordinary caution and prudence and not 
those who are exceptionally dull, are likely to be mislead 
into the belief that his goods are the goods of somebody 
else. Whatever relief has been granted against an imitator 
or counterfeiter of either the form, size, color, method of 
packing, advertising or directions used by a legitimate 
dealer, it has been granted on the broad theory of regulating 
fraud and not upon the narrower ground of technical trade- 
mark infringement. The sum and substance of unfair 
competition law is that one must not so dress his goods 
as to confuse and deceive the ordinary retail purchase 
into the belief that he is buying another’s 

The intent is not important if it is not accomplished ex- 
Color, 
form, size of themselves cannot be appropriated or mono- 
polized. 


cept on the question or measure of damage. shape, 
Color as color, cannot be monopolized by one to 
the exclusion of another, even on the same kind of mer- 
chandise. There must be some further imitation of package 
or label taken in connection with the color, as will de- 
ceive the ordinary purchaser of ordinary prudence and 
caution. 

As to sound, that is, tdem sonans by itself is not sufficient. 
There must be such accompanying similarity in the dress- 
up as will deceive the buying public using the ordinary 
care of the average retail purchaser as distinctive from the 
most acute on the one hand and the dull on the other. 
Mere enumeration of differences or similarities are not 
sufficient to determine whether there is guilty imitation. 
The package or label dress must be considered as a whole. 

In 77 F. R. 868, the court says that although the court 
is satisfied that the respondent intended to deceive, it can- 


*This litigation was referred to cn page 199, November, 1921, and 
on page 4 of our March issue, 1922 
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not interfere t the package or device does not deceive 
the ordinary purchaser and convey a false impression t 
The facts'in this case, Fairbanks vy. Rell, are 


ilmost decisive of this case on color. 


the public. 


In 133 F. R. 729, the color and size of the yellow circular 
tag on the tobacco were not considered as so distinctive as 
to be appropriable as an ecxlusive mark, even if those who 
generally used this particular tobacco looked only to the 
color or tag. “We are fully satisfied,” said the court, in 
119 F. 


bels is so great that one cannot be taken for the other.” 


R. 848, “that the dissimilarity between the two la- 


Che intent does not control unless it is accomplished. The 
law cannot control a state of mind 

In the Buck Stove Company case—76 F. R. 758—the 
white enamel on the inside of the oven doors was protected 
because that became a part of the dress-up,—the court cit- 
ing 149 U. S. 562, “irrespective of the technical question of 
trade mark, the defendants have no right to dress their 
goods so as to deceive an intending purchaser into the be- 
lief that he is buying complainant’s goods.” 


After all, the principles of the law of unfair trade are 
laid down in the classic McLean’s pill case, 96 U. S. and 
for further full discussion see 30 C. C. A. 373, 383, 386, with 
full notes; and 20 C. C. A. 402, 405, 22, 161, 27. See Hop- 
kins 3rd Ed., p. 323 et seq., and the subjoined cases on the 
general principles and especially those marked “color cases.” 

Color, except with some definite arbitrary design such 
as impressed upon a circle, star, cross or other figure, or 
employed in definite association with some characteristics 
which serve to distinguish the article as made or sold by 
a particular person, is not a subject of monopoly as a trade- 
mark. It is elementary that size and color cannot be 
adopted as a trade-mark. No valid trade-mark can be 
acquired in the use of a color, not connected with some dis- 
tinctive form or design. 211 F. R. 605, 168 F. R. 623, 142 
Tenn. 163 


[he action of the government is also persuasive. 


\nother way of stating the question is, whether one 
may appropriate a combination of colors and apply the 
same to a particular article or line of merchandise and 
prevent another from likewise appropriating a combination 
of colors, one of which colors is by the former applied to 
the same article or line of merchandise, although the colors 
of and on the packages or containers are so startlingly 
dissimilar as not to constitute a technical or popular in- 
fringement and not likely to deceive a person of ordinary 
observation, although there is an impalpable and psychic 
possibility that one cou!d be palmed off as the other. The 
court believes that this is a situation too impalpable for 


the law to control. 


Finally, the court is of the opinion that the temporary 
injunction should be denied and the cause may go to the 
rules for taking proof as tc whether the dress of the goods 
will deceive the buying public. With such evidence in the 
record, it seems to the court that the record will be in 
proper condition for the appellate court to finally and con- 
clusively decide as to the question of law and fact raised 
by the pleadings 

So ordered 




































































































































































































































































































































































































































































































COURT REFUSES TO BELIEVE BALD HEADS CAN 





BE RE. 


CLAIMED BY HAIR TONICS 


é A 4 ‘ ; ; lt vl us eé=- 
é , é eing fined $100 fo» 
Sa C 0 s ’ the ffFense 
f d 1 published by the 
} a Sun hape? T) é fart was repre 
j ‘ ’ ich ce nly | printed 
a ry papers p shed ov ‘iar § the wee 
i fi h I rd Bu eda sped the incitdenta 
wor the situation l t ts count o 
trt Zz h p pe ( c lisputed 
Z ( He re ; i" I } i He 


nitely decided in a court of record afte1 


carefully weighing testimony for eight weeks that it yet 


remains to be proved that any preparation now known 
to man can or will positively grow hait Accordingly, on 
1 technical charge the Jules Ferond C Inc., 126 West 


23rd street, New York was found 


Brough in the New Yorl 


ned $100 the 


City guilty by Magis 


Municipal Term Court 


1 


minimum penalty for violating 





the Sanitary Code 

The complaint upon which the company was convicted 
was made by an inspector of the Bureau of Food and 
Drugs of the Department Health, and, according to the 
complaint in the action, was based upon the following: 
On March 15, 1921, the Jules Ferond Co. was summoned 
to court for violating Section 117 of the Sanitary Code 
which prohibits misrepresentation of patent or proprietary 
medicines. It was alleged that the company published in 
newspaper advertisements and on labels and in literatur« 
accompanying its hair tonic statements that the preparation 


“would positively grow hair 


On the advice of counsel 





ompany eliminated every 


thing that was objectionable from its claims and so com 
of the Sanitary Code \s a 
consequence the Assistant Corporation Counsel representing 


the city, moved 


plied with th requirements 


advertisement appeared 


in a New York Sunday pap in which it was claimed 


that the company’s hair preparation positively would grow 
hair \ summons was served on the company for again 
violating Section 117 of the code and the trial and fine 








The test ny in i ( s ( flicting that 
it took the irt eight weeks to reach a decision. Walter 
C. Rid spect t Department of Health, instituted 
the action and Dr. S. Dana Hubbard, a skin expert, testi- 
ed for the ty that from his experience no remedy was 
known to medical science which would restore hair to an 
entirely bald head The Health D« partment produced two 
witnesse men who had volunteered to use the remedy 


said he did not gain a hair and the other told 
had actually fallen out 
applied the tonic. “Health Department chemists,” Dr 
declared that 
tained vaseline, alcohol, Peruvian balsam and salicylic acid.” 


after he had 
Hub 


it con- 


. ; 
the court his hair 


bard “analysed the cure and found 


On the affirmative side some very convincing evidence was 
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offered. Jules Ferond testified that for years he had been 
a fancier of long-haired dogs. Some of these suffered 
from mange and this led him to experiment and produce 


a mixture alleged to restore lost hair. He also exhibited 


a photograph of himself taken some years ago when he was 
Eight 
witnesses who had purchased the hair tonic and 
also testified 


quite bald. Today he has a fairly good crop of hair. 


or ten 
used it 


George L. Forrest, president of the New York Safety 


Xeserve Fund, an insurance corporation, testified in part: 


“I have been bald for nearly 20 years and shiny bald 


for 10 years. I have now some growth of hair all over my 


head. I am on my third bottle of the hair grower.” 


icuue } } \bram 35 years old, 


; ul ; n ladies’ wear manu- 
facturer, 47 West 24th street, New York City, testified 
in part: “Five years ago my hair fell out in shocks, hand- 
fuls \fter about three applications of the hair grower 
my hair stopped falling out. Never again was I troubled 


with itching of scalp or dandruff. I have used it continu- 


for three years now The hair regrew after the 


y 
dandruff stopped.” 


Adam Goelz, age 62, of 845 Ninth avenue, New York 
City, testified in part: ald 22 years, as shiny as a billiard 
ball. Used the tonic every night according to directions, 
Chere (indicating) you see the result of it—all new hair, 
[here was none there before. I am proud of it, too.” 


Samuel S. Aronson, 48 years old, a musician of 624 West 
141st New York City, testified in “Had 
eczema or psoriasis. Consulted Prof Berlin and 


Fox, Lustgarten and Burke of New 


street, part: 
Lassar in 
Bulkle \ 

None of 
whatsoever 


\pplied the 


sores drying up 


profe ssors 
York 


help 


them seemed to give me any relief or 


I became bald as a result of this ail- 


ment tonic every night. I noticed all my 


In about three or four nights they fell 


off. Right after that the hair commenced to grow again.” 


W hen 


tionable advertisement 


asked for a statement Mr. Ferond said the objec- 
United Ad- 
oversight the 
caught. It 
“We do not claim that our tonic will 
“If the hair fol- 
If they 
application of our 


was sent out by the 


vertising Service and through an phrase 


“will positively grow hair” was not was this 


that caused the fine 
grow hair under all conditions” he said. 
it is impossible to grow hair. 
that the 


growth of the 


licles are atrophiec 


are not, however we claim 


lair tonic will stimulate hair and I think 


the testimony of some of the witnesses bears out this claim 


Ours is a tonic to save hair and to prevent one from 
losing hair. It is designed to keep the scalp in a healthy 





yndition and the evidence we have is conclusive that it 


stimulate the growth of hair.” 


aoes 


A Pleased Subscriber in Belgium 

F Ed. J. Ford, Bruxel Belgium.) 
My subscription of $3 to THz AMERICAN PERFUMER AND 
EssentIAL Ort Review was duly sent today by money 


[ consider your journal very useful and interesting and 


wish it every success. 





Massage Cream in Colors 


“Liza, what fo’ yo’ buy dat odder box of shoe blackin’! 
“Go on, nigga’, dat ain’t shoe blackin’; dat’s ma massage 
cream.”—Exchange 
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COTY’S UNIQUE LAW SUIT REVEALS BUSINESS SECRETS 


Francois de Spoturno Coty, the French perfumer, has 
begun suit in the United States District Court for the 
southern district of New York against Prestonettes, 
Inc., 791 Broadway, New York City, and the Ivory 
Novelties Trading Co., 259 Fifth avenue, New York 
City, for a permanent injunction restraining them from 
using the name “Coty’s L’Origan” on compacts made by the 
defendants and which the defendants claim are made from 
L’Origan odor. 30th 


genuine Coty’s face powder, 


and both are through 
United 


Coty also seeks to restrain Preston- 


suits are separate brought 
Benjamin E. Levy, sole agent for the 
States for Coty. 
ettes, Inc., from rebottling genuine Coty perfumes into 
small vials and selling them as genuine Coty perfumes. 

In the complaints Coty alleges that the use of a 
binder to transform his face powder into compacts 
constitutes a remanufacture. He also contends that he 
never packs face powder or compacts into metal boxes 
where the delicate perfume of the powder or compact 
is likely to come in contact with metal walls as, it is 
alleged, the defendants do. He further alleges that he 
has never given to either of the defendants permission 
to have labels printed with the plaintiff's name and 
trade mark. The effect of the alleged practice of the 
defendants, Coty claims, is to deceive the public and 
trade into thinking that they are put out by him under 
his authority. Coty also claims infringement of his 
trade mark, the name “Coty” and also the name 
“L’Origan.” 

In the complaint in the action against Prestonettes, 
Inc., Coty further alleges that although vials of per- 
fume put out by defendant may contain genuine Coty 
perfume they are not bottled by him nor are they a 
part of his line. 

The answers of both defendants are almost identical. 
Both allege that Coty is a family name and not capable 
of exclusive appropriation as a trade mark and that 
“L’Origan” is recognized in the trade as a distinct odor 
from a recognized source. 

Some interesting facts were disclosed incidentally in 
the complaint filed by Coty. He claims for example 
that more than $1,000,000 worth of his products were 
sold in the United States in 1920 and that more than 
$3,000,000 worth of his products were sold here in 1921; 
and that since 1905, when he began business, he has 
sold over $7,000,000 worth of his products here. He 
also alleges that all of his products are bottled or packed 
in his establishment in Suresnes, France, in the final 
condition in which they are sold to the trade and to 
the ultimate consumer; and that his entire stock of 
perfumes, etc., in the United States was imported in its 
final condition. 

Coty has also begun suit against the Coty Stores of 
America, a $2,000,000 corporation with a Delaware char- 
ter, doing business in Atlantic City, Philadelphia and 
elsewhere, to restrain them from the use of the name 
Coty. Ernest Coty is alleged to be identified with 
the latter concern and therefore it claims that it has 
title to the name. 

The case against the Ivory Novelties Trading Co., 
Inc, came before Judge Learned Hand March 10, 
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when, by consent, a temporary injunction was granted 
against the use of the label then used on defendant’s com- 
pact packages. The case against Prestonettes, Inc., was 
argued before Judge Augustus N. Hand, April 14. Deci- 
sion was reserved. The case against the Coty Stores of 
America also is pending. Mock & Blum are the attorneys 
representing Coty in all three actions. 


FACING SUNRISE IN PERFUME TRADE 
By W. G. UNcerer, New York 


Every perfumer who has successfully piloted his com- 
pany through the period of severe and almost panic depres- 
sion from which we are happily just emerging and who 
finds himself facing improved prospects with organiza- 
tion intact and resources not too seriously impaired feels 
himself not unreasonably to be an authority on deflation. 


Many lessons have been learned, at considerable cost it 
is true, and while few care to admit that a similar occasion 
will again arise during their business career, yet they are 
confident that if this eventually should occur they will 
know better how to comport themselves under such cir- 
cumstances. 


What has been is past. “Tomorrow is a new day,” is 
one of the oldest proverbs of our race. We are concerned 
now with the problems of the present and the future and 
not with those of yesterday. It is hardly a perfect al- 
legorical simile to speak of business arising like a phoenix 
from its ashes for according to the best authorities that 
fabled ornithological marvel arose in full vigor from the 


dying flames of its dissolution. 


Business is not doing that nor is it desirable that such 
should be the case. This procedure may be well enough 
for phoenixes but it is a more correct analogy to compare 
business to a structure which in order to endure must be 
reared on a firm and stable foundation. Nor is it a cause 
for undue pessimism that the laying of the foundation is 
requiring a period of severe and painstaking effort too 
prolonged to suit the wishes of the impatient. 

Deflation however rapid and drastic is never regular and 
there must always ensue a long evening up process. To 
borrow a familiar phrase from the Communiques Militaire 
of a few years ago, “the position is being consolidated pre- 
paratory to an advance.” 

The problem which today confronts every manufacturing 
organization is how best to reduce cost to the basis nec- 
essary in order to do a profitable business at the deflated 
price level. Too many have deferred this preferring rather 
to put their trust in the illusory expectation of an immediate 
rebound to the price levels of yesterday. Many of those 
who adopted this course contributed their share toward the 
staggering total of bankruptcies reported during the closing 
months of 1921. 

Conditions are better understood today. No longer do 
we expect or desire another period of mad inflation. It 
is far preferable to build a moderate and enduring prosperity 
on a solidly stable basis. 

This being so then there is no possibility of evading the 
problem of reduced costs already largely solved by the more 
wise and long-visioned organizations. How costs are to be 
stabilized at the proper level is the problem of each 
individual who must strive with the difficulties inherent in 
his own particular circumstances. The question of raw 
materials is one which has solved itself; their prices have 
been reduced in conformity with the requirements of the 



















































































































































































situatiol Uther factors which may assist are lower labor 
costs, more efficient organization, economies in operation, 
better selling methods and more effective advertising 

The point which is to be particularly stressed is that there 
is one method which must not be employed to reduce costs. 
To adopt that one expedient is nothing less than commercial 
suicide 


W 





sacrificed to 





ver else is done quality must not be 














( I Clos uuving 18 not to De ré prehended ; indeed, 
it is é rement of the situation. But the man who delib- 
erately cheapens the finished product, be it anything from 
a lip-sti t comotive incorporating into it mate 
rial wl e knows to be infe r is consciously throwing 
into t ( s greatest commercial asset. his reputa 
tio 

N I e than at any time in a period of prosperity 
everything } nds upon the mainten quality. It is 
said that t public memory is short the man 
who on mpromised the quality reputation of his prod 
ucts how long it took him to regain it 

To ris in the slightest degree up 
reputatio1 r high quality for the tem 


insane The 
perfumes or 
entirely umrelated, is 
maintain the quality 


rh is more than foolhardy, it is 
whatever his line, be it 
cosmetics or candy or something 
straining every nerve not merely to 
and reputation of his goods but to enhance it at the 
expense of temporary profits. By ng he may sacrifice 
his present for the sake of his future, well knowing that he 
will be amply repaid by the continued loyalty of a satisfied 
clientele. 

He who adopts the opposite course may perhaps gain a 
momentary advantage through lowered costs and increased 
profits but he is selling his birthright for a mess of pottage 
as truly as did the man of who rk was first made 
He is more than likely to find himself before he realizes it in 
that precariously situated class must ever be on the 
search for new customers since the old ones cannot be led t 
purchase again 

Every enduring commer¢ 
rocks of in 


porary 





wise manutacturer 


even 
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ial organization is built upon the 
rity and dependability This lesson to be 








drawn from history of our great business houses was 
never more needed than at the present time when the tempta- 
tion is to resort to every possible expedient to improve the 


sheet 


appearance < f the balance 
Unsatisfactory profits or bala 





the ledger are not to corrected 
inferior bt s\ 
ity standard 
lusion e 
On be treated as having a1 


important bearing on the n The business 
man who during the last two years has faced the heart 
breaking task of liquidating a swollen inventory on a rapidly 





falling market has acquired an inherent 
ventories which has become alm part of himself. Under 
the calming influence of ni ns this will gradual- 
ly correct itself but for some time to come it must be reck 


any forecast of the 


dread of large in 


oned with as almost a dominar 
business future 

It is not to be expected that it 
cannot escape the 
far can be almost as 
belief at the f 
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we 
if carried tox 


roductive of loss as was the 
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periods 
being liabilities 


when materials 


are dangerous lial 
of abnormally high prices they 
and are almost to b 


are at an abnormally low level. al 


while larg Inve! 





leve ilwavs assuming that they 
are being carried on the books at the prices of todav and 
not at tl of 1919 and 1920 lTywoerer’ Rul] 
“The Perfumer” a Valuable Asset 
Mr. W. L. PI Breath o’ Dawn (¢ Mar re De te 
let Specialties. Clint T 


Enclosed herewith is check for $2 ¢ 
one year’s subscription to THE AMERICAN PERFUMER 
consider Tur AMERICAN PERFUMER one of the 
able assets we possess 


overing 


payment for 
We 


most valu 





THE AMERICAN PERFUMER 


PUTTING GINGER INTO YOUR JOB 
By Frank kK. Woopwortu, New York 
\n agreeable presence and a pleasant manner, the charm 
of ability to approach men does not count for much unless 
This applies particularly 
The salesman without nerve is like a jelly 


supported by 


nerve and backbone. 
in salesmanship 
fish, an inoffensive sort of a fish with no particularly disagree. 
As a 
The tide 


long to any old place and he never gets any. 
) I y 


ible qualities to excite prejudice, lacking a spine. 
] pre) £ 


result his only method of progress is to drift. 


carries him 
where when anything important happens in the fish world 
men to think about 


Here is a parable for many 


Selling merchandise is something of a battle and only 
those well equipped and with considerable backbone win 
ut. These conditions we may not like but the rules we 
cannot alter and on this planet of ours the constant struggle 


mplified in all forms of life from man to the humble 


int Perhaps it is just as 


well that we cannot change this 


from it starts evolution and progress. 


valuable uses for those who have the back- 


bone to take part in it. Nothing develops strong superior 


A kite does not rise with the wind 


osition. 


a windmill move in a calm. 


nor does 


ily develops strong men 


Oppo- 


where fair weather 


does not, and the world in general takes off its hat to the 


man who dares, and opportunity makes respectful room fo: 
him 

Courage is a wonderful asset when entering the ld of 
elling and is quite paramount when first approaching a 


customer. Courage in 


the fact that 
conviction that the product you offer is of 


you will sell him 


Courage in the 





re qualit Believe me that under the guise of 
many a polite interview between salesman and buyer there 
s a battle and either you or he will come out the victor. It 
is precisely for the fact that he has not bought or has not 
laced his order that you are there. Like many another 

n he do t know sometimes his best interests; thou- 
sands of men g ntrary to their best interests every day 
You are there to show him a proper realization of all this 
price a d qu lity considered. 

Suppose you fail, a sale is lost. What is to be done 


Have you ever scen a football championship game? Well 





ippose a half back in a football game fails to make his 
distance when he has the ball for a line plun Down at 
he tttom of the heap with his oponents piled on top of 
lim, panting and bruised he hears the referee’s whistle blow 
and call “No gain!” Does the young chap lie on the 


and say “No use—I can’t break that line; I guess 
” No, not on your life! There is only 








e tl ht and juest to make of the quarterback 
Gi ne the ball again! I failed, but I’ll smash that line 
this time or know the reason why.’ This is courage, nerve 
ind khe ill combined—the essential qualities of man- 

‘ d ichi 1 nt and success 

“Perfumer” in Class With Bible 
From First 1 Ce., 11 Regent Bldg., Salt Lake, Utal 

As a regular subscriber to THrt AMERICAN PERFUMER 
which to us is our family Bible, even though our busi- 
ness is in a Mormon city, we naturally feel that the in- 


isked for will be cheerfully given by vour good 


His Recreation 
“Why don’t you retire from the perfumery business? 
You’ve made more money than you can ever spend.” 
“My dear boy, I’ve got to have something to occupy my 


mind when I’m not plaving golf.” 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Probably the most interesting event of the month was the 


meeting of the executive committee of the Flavoring Ex- 
tract Manufacturers’ Association which was held April 7, 
at the home of Robert E. Heekin, president of the asso- 
ciation, in Cincinnati. It was a bright sunny day and 


everybody felt the optimism that comes with Spring 


There were present, besides President Heekin, the fol- 
lowing members of the committee L. B. Parsons, ot 
New York; Gordon M. Day, of Milwaukee; R. H. Bond, 
of Baltimore; Frank L. Beggs, of Newark, Ohio; Fred S. 
Rogers, of Middletown, N. Y.; E. P. Price, of Chicago; 


a representative of 
The 


Louis, who has 


G. C. Davis, of Knoxville, Tenn.; and 
Lannen & Hickey, the attorneys for the association 
John T. Stutz, of St. 


been under the weather for the last few months 


only absentee was 


Various matters of importance to the members were dis- 
cussed and suitable action taken, but the most interesting 
thing done was to select Atlantic City as the 1922 conven- 
tion place and set the dates as for July 12, 13 and 14. 

W. W. Laudenslager, of the A. Colburn Co., Philadelphia, 
the convention committee and 


was named as chairman of 


he will be assisted by two members of the executive com- 
mittee, Mr. Parsons and Mr. Rogers. They will select 
the remainder of the convention committee and also will 


make arrangements for the hotel and headquarters for the 


convention 
Every member should reserve these dates, July 12, 13 and 


14. 


HALF A CENTURY IN TONKA AND VANILLA 
BEAN IMPORTS 


Figures recently compiled covering the imports of beans 
used in the flavoring extract industry show the following 
details of fluctuations for fifty years: 

Tonka beans—1871, $19,694; 1881, $80,636; 1891, $31 
537; 1901, $19821:; 1913, $1,140,409; 1914, $677.195; 191 
$95,222; 1916, $94,700; 1917, $156,974; 1918, $204,260; 1° 
(85,487 pounds), $46,591; 1920 (266,090 pounds), $25 
497; 1921 (139,649 pounds), $106,481. 

Vanilla beans—1871 (14.764 pounds), 
$206,030; 1891, $549,949: 1901, $875,229; 1913 (1.049,617 
pounds), $2,641,574; 1914, $1.739,674; 1915, $1,839,995; 
1916 (796,890 pounds), $1,474,228; 1917, $1,583 325; 1918, 
$1,202,413; 1919 (1,003,072 pounds), $1.687.305; 1920 
(1,055,670 pounds), $2,181,210: 1921 (977.004 pounds), 
$1,811, 396 


$113,212; 1881, 


Nine Years of Flavoring Extract Exports 


Exports from the United States of flavoring extracts 
and fruit juices in the last decade have been compiled as 
follows, making an excellent showing, with less of a drop 
last year during the world-wide business depression than 
might have been expected: 1913, $133,990; 1914, $106,892: 
1915, $136,742: 1916. $466,914; 1917, $581.550; 1918, $1,- 
018,102: 1919, $949,726: 1920, 1,425,380; 1921, 1,236,135 


es lavoring Extract 
PG . .. 


Section 
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SODA WATER FLAVORS MANUFACTURERS 

Harry Whittle, of 
|. Hickey, of attorney, 
with the National Associa- 
tion of Manufacturers of Soda Water Flavors, have kept 


Philadelphia, president, and Thomas 
and together 


committee of the 


Chicago, secretary 


legislative 


up their activities during the last month in looking out 


for the interests of the association and of members. Secre- 
tary Hickey has collected information about the bills in- 
troduced in the legislatures and other subjects. and has 


same to the members with recommendations 

\ special circular has been sent out op 
Ladd’s bill No 
would not tend to simplify the 


transmitted the 
for their action 
Senator 


posing 3290, which, it is urged 


control of food and drug 


shipments. Senator Calder’s bill is favored. A Mississippi 


beverage tax hill also is found to be very objectionable 


Quantitative Determination of Vanillin 


This method is based on the characteristic of the 
vanillin as a phenol to form neutral salts with a mole- 
cule of alkali 
amined are placed in a wide-necked bottle with a glass 
stopper having a capacity of 200 ccm. The substance 
is dissolved in 100 ccm. water and after 30 ccm. of half 


normal potash lye have been added the mixture is left 


Two grams of the substance to be ex- 


standing in a low temperature for about two hours, but 
has to be shaken vigorously several times. Then a few 
and the mixture 
half normal sul- 

centimeters of half 
from the 30 ccm. of 


7.6 


half normal lye and multiplied with — — 3.8, 


drops of phenolphthalein are added 


is titrated back to decoloration with 
Che 


sulfuric 


furic acid. consumed cubic 


normal acid, subtracted 
give the 
2 


quantity of vanillin in percents 
N/2 potash lye = 0.076 g vanillin. 

Example: Used 30 ccm. N/2 KOH: titrated back 3.9 
ccm, N/2 H.SO,; bound 26.1 ccm. N/2 KOH, 26.1X3.8 


—99.18% vanillin.—Seifensieder-Zcituneg 


1 ccm. 


Fruit Growers Installing Extractors 


B. O. Parker, representative in the Texas and Oklahoma 
district for the California Fruit Growers’ Exchange, was 
in Houston, Texas, recently installing orange and lemon 
juice extractors at prominent soda fountains. The device 
is designed to extract all the juice and pulp from citrus 
fruits, this giving full flavor and food value of those fruits 
to the drinks compounded with them. The use of this ex- 
tractor is said to eliminate the necessity of artificial flavor- 
ings and colorings 


Information in Other Departments. 


Readers of the FLravorInc Extract Section are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THE AMERICAN PERFUMER 



































































































PURE FOOD AND DRUG NOTES 


} 


In this section will be found all matters of interest con- 


tained in FeperaL AND State official reports, etc., relating 


to perfumes, toilet preparations, flavoring extracts, soaps, etc. 


FEDERAL 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Notices of judgment, issued under the Federal Food and 


Drugs Act, Nos 


bill of health to our industries. 


9,951 to 10,000, gave practically a clean 
here were only three olive 
Two seizures were condemned, for- 


The third turned 


oil cases and no fines 


feited and destroyed. was over to the 


Salvation Army for use, but not for sale 
STATE 
New York 
[The State Legislature has adjourned and Governor Miller 


j 


has signed an Act providing for a recodification and re- 


state 


lifferent statutes into one 


vision of the food laws, the effect being to consolli- 
date five 
The f 


Chapter 360, 


workable law 


llowing is a new law enacted: 


providing that food in package form shall 


be marked with a statement of the net contents. Reason- 


able variations are permitted, Formerly the statute pro 
vided that containers might be marked with the net or gross 
weight, but if with the latter, the weight of the container 
was required to be stated. 

\ large number of bills 
terests never got through the two Houses 


objectionable iffecting food in- 


Insecticides Standardized in South Carolina Bill 


House bill 1,265 in the South Carolina Legislature pre- 
scribes the “manner in which calcium arsenate and other 
preparations of a like nature shall be sold.” The standard 
for such preprarations as are claimed to be destructive of 
boll weevil is fixed at not less than 40 per cent. of arsenic 
oxide, with not more than three-quarters of one per cent. 
water soluble. Labels must state the chemical composition 
of the contents. The penalty is a fine of not than 
$1,000 or (and) imprisonment for not less than six months. 


less 


Unshaven Men Betray Barber’s Bottle Shave Game 


[wo New York policemen recently stopped to light cigar- 
ettes in front of the barber shop at 336 E. 22d Street. The 
barber seemed to be doing a rushing business, but the men 
who went in came out unshaven. This continued. Behan 
and Reich, the policemen, stopped one and asked if there 
was a strike in the shop. The unshaven one smiled and 
patted his hip “he policemen produced in Night Court 
two bottles full of liquid that smelled like hair oil, but 
had a ready market in the barber shop. Angelis Agliata, 
the barber, pleaded guilty to selling hooch and was held 
in $1,000 for General Sessions 


Brooklyn Food Show a Success 


The recent food show in the Thirteenth Regiment Armory, 
Brooklyn, was largely attended and proved a big success 
Among the exhibitors were the C. F, Sauer Co., Richmond, 
Va., the booth being in charge of George L, Fedden, New 
York manager; McCormick & Co., Inc., Baltimore, Md., 
represented by D. S. Green, New York manager; Chr, Han- 
sen Laboratory, Inc., Litele Falls, N. Y., and Limpert Bros., 
Inc., Vineland, N, J. 


Spice Trade Association Moves 


American Spice Trade Association will move on May 1 
from its present address, 124 Front street, to room 810, 
82 Wall street, New York City. 
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EDIBLE CORN OIL DISCUSSED 
The result of its investigations into the preparation oj 
an edible oil from crude corn oil has just been published 
United \griculture as De. 
partment Bulletin 1010, a professional paper. A detailed 
account of the various processes in use is given, together 


with 


by the States Department of 


a discussion of experiments on the refining of cor, 


oil under various modifications of the usual methods. A 
comparison is made of the economics of the methods pro. 
posed, and detailed plans of a commercial refining plant 
are presented. The bulletin is entitled, “The Preparation 
Edible Oil Oil.” Copies may be 
obtained of the United States Department of Agriculture 
Washington, D. C. 


Following is a summary of the paper: 


of an from Crude Corn 


The process of preparing an edible oil from crude com 
oil consists of three distinct operations: (1) Neutralizatioy 
with caustic: (2) bleaching with fuller’s earth; and (3 
deodorizing with steam 

Two methods of refining average corn oil are found t 
be about equally satisfactory. The soapstock obtained ir 
refining corn oil is soft and slimy, and special means are 
necessary to harden it. In one of the proposed methods a 
large excess quantity of caustic is used, while in the other 
the same result is obtained by adding soda ash after the 
break. A maximum temperature of 55° C. is recommended 
in the refining of corn oil, 

The value of the chemicals used and the oil lost in the 
treatment is 0.628 cent per pound of neutralized oil wit 
method 1 and 0.564 cent with method 2, of which more 
than 80 per cent is represented by the loss of oil. 

The oil is bleached with fuller’s earth according to the 
method generally used. Not less than 5 per cent of earth 
must be used. Corn oil must not bleach as much by thi 
treatment as some of the other vegetable oils. The cost of 
the materials used and the oil lost in this bleaching process 
is about 0.22 cent per pound of bleached oil, of which ap 
proximately half represents the value of the oil lost. 

The oil is deodorized by being blown with steam for sev- 
eral hours with temperatures above 400° F. under reduced 
pressure, 

The general arrangement of a refinery equipped to handle 
two batches of 25,000 pounds of oil a week is described 
and the passage of the oil through the several processes is 
discussed. The cost of refining corn oil in such a plant is 
found to be approximately 1.6 cents a pound. The cost 
figure was obtained by determining as nearly as possible the 
several charges for chemicals, oil losses, fuel, labor, and 
overhead. The overhead includes interest on the equipment 
and depreciation on both equipment and building. The valu 
ot the equipment, exclusive of the building, is estimated at 
$40,000. 


PEPPERMINT INDUSTRY IN ITALY 


\n interesting report on the cultivation and distillation 
of peppermint in Italy has just reached the U. S. Bureau of 
Foreign and Domestic 
Dana C. Sycks, at 
profitable one, 


American Consul 
The industry is a small but 
according to the report. The 
produced in Italy, almost exclusively in Piedmont, and in the 
communes of Moretta, 


Commerce from 
Turin, 
essence is 
Lombriasco, 


Casalgrasso, Faule, 


Pancalieri, Polonghera and Vigone. 

For the 1920 crop the distillers paid 30 lire per quintale 
(220 pounds) for peppermint leaves which yielded 100 per 
cent, profit. The distillation of a normal crop producing 
20,000 kilograms takes from four to five weeks with the 
distilleries working night and day. 

The names and addresses of the principal distilleries, in 
the order of their annual production, are as follows:—H. 
Carles, Grasse, France, and Pancalieri, Italy; Societa Ano 
nimax Subinaghi & Co., Vigone, Italy; Ditta Rittatore, Pan- 


calieri, Italy. 
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DETERMINATION OF ESTERS IN IMITATION 


FLAVORING EXTRACT* 


By GEORGE F. BEYER, Industrial Alcohol and Chemical 





The following paper describes the me thod developed and 
used by the Bureau of Internal Revenue for the determina- 
ae of esters in imitation flavoring extracts. All commonly 
used esters are ® . 2 
50 per cent alcohol, provided the receiving flask is properly 
losed with a mercury trap valve. 
extracts should be distilled before total esters are deter- 


completely recovered by distillation with 
111 imitation flavoring 


reducing sugars which may be present will 


alkali. 





Water is not a satisfactory saponif- 


ition medium, 


The fixing of certain standards to which imitation flavor- 


he 


ing extracts manufactured under the provisions of t 
National Prohibition Act must conform has raised some 
questions as to the analytical methods best employed in 
determining the ester content of such extracts. It has there- 
fore seemed desirable to review the methods for ester de- 
termination commonly employed, with a view to determining 
the best analytical method to be used. It is furthermore 
desirable that the manufacturing interests concerned be 
acquainted with the method now used in the laboratories 
f the Bureau of Internal Revenue in order that they may 


properly supervise their manufacturing operations. 


PRELIMINARY INVESTIGATION 


Solutions were made up containing only one ester or 
containing mixtures of esters commonly used. With onl) 
; : 5 f +} , 

one ester a 2 to 4 per cent solution in 50 per cent of ethyl 


alcohol was employed. Solutions containing from 4 to 
10 per cent of mixed esters in 50 per cent of,alcohol were 
ised for the composite mixtures. The principal esters 
used were ethyl acetate, amyl acetate, ambl butyrate, amyl 
anthic ether, and sebacic ether. The com 


ulerinate, oen 


site mixtures were: 


Cc, 
Amyl butyrate. . 2 
Ethyl acetate. . 2 
BINT WRNPEIG iy ev ccks vcwwcececeresneeea’ l 
Sebacic ether. ] 
\myl acetate... + 
B 
Amyl butyrate.... 2 
eS ECOL TEC CC TET TOT 2 
RN NEN oho cicee wae e<ntd en Rcees 2 
Pelargonic ether.. ; l 
RE CORE oc ciksivide iccsPencua need ] 
Cc , 
SM GUND oid ad cas b.0 he weaieuen ten 5 


\myl acetate 


nS 


\myl butyrate. . 


Oenanthic ether. ............. 1 
Pelargonic ether. . ] 
ee 2 
amyl Dtityrate......ccccesccsccess 3 
RTI 5c Bs wiley ad Reus Raa cea 2 


Ethyl benzoate 
These three mixtures were made up to 250 cc. at 60° F. 


“Published in the Journal of Industrial and Engineering Chemistry, 
Y permission of the Commissioner of Internal Revenue. 
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Division, Bureau of Internal Revenue, Washington, D. C. 


in sufficient alcohol and water to effect the needed solution. 

SAPONIFICATION Mep1A.—The first point to be considered 
was the best medium for completeness of saponification. 
This was tested by the A. O. A, C. method, without distilla- 
tion. When water was used as the saponification medium 
with 10-cc. portions of the single and composite ester mix- 
tures, the results were low. The addition of 22 cc. of 95 
per cent ethyl alcohol as a saponification medium gave re- 
sults practically in accordance with the calculated content 
of esters present. 

Time ReEQurRED.—Solutions of ethyl acetate showed 96 
per cent saponification after 5 min.’ refluxing on the steam 
bath and complete saponification after 10 min.’ refluxing 
[he same solution was allowed to stand with alkali in a 
tightly stoppered flask, at room temperature, and shaken 
well every 5 min. for 0.5 hr. Another solution was allowed 
to stand at room temperature in a tightly stoppered flask 
in the presence of alkali over night. Saponification was 
complete in both cases. 

A similar series of experiments with amyl acetate dis- 
closed the fact that 94 per cent of the ester was saponified 


yy refluxing for 5 min. over the steam bath, and saponi- 


cation was complete in 10 min. The similarity of the re- 
sults obtained with amyl acetate seem to offer additional 
proof of the theory of ester transposition, that is, that amyl 


acetate in the presence of a large excess of ethyl alcohol 
and alkali is transposed into ethyl acetate and amyl alcohol 
before saponification begins, it being a well-known fact that 


1 . ae 
ne reactiol 


the speed of t of the transposition is many times 
more rapid than the saponification of the ester 

Ten-cc, portions of ethyl acetate, amyl acetate, and amyl 
butyrate mixtures were allowed to stand over night with 
an excess of standard alkali, and were finally refluxed for 
0.5 hr. on the steam bath. Other 10-cc. portions of th 
same mixtures were immediately refluxed on the steam bath 
for 0.5 and 1 hr 


in each instance. 


respectively. Saponification was complete 


Ten cc. of an imitation peach extract of known compo- 


sition were treated in a similar manner. It was found that 


in all cases more complete saponification was obtained when 


he solution was allowed to stand over night before refluxing 


for 0.5 hr. on the steam bath. The low results obtained 


for immediate refluxing were attri 





uted to the probable 


escape of some of the esters through the air condenser. 


It was also possible that the saponification of the imitation 
peach extract was incomplete, but the fact was not definitely 
determined. 


Pardee and Reid' have shown that it 


obtain results which are concordant or even close to 100 


is impossible to 
per cent of the ester present when certain esters are saponi- 
fied in methanol by refluxing for 1 hr. on the steam bath 
with the ordinary 3-ft. air condenser. They attribute this 
to the escape of the ester through the condenser, 

One experiment was undertaken to see if this possible 
loss through the air condenser could be prevented. Two 
5-cc. portions of a 4 per cent solution of amyl acetate in 
methyl alcohol were saponified in methanol as the saponi- 


fication medium. One portion was refluxed immediately 


‘Journal of Industrial and Engineering Chemistry, 12, (1920), 129. 
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or 0.5 ‘hr. on the steam bath, the other was allowed to 


stand in a tightly stoppered flask at room temperature for 


1 hr., with thorough shaking every 5 min., and then refluxed 
tor 0.5 hr. on the steam bath \pproximately 98 per cent 
of the calculated amount was tound when the solution was 
refluxed immediately, while practically 100 per cent were 
found in the other case 

RECOVERY OF ESTERS To determine whether the esters 
could be recovered by distillation, the mixtures were again 
used. Ten-cc. portions of the solutions were diluted with 


100 cc. of water and distilled until 100 distillate were 


Saponification of the distillates gave low 


collected results 


11 


in all cases. Ten cc, portions were then diluted with 100 cc. 


of 50 per cent ethyl alcohol and distilled until 100 cc. were 


collected Saponification of the distillates showed that, 


although all the results were a little low, they were sub- 


than when water was used for dilution 





stantially 
The ethyl acetate solution showed a lower recovery than any 


ion flasks 





ther In all cases the residues in the 
were saponified and no esters were found 

Since there was a fairly high recovery of the ester by 
Was left in 
the distilling flask, it seemed possible that the loss might be 


distillation with 50 per cent alcohol and none 


due to escape of a portion of the more volatile esters in the 


condenser. The fact that the loss was greatest with ethyl 


acetate seemed to support this view. In order to settle this 


yoint a mercury valve was placed in the Kohlrausch flask, 


which was used as a receiving flask, and the flask itself 


placed in ice water and protected from the heat of the 
burner. Even in the case of ethyl acetate recovery was now 
With amyl acetate and amy] 


various mixtures used recovery 


practically complete 


and the 


butyrate 
was complete \ 
number of distillations with 35 per cent alcohol as the 
diluting mixture gave lower results than when the 


cent solution was used 


50 per 


Ten ce. of Mixture A, to which 100 f 50 per cent 
alcohol were added, were distilled from an ordinary round- 


bottomed, side-necked distilling flask carrying a thermome- 


ter to ascertain the distillation temperature. Below 103° C., 
108 cc, distilled ov The first 75 portion of the dis 
tillate and the last 33-cc. portion were saponified separately 


The first 75 cc. of the distillate contained 
of the esters 
f the distillate contained all of the sters 


SIZE OF SAMPLI The present. st¢ 





Revenue Bureau requires in certain imitation 





less than 5 g. of esters per 100 cc., calculate 
This obviously requires the addition nore than 5 g. of 
esters per 100 where esters of hig nole ir weight 








S were made 1 5 t \Lix . 
containing higher molecular weight esters ‘ vas pra 
tica » difference in the results Lit whether 5 
10 cc, of the same were taken 

A number of imitatior on the market wert 





saponified before and with 50 per cent 
alcohol. In a number of samples it was found that consider 
ably higher results were obtained when they were saponified 


without distillation. Others showed no difference. It was 
concluded that in the former case some substance was pres 
reacted with the alkali 


oration to dryness over the steam bath it was found that 


ent with the ester that Upon evap 


these samples contained a reducing sugar. When a 5 per cent 
solution of glucose was digested with an excess of standard 
alkali solution on the steam bath for 1 hr., a substantial 
amount of alkali was consumed. It was apparent, therefore, 





hat distillation after dilution with 30 per cent al 
tion was necessary in order to obtain correct result 
ALCOHOL 


mula 30 (100 parts 


JENATURED Specially denatured alco | 
of pure ethyl alcohol and 10 parts 
refined methanol), was used in place of pure ethyl! alcohc 
rhe results were the same as when pure ethyl alcohol wa 


ised This point is noted merely for the information 





laboratories who use tl 


It was further 


iis formula of tax-free alcohol 
found that many of the so-called pur 
market 


‘ontain only 90 per cent of th 


esters upon the 
ester itself 


The following method is now being used by the 
of Internal Revenue 
METHOD 


Introduce 100 cc. of 50 per cent (by volume) ethy! alcoh 
(or specially denatured, Formula 30) into a 500-cc. Erle 
meyer flask and add 10 cc. of the extract (5 cc., in extracts 
‘ontaining as much as 5 per cent calculated as ethyl acetate 
Connect the flask by means of a “gooseneck” with a vertica 
condenser, the end of which is fitted with a rubber stoppe 
carrying a mercury valve. Attach a 100-cc. Kohlrauyse} 
flask to this rubber stopper, and distil the solution slow! 
intil 100 cc. of distillate are col.ected (It is very essentia 
that the distillation apparatus be set up according to the 
above directions, as this reduces the loss from evaporatior 
to a minimum, ) 

Transfer the distillate to a 500-cc. Erlenmeyer flask, rins 
ing the Kohlrausch flask with a few cc. of 50 per cent ale 
hol. Add about 5 drops of phenolphthalein solution a 
neutralize to a first pink color, then add 0.1 N’) NaOH i 
about 25 per cent excess of the amount necessary for com 
plete saponification. Stopper the flask tightly and allow t 
stand over night at room temperature. Reflux for 0.5 hr 
on a steam bath with an ordinary air condenser not less tha 
3 ft. in length. A piece of glass tubing, not too small, of 
the required length inserted in a rubber stopper makes a 
excellent condenser for this purpose. When the saponif 
cation is completed, cool rapidly to prevent the absorption 
of carbon dioxide from the air, and titrate the excess of 
sodium hydroxide with 0.1 N acid. A blank determination 
should be cagried out simultaneously, using the same quan 
tities of alcohol and alkali. After correcting for the blank 
calculate results as ethyl acetate. Each cc. of 0.1 N alka 
is equival nt to 0.0088 2. of ethyl acctate 
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THANKS FROM GRASSE ORPHANS FOR FUND 


ors to the Ungerer fund for the Grasse war 


yrphans will be interested in the following letter just re 


ceived by ginator of this philanthropy It is from 
he war orphan pupils of Ecole Primaire Publique de 
(sarc $ 

To Mousiei . G. Ungerer, New York 


the Great War, pupils in the Gr 
1 tor boys, appeal to yourself and your 
ir respectful thanks for the lively inter- 
demonstrated in their welfare. 
‘The children of Grasse whose fathers are dead on the 
will never forget that although separated 
by a mighty ocean a great nation aroused itself to come 
o the rescue of our France in her hour of need and how, 
the War being ended, the generous sons of the United 
States of America have bound up the wounds and alleviated 
the misfortunes of the victims of the terrible conflict. 

‘We address to you who have helped us our best wishes 
for the happiness of yourself and all of those who were 
associated with you in your good work. 

“Our eternal remembrance is assured you and the memory 
f your generosity will remain forever engraven in ouf 
hearts 

‘From the bottom of our hearts we thank you.” 

Francois Rance, directeur de l’Ecole Primaire de Garcons 
Officier d’Academie, adds his thanks to those of his pupils. 
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Northam Warren, president SY the Northam Warren 
Corporation sends us an interesting souvenit postal irom 
Berlin, showing how things look there to eager ob- 
servers. that he arrive in the 
United States on the Mauretania about April 21. 


He writes expects to 


Henry S. Dennison, president of the Dennison Mfg. 
Co, Framingham, Mass., has been appointed Welfar« 
Director of the Post Office 


Dr. Lee K. Frankel, resigned. 


Department, to succeed 


George Nesbitt Hanna, representative 
Bottle Works with offices at 108 Fulton 
City, died April 18, from 

myocarditis at his home in 

Westfield, N. J. 

Mr. Hanna 
Belfast, 
3, 1859, and was brought to 
the United States before he 
He resided 


for 


Millville 
New York 


tor the 


street, 


was born in 


Ireland, September 


yas a year old. 
in Brooklyn 

years 
many 
masonic 
and 
Associated 


many 


and was active in 


civic boy scout, 
social affairs 
president of the 
School Boards 
and Fulton Street Board of 
Trade, 
At the time of 


he was a 


and 


was 


HE LATE 


HANN 
his death 

the above named organizations and 
Philadelphus Council R. A., Acanthus Lodge F. & A. M., 
Orient Chapter R. A. M., Clinton Commandery, 
Temple A. A. O. N. O. M. S., Masonic Club of 
and the lirst Presbyterian Church of Westfield 
He has resided in Westfield for the 
ing built a the site of the old 
homestead which was the childhood home of 


member of 


Kismet 


Westfield 


past two years, hav 


home on Calvin Kline 
Mrs. 
He is survived by his widow, one brother and two sisters 
years was the New York 
Fox & Philadelphia 
that firm went out of business, he started for 
broker and since that time has 
Bottle Works, Millville, N. J., 
Pittsburgh, Pa. Mr 


him to all with whom he came in contact 


Hanna 


Mr. Hanna for many 


resentative of H. C 


rep 
When 
himself as a 
Millville 


Hamilton 


Sons, 


represente 1 th 
und J. T. & A 
genial disposition endeared 


vill he 


Hanna’s 
ind he 
missed by a large circle of friends 


The second of the series of striking inserts in color 
of E. N. Rowell Co., Inc., Batavia, N. Y., appears in 
this issue between advertising pages 88 and 89. On 
the obverse side two boxes are shown, one in several 
colors, together with sales talk; and on the reverse 
side is shown one of the factories of the company. 


Ameringens in the 


trip to 


r 


Mrs 

Miss Lily 

8 pounds, 13 ounces, 

New York 


ongratulations to 


Mr. and \meringen the 


\meringen, weighing 
the 


announce 
arrival ot 


Friends of van 


essential oil trade have 


een sending their the happy parents 


Miss Syma Cohen, the leading spirit of Lady Esther 


Toilet Preparations, Chicago, was on a recent business 


the East, investigating laboratory 


local 


machinery, 


‘tc., and visiting the supply houses. 


John F. Queeny, chairman of the board of directors 


of the Monsanto Chemical Works, St. Louis, celebrated 
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the fiftieth anniversary of 
his successful business 
career in the chemical and 
drug March 28 
Mr. experience 


is a trite example of 


trade, 
Queeny s 
how 
perseverance may ver 


come natural handicaps 


will be read with in- 


his 


been 


and 


terest by new friends 
acquired 


expansion of 


vho have 
during his 
r fforts 


two 


which now cover 
‘ontinents 

His father was a wealthy 
retired contractor in Chi 
cago in 1871, and John, 


years id, 


JOHN F. QUEENY 


vho was twelve 


was in grammar school 


the normal youth’s ambition for a brilliant career, 


the 


vith 
when Chicago fire made his father penniless. It 
which the’ field of 
usefulness into which Mr. Queeny put his energies for 
the next fifty March 1872, he entered the 
wholesale drug business, the first opening he could find 


His 


vas this catastrophe determined 


years. 28, 


is an employee of Tolman & King, of Chicago. 
vage was $2.50 per week. 
fte1 advanced to 
the city sales desk at a salary of $18 per week. 
this John A. King & Co to the busi- 
Tolman & King and later Morris & 
succeeded to it. From Chicago he went to I. L. Lyons 
& Co., New bak, \fter 
ten years of service there he went to the Meyer Bros. 
Drug Co., St. Louis. 


d eleven years of service he 


was 
During 
time succeeded 
ness of Plummer 


Orleans, as purchasing agent. 
Three years after his arrival he 
invested $6,000 of his savings in a sulphur refining plant. 
He established the plant under a hired manager while 
still retaining his position with the Meyer Bros. Drug 
Co. A fire destroyed the plant, which proved almost 
a total loss. He then spent three years with Merck & 
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Co. in New York, and later returned to the Meyer 
Bros. Drug Co. 
In 1901 his total savings were $1,500. With this 


limited capital he rented part of 


i 


one-story building 
which was scarcely more than a shed, incorporated the 
Monsanto Chemical Works, and began the manufacture 
of saccharine in the “plant.” He still retained his posi- 
tion with the Meyer Bros. Drug Co. and operated his 
two employees, 


\ll of 


his earnings aside from bare living expenses were put 


new venture through the medium of 


who numbered fifteen at the end of five years. 


back into the business [his was done in the face of 


almost stifling German competition. 


When the great war broke out Mr. Queeny began 
the manutacture of intermediates hitherto supplied al- 
most exclusively by Germany. The Monsanto Chemical 
Works, which he owns, recently acquired the Commer- 


\ } ¢ § Qe 


cial Acid Co., « Louis, which manufactures basic 


] 


products for all manufacturing industries His com- 


panies now do an extensive business, and Mr, Queeny is 


remarkable 
\merican 


regarded by many persons who know his 





achievements, as one of the fathers of the 


chemical industry 


Che beautifully printed insert of the Alderman-Fair 
child Co., 


vertising 


Rochester, N. Y., which appears between ad 
pages 40 and 41 of this issue treats in an 


inviting way the subject of artistically designed boxes 


& 


1+ ] 


or containers tor pertumes and toullet preparations 


Rockhill & Vietor, 22 Cliff street, New York City, estab- 
lished in 1884 by the late Claytor 
solved on May 1 or soon thereafter on account of the 
Vietor, who 


Rockhill, will be dis- 


withdrawal of the senior partner, Mr. Carl L 
will retire from business. 
There is to be no sale of the firm name or good will. All 


contracts for present or future delivery will be taken cart 


of in the usual manner. As a going concern, Rockhill & 
Vietor will cease to exist \ll of the departments of the 


rm will be entirely liquidated and will not be succeeded 
by any new organizations 

The New York business will be discontinued and Mr 
P.-R. Dreyer, former manager of the Essential Oil depart 
ment, will represent Bertrand Freres, Grasse, France, and 
the N. Y. Chemische Fabriek, Naarden, Holland 
business of Rockhill & Vietor in the future 
Mr. Frank Z. Woods will 
devote his time to the interests of the Federal Products Co., 
lcohol; Harold A r, New York, 
Allaire, Woodward & Co., Peoria, 
Vampiro, Dri & Pharmaceuticals; and the Gould 
Boston, Mass., witch hazel. Mr. Clar 


take over the folk 


The Chicago 


will be continued as follows 


1 
Sincial 





C memnati () 
N. Y., Deltt 
Il., | 
Witch Hazel Co 
ence Mors 


oC latines : 





wing agencies: Emery 


red oil The Chat 


Napthalene; Rhodia Chemical 
l 





Candle Co., Cincinnati, O., Stearic acid 
field Mfg. Co., Cincinnati, O., 
Co New York, N. Y 
Sevdel Mig. ( Jersey City, N. 
J., Benzoate soda, benzoic acid; Tartar Chemical Works, 
New York, N. Y., Tartaric acid, cream of tartar; Thurs- 
ton & Braidich. New York, N. Y., Gum arabic, Tragacanth, 
Vanilla beans, Tonka beans, Karaya gum and nutgalls, and 
the Thomas Keery Co. 

Mr. Morgan will also conduct, in conjunction with the 


Saccharin soluble, insoluble 


hydroquinone, rhodinol ; 


same, under name of Clarence Morgan & Co., a J obbing 
business in chemicals and other items of this description 
Che Essential Oil department will be discontinued. The 
same force will be retained as heretofore and business cop. 
ducted under the same address, namely 180 North Marke 
street, Chicago 
We are pleased to record the progress of the Belgian 
44 Whitehall street, New York, which 
well-rounded organization rr the 


Trading Co., Inc 
is developing into 
supply of raw materials of all kinds of associated products 
for manufacturers of perfumery, toilet preparations, ete, 
Starting with the American representation of Nadal, Des- 
parmet & Cie., Nanterre (Seine), France, manufacturers 
of synthetics, they have added from time to time lines of 
imported seals, vials, etc. 

They now announce several additional lines of products, 
viz., citrus fruit oils (particularly orange, lemon, bergamot, 
mandarin, etc.,), pressed and shipped by Fasco Marangolg 
& Figli, Messina, Italy, a 


ago as 1830, and has a wide reputation in European coun. 


rm that was established as long 


tries where it has hitherto largely confined its operations, 

Natural flower products including solid and liquid con- 
crete flower oils, concrete orris, etc., will also be offered by 
the Belgian Trading Co., as American and Canadian agents 
for Hortus Co-operative of the Flower Growers of the 
Siagne Valley, Pegomas (Grasse) [Irance. The develop- 
ment of such co-operative organizations among the flower 
growers is a comparatively recent matter in the South of 
lrance and their independent marketing of their products 
through American agents instead of disposing of them to 
houses in Grasse, is a newer trend. 

Another of these co-operative organizations is Nerolium 
Co-operative, Proprietors of Orange Groves of Vallauris 
Franee¢ 


(Grasse), \s the name indicates, this organiza- 


tion devotes itself entirely to the growing of orange 
flowers and to the distillation of oil of neroli bigarade. 
The company’s annual production of flowers is said to be 
about 2,000,000 kilos 

The sales management of the Belgian Trading Co. is 
in the hands of Mr. L. P. Lamoureux, who has had wide 
experience in this country in the manufacture and sale of 
nished products, and is therefore familiar with the re- 
quirements of manufacturers as to raw materials. He 
devotes his personal attention largely to the firm’s customers 
in the East, but keeps also in personal touch with the 
Mr. Douglas W. Stewart, 2205 
Walnut street, and with the Chicago 
Messrs. A. C. Drury & Co., 420 Rush street. 
In the Belgium Trading Co.’s advertisements on pages 52, 
dle scrip- 


Philadelphia representative, 


repre sentatives, 


yn 


53 and 55 of this issue will be found interesting 


tions of their specialties 


Mr. I. D 


representative of thi 


aden, 208 North Wells street, Chicago, 
Millville Bottle Works, of Mill- 
ville, N. J., was a welcome visitor to New oYrk City late 
in March. Mr 
outlook in his territory was of the most optimistic nature. 


Faden reported that the general business 


\ new twelve pot furnace recently completed at the 
Millville works was put in operation early this month. 


Haskins Bros. & Co., 
Trilby 


paper and magazine advertising campaign. 


Sioux City, Iowa, which iiant- 


factures soap, is planning an extensive news 
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Lautier Fils, 47 Cliff street, New York, American 
Morel & Co., 


Grasse, France, advise that they represent also Dis- 


representatives for Lautier Fils, and 
tilleries Francaises de la Vallee des Roses (French Dis 
tillery ot The otto 
of rose firm whose oil is marketed under the brand 


Rose Valley) at Karnaré, Bulgaria. 


“Rodone” was established in 1907, and we are advised 
that the product is manufactured entirely by means 
yf vacu distillation. 

Mr. Francois Morel, of Lautier Fils 





Grasse, who is 


here on a business visit had a trip through New Eng 
land with Mr. C. H. Bourguet, manager of the American 
branch, and early in May will make a trip to Chicago 


ind then through the Mid-west. 


lohn T. Stantey Co., soap manufacturer, New York, has 
urchased the six-story building, with stores, 49.4 x 99.6, at 
the southeast corner of Twelfth avenue and Thirtieth street, 
idjoining 


from Louis Ferguson. The roperty is used by 


as a soap factory 


Mr. P. R. Dreyer, who has been manager of the essential 
oil department of Rockhill & Vietor, New York, for several 
years has been appointed 
American and Canadian 
agent for Bertrand [reres, 
Grasse, lrance, and Amer 
ican agent for N. \ 
ische Fabriek Naarden, Bus 
sum, Holland. Due to the 
Rockhill & 


arrangements 


Chem- 


liquidation of 
Vietor new 
had to be made for these 
\merican representations 
and Mr. Dreyer’s appoint- 
ment is the logical solution. 
Mr. Dreyer has been asso- 
ciated with the essential oil 





industry for more than 


P. R. DREYER. 


twenty years and has a host 
of friends in the trade he has built up, particularly in the 
East and Middle-west. Until May 1 his headquarters will 
be at 22 Cliff Street, New York, with Rockhill & Vietor, 
and an announcement will soon be made regarding his new 
address. 


The distinctive insert of the Rossville Co., Lawrence- 
burg, Ind., which appears between advertising pages 56 
and 57 of this issue lists on the reverse side the 
various branches of the company located at convenient 
centers for the distribution of alcohol and specially 
denatured alcohol, formula 39B, manufactured by the 
company. The obverse side emphasizes the company’s 


claims for the purity of its products. 


Colgate & Co. have prepared an educational motion 
picture called “Good Teeth—Good Health,” for use in 
the schools and Y. M. C. A.’s of the country, in con- 
nection with Colgate’s advertising campaign on Ribbon 
Dental Cream. 


Nashua Gummed & Coated Paper Co., Nashua, N. H., 
in its insert in color between advertising pages 104 and 105 
of this issue reproduces Nashua stock designs of boxes 
aS a suggestion for package improvement. 


THE AMERICAN PERFUMER 





Mr. H. C. Ryland, the proprietor of the essential oil 
business at Laight and Greenwich streets, New York, ac- 
companied by Mrs. Ryland, left New York on April 21 for 
Western 


Mr. Ryland has appointed Max Berger Chicago repre- 


a two weeks’ business and pleasure trip. 
sentative. He has an office at 2704 Greenview avenue. 

Mr. J. A. J. Wijnmalen of Polak & Schwar 
dam, Holland, arrived in New 
Ryndam and will remain here about two months. He is 
mak 
representatives, Julian W. Lyon & Co., 35 ilton Street, 
New York, and will make a trip through the Mid-west. 
He will co operate vith Julian W Lyon & Co.’s W estern 
representatives Neumann-Buslee & Co., 


Ltd., Zaan- 
York, April 2, on the 


ing his headquarters with the com 


American 





Chicago. Mr. 
Wijnmalen is enthusiastic regarding prospects for business 


in this country, provided the pending tariff bill does not 


interfere unduly with the 


shipment of synthetic aromatic 
chemicals 


The two gentlemen whose engravings we print herewith 


will have much to do with the success of the entertain- 


1 
h 


ment features of t 


e twenty-eighth annual meeting of the 





GEORGE S. FOWLER. \. H 


WIRZ. 


Manufacturing Perfumers’ 
at the Biltmore Hotel, New 
Mr. Wirz, the well known 


\ssociation, which will be held 
York, April 27. 

ollapsible tube manufacturer 
at Chester, Pa., is Chairman of the Convention Committee 
and is responsible for the program outlined on another 
page and for the enthusiastic co-operation he has had from 
the remaining members of the committee Messrs. Nor- 
tham Warren, F. L. Butz, J. W. Lyon, A. F. Kammer, and 
the Editor. 

Mr. Fowler, who is advertising manager of Colgate & 
Co., and president of the Association of National Advertis- 
ers, will be toastmaster at the banquet, and he can be de- 
pended upon to preside with his usual savoir faire. 


The New York office of A. H. Wirz, Inc., Chester, 
Pa., will, on May 1, be located at 30 East 42nd street, 
in the Carbide & Carbon building, room 618. 


Societe des Produits de Synthese “Sopros,” Mantes 
s Seine (S. & O.), France, advertise on page 77 of this 
issue a series of synthetics of their manufacture. They 
are desirous of securing American representation and invite 
those of our readers who may be interested, to communicate 
with them on the subject 
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Mr. and Mrs 


Lueders are 


(acorge expected to arrive 
back in New York about April 28 on the George IV ashing- 
ton. Mr. Lueders, who is at the head of the New York 
firm that bears his name, is concluding a business visit to 


market 
Under 


Lueders & Co. will import a full line of Grasse products, in- 


Grasse where made connections t goods under the 


name of Fabrique de la Sabrane this label George 


cluding pomades, liquid flower essences, concrete flower 
essences, essential oils, floral waters, et these products 
ving made tor Fabrique de la Sabrane one of the largest 
and best known houses in the South of France. The name ot 
the manufacturer is not furnished, but assurance is given that 


the products will be such that George Lueders & Co. can 


guarantee with their own name 


Mr. D. Batzouroff, of G. Batzouroff & ls 


Karlofer 
Bulgaria, sailed for France April 12 on the yuitania 
aiter having been here a little over three weeks, visiting 
the American representatives ot t corge Lueders 
& Co., New York 
Friends of Mr. Edward V. Killee: e-president « 
George Lueders & Co., New York Cit vill regret to learn 
of the death of his mother, Mrs. Ann Roberts Killeen at 
her home, 400 Park Place, Brook! April 17 Mrs 


Killeen was in her eighty-fifth year. Mrs. Killeen is su 


vived by a daughter, Sister Miriam Anita and two sons, 
Edward V. Killeen and Frederick R. Killeen. Mrs. Killee: 
is also survived by a sister who resides Wale Funeral 
services were held at the Church of St. Teresa, April 19 


James G. Barry, the popular barber supply dealer of 
Chicago, recently sold his interests in that company to 
Harry Waller Mr. 
been in ill health for some time and decided to sell his 


and Ernest Johansen, Barry has 


interests to his two associates in the business. 

Mr. Elie 
& Cie, Nanterre (Seine) France, sailed for France, April 
5, on the This 
was Mr. Nadal’s first trip to the States, and he was so 


Nadal, head of the firm of Nadal, Desparmet 


Paris, concluding a four months’ visit 


very well impressed by the interest taken in develop- 
ments in synthetics by American perfumers, that he has 
decided to return in about six or eight months. 

The 
Belgian Trading Co., New York, and Mr. Nadal ex- 


American representation is in the hands of the 


pressed himself as particularly gratified with the prog- 
ress they have made in developing the business of Nadal, 
Desparmet & Cie. in this country. 
Inc., 300 Pearl 


have appointed 


Pfaltz & Street, New York, an- 
that they Mr. W. W. 
charge of their essential oil and special products depart- 


Mr. DeFrees is thoroughly experienced in the work, 


Bauer, 
nounc¢ DeFrees in 
ment 
and has been connected with the industry for a number of 
years 

Mr. C. H. Campbell has been appointed representative 
for Julian W. Lyon & Co., New York, in this section cov- 
ering Philadelphia and Baltimore, and will have his head- 
quarters in Philadelphia at 689 Drexel Building. Mr. 
Campbell has been selling essential oils and allied products 
for a number of years, and is not only familiar with the 
products he handles, but is very widely acquainted in his 
territory as well. 


Che initial advertisement of the United States Bottlers 
\Mlachinery Co page 110 of this issue jg 
timely conjunction with two other jm. 
portant events in its affairs. 


appearing on 
printed in very 
One is the swing into fuyjj 
factory at 4015-4031 North 
other is the appear. 
M. Schofield before the conventions 
Medicine 

on April 27, and the 
at New York on 


will read a paper on ‘Correct Thinking in 


production at their new 


Rockwell street, Chicago, and the 
ance ol! their Mr ( 


ot ile United 


Manufacturers at Pittsburgh, 


Proprietary Association of America 


May 4, 1922, on which occasions he 
Regard to 
Bottling and Packaging Machinery.” 


Mr. Schotield in speaking on this subject argues 


from the standpoint of the user, rather than that of the 


manufacturer and it is expected that he will give many 


valuable suggestions to every manufacturer at the con. 


ventions. lle is editor of the Bottling & Packaging Ey, 


neer and was for several years editor of Bottles 


Extr rol marks will appear in our May issue, 

Neumann-Buslee & Co., Chicago, Ill., the Western 
agents and distributors for Julian W. Lyon & Co, 
of New York, have found it necessary to add to their 
selling forces, due to the increasing demands for the 
lines of Polak & Schwarz, of Zaandam, Holland and 
\uguste Bermond of Nice, Franc, etc., which are now 


The additions comprise men 
one of them, Mr. Milton B. 
Baldock, formerly perfumer at Swift & Co., Chicago, and 
perfumer at the Milwaukee, 
possesses a rich experience in the handling of the perfume 


available for delivery. 


experienced in these lines, 


an assistant Palmolive Co., 
specialties, and his activities will involve traveling in Ohio, 
Indiana, Kentucky, Tennessee and adjacent territory, as 
well as some work in the Chicago office 

Mr. E. M. formerly manager of the _inter- 
mediate department at the Chicago office of the National 
Aniline & Co., and a former co-worker of 
Messrs. Neumann and Buslee, has had many years 
experience in handling the many lines in which that 
becoming _ well 


Tysdal, 


Chemical 


young and growing firm are rapidly 


established. 


Kenneth D, Tucker resigns from Magnus, Mabee & 
Reynard, Inc., New York, May 1, to join with his father in 
tusiness in Boston under the name of Charles O. Tucker 


& Son. The firm will be located at 110 Summer street, 
Boston, and will act as manufacturers’ representatives in 
Mr. Tucker has been in the essential 
oil industry ever since he was graduated from Dartmouth 
with the National Aniline & 


Magnus, Mabee & Reynard, 


the stationery field 
College in 1916, having been 


Chemical Co. and later witl 


Inc 


Mr. Gilbert Colgate has announced the engagement of 
his daughter, Miss Grace Hall Colgate, and Major 
Joseph W. Rumbaugh, U. S. A., in charge of field 
artillery instruction at the Infantry School, Camp Ben- 


ning, Georgia. 


George O’Hara, of La Manna, Azema & Farnan, im 
porters of olive oil, this city, sailed for Europe April & 
lie expects to return in July. 
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Ungerer & Ce 124 West 19th street, New York City, 
sre now directly represented in the territory between Buf- 
‘glo and Chicago. Mr. L. H. Carlson, with headquarters in 
the Detroit Savings Bank Building, Detroit, Mich., will 


cover Michigan and Ohio in the interests of Ungerer & 
Mr. Carlson was formerly connected with Frederick 
Stearns & Co., Detroit. 

The addition of Mr. Carlson to the staff of Ungerer & 


Co 


Co. gives this firm a comprehensive organization with 

branch offices in all important centers including Buffalo, 

Detroit, Chicago, St. Louis, Philadelphia, New Orleans, 
San Francisco, Mexico City and Paris, France 

Frank J. McDonough, director and purchasing agent 

McKesson & Robbins, New York City, has re- 

turned from a three months’ trip abroad. He visited 

England, Holland and France, combining business and 

leasure. 

The Meadows-Tower Co., with offices at 74 West 

Washington street, Chicago, Ill., is now representing 

the Peerless Tube Co., 

Bloomfield, N. J., manufac 

turers collapsible tubes; 

the Trece Laboratories, New 

York City, compacts, li 

sticks powder, etc. ; J Lan 

downe & Co., Brooklyn, N. 

Y., paper boxes: and the 

Pallas Manufacturing Co., 

New York, N. Y., metal 

vanity boxes, and powder 

puffs, in the Middle West- 

ern and Middle Southern 

territory. V. E. Meadows, 

L. W. Tower and E. R. 





Mattingly are associated in 
the All three 
men have had experience in the drug and toilet preparations 


fields. 


Vv. E. 


MEADOWS 


company 


Rudolph Sonneborn, of L. Sonneborn Sons, Inc., has 
returned from a two months’ trip through the Middle 
West. Mr. Sonneborn was much impressed with the 
improved tone of business, and believes that a steady 
consistent growth may be expected for the next few 
years, 

The many triends of Mr. A. F. Kammer, vice-president 
and New York manager of Carr-Lowrey Glass Co., Balti- 
more, Md., will regret to learn of the death of his mother, 
Mrs, Caroline Kammer, who died at her home, March 26, 
Brooklyn, N. Y. Mrs. was in her 70th 
She is survived by five sons and two married daughters 
The 


Kammer year. 


interment was made at Evergreen Cemetery on 
March 29, 
On the obverse side of the insert of the Inyo Tale 


Co. Los Angeles, Cal., which appears between advertis- 
ing pages 32 and 33 of this issue appears a circular 
letter, one of which was addressed to us; and this par- 
ticular one instead of the name of any user of talc, ap- 
pears on the insert. On the obverse side the conditions 
that led to the discovery and development of the Inyo 


tale mines are briefly stated. 
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Guerin-louvat-Elite Ltd... 43 West Z3rd street, New 


York City, in its initial advertisement on advertising 
page 104 of this issue announces that it is the sole 
representative in the United States and Canada for 
Baccarat glassware made by Les Cristalleries de Bac- 
carat, which is said to operate one of the largest glass- 
works in France with branch factories in several centers 
Mr. Charles Streiff is in charge of the American brancl 
of the company which maintains showrooms at the 
above address. 

\ttention is called to the attractively printed insert 
of the Dennison Manufacturing Co., Framingham, 
Mass which appears between advertising pages 9 
and 97 of this issue In it the company discusses 
some he ictors that influer the sale of pe rfumes 
and p ders 

Jennings Mfg. Co., Grand Rapids, Mich., celebrated its 
ftieth anniversary by moving into its new building at 
1314 Division avenue, Grand Rapids. There is a floor space 
of 28.425 square feet with facilities to provide for late: 





NEW 


PLANT OF JENNINGS MFG. CO., GRAND RAPIDS 


expansion. The offices of the company also are located in 


the building. 
The company was established in 1872 under the firm name 
of Jennings & Smith, later being known as the Jennings 


Flavoring Extract Co. In 1905 it was incorporated under 


the name of the Jennings Mfg. Co. The company manu- 
factures a line of flavoring extracts perfumes and toilet 
preparations. 


Cc. W. 
man of the Insurance Committee of the Flavoring Extract 
Manufacturers’ Association and takes an active part in the 
work of the association. William H. Jennings, long identi- 
fied with the company was said to be the oldest traveling 


Jennings, Sr., president of the company, is chair- 


salesman in the city of Grand Rapids, and one of the oldest 
in the He retired from sales work in January 
W. Jennings, Jr.. is vice-president and A 
F. Hewitt is secretary-treasurer of the company 


business. 
of this year. C. 


In its interesting insert which appears between advertis- 
ing pages 8 and 9 of this issue, Synfleur Scientific Labora- 
tories, Inc., Monticello, N. Y., devotes four full pages to 
the description of Synfleur materials; and _ to 
other technical information likely to be useful to the artist 
producing rose odor creations. 


rose 
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Mr. Frederick Schang, president of the Lorscheider- increase over the corresponding period of 1921. Iii additiog 
to the reduction in the cost of our manufacturing we ay 
operating our business with an inventory of approximate) 
one-half of what it was a year ago. Our increased sala 
lay, April 11. Mrs. Schang accompanied him. are being maintained with practically no increase gener, 
expenses 

“The sentiment among our customers indicat 
| rease of business during the first thr 

1 temporary situation 
l is a tendency on tl 

in their various d 

y sale During the 
ing from lack of cash, and wer 


Schang Co., specialists in perfume boxes, Rochester, 


N. ¥ sailed for Europe on the steamship Aguitania 


any purchases even in lines in 


resent improvement will « 
it as lar as our company 
ssion is behind us.” 


las moved 


25 West 43rd 


& Son, Rocl er, , who M\ « Sonneborn Sons, Inc., are moving April 29 to mor 
been located i he olwor! bul paciou ‘ at 114 Fifth avenue, New York City 
earl Street, New 


management r. Karl ; yn he company has been located at 262 P 


» 30 Fast 42nd t. ide York Ci more than fifteen years. 


room 619. 


\rthur ylton o. has moved its New York Cit 
second vice ofh« rom 59 Fourth avenue to a more central loca 
\ssociation, re on at 949 Broadway, in the Flatiron building. Th 
company occupies suite 1111 and the telephone number 
is Ashland 7725 Mr. Doane H. Hage is in charge 

the office, and of the company’s business in 

r plant at territory He was graduated from the 

in Walnut street, College of Pharmacy in 

yarding the uses to which and wholesale drug business in Atlanta, Ga., with the 
has been prominent Jacobs Pharmacy, which operates a chain of stores 


h 
NT 


esume his activities ind for himself in Asheville, N. C. He also has been 
connected with the American Druggists’ Syndicate 
William R. Warner & Co. and Richard Hudnut. F 
Me and Mrs. Carl Weeks arriv in New York from a lowing service in the Chemical Warfare division during 
three months’ business visit to the continent on the Olympr the war, Mr. Hage joined the Arthur Colton Co, Mr 
April 19. Mr. Weeks is head of the Armant Co., Des Hage is a registered pharmacist in North Caro 
Melaia "_ in Pennsylvania 
aris and New York Valacia Products Co. has moved from 38 Park I 
31, 1921, issued April 1 to 310 Pearl street, New York City, where larger off 
ross sales, $4,457,938.10; cost of mer- with a combined laboratory are available. In additior 
$3 021.949.30: gross profit, $1,435,988.30; to handling a line of essential oils, perfumers’ materials 
ive expenses, $1,411.818.93; income ind specially denatured alcohol the company announces 
70.699.19. leaving a net loss for the period of that it has secured the representation of a Bulgaria 


Mr. Vivaudou, in his report as president, says manutacturer of otto of rose. 


“This period has been one of severe business depression Norma Chemical Co., Memphis, Tenn., which has bee 


and readjustment, and our company has naturally suffered in financial difficulties, has been sold, the assets netting 
by reason of the prevailing conditions. We have, during $250, Labor claims and liens ate up the proceeds. 
this period, readjusted our inventory and have reduced it 
both in quantity and in price, so as to enable us to take full 
advantage of the coming improvement in business condi- 
tions. made by Park & Tilford and Roger & Gallet against 
“On January 1, 1921, our company had an inventory of the assessing of an item of French internal revenue ta 
$2,335,279.07, consisting of merchandise which had _ been 
bought at the prices prevailing during 1919 and 1920. On 
December 31, 1921, this inventory was reduced to $1,200,- 
801.09, and all losses, occasioned through the reduction of Mr. E. Moulié who is a performer of many years’ expe 


E , rices h: ee bsorbe O . . chase . : ooh 
market prices had been absorbed. ur current purchases  jence and who has done much experimental work in t 
are at considerably lower prices than those prevailing for a 


: ‘tion of » materials i : Southern Cal 
long time past. Our costs have also been substantially re- production of raw materials be Florida and Southern ¥ 
duced in the various departments. Our business during the fornia, is spending his declining years at the Home for & 
first three months of the year 1922 has shown a substantial Aged of the Little Sister of the Poor, in Los Angeles. 


Board of General Appraisers has overruled protests 


in the dutiable value of certain imports of perfumery 
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BOOK REVIEW 


\IANUAL, 
their manipulation, analysis and control in 


Soap-MAKIN A practical handbook on the raw 

sues oe 

materials, 

the modern soap plant. By E. G, Thomssen, Ph.D. 
Price $4.00. 

This book of a little over two hundred pages is divided 
into a discussion of Raw Materials, Soap Plant Equipment, 
Soap Making Methods, various kinds of Soaps, Glycerine 
Recovery, Sampling and Analysis, cuts of some types of 
soap making machinery and a number of tables with data 


of more or less value to the soap maker. 


One does not have to read very much of this book to 
become impressed with the fact that the author is more 
familiar with soap making than a number of others who 
from time to time have essayed to write books on the 
subject. 

The discussion of raw materials is, on the whole, good 
and although it does not contain anything that is new to 
the better informed chemists it will prove of interest to 
the so-called “practical” man. No attempt is made to con- 
sider the properties of fats and oils in a comprehensive 
manner as in books on the order of Lewkowitsch, the 
author apparently putting himself in the “practical” man’s 
place 

An unfortunate feature is the author’s point of view with 
regard to “fillers” and adulterants. It is hard to see why he 
should on the one hand call a beneficial article a filler im- 
mediately following a recommendation that it be used as 
a water softener, and class it with a lot of inert make- 
weights like talc, silex, and starch, and on the other hand 
go to much troublesome detail in giving methods for the 
incorporation of such worthless materials as brine, mineral 
oil, tale, etc. After speaking of the desirability of using 
soft water, the only method recommended for softening hard 
water is with the use of sodium silicate. In spite of this 
the author does not seem to recognize the desirability of 
adding this to soap for the good it will do but only as a 
filler. In contrast with this he does not seem to consider 
soda ash or sal soda as fillers even when used in very large 
proportions, As a matter of fact both silicate of soda and 
carbonate of soda are very beneficial in many soaps when 
used in moderate amounts. 


There is a fairly large number of American soap makers 


whose aim is not 


to incorporate the largest possible pro- 
portion of water or filler and who are not interested in 
knowing how to make “run soap” with only 10 per cent 
fatty acids, and it impresses the reviewer that the book 
would have been better with formule of this kind omitted 
and that the soapmaker who is excessively interested in 
highly adulterated soaps is so interested because he is not 
fitted to compete in the manufacture of the better grades 
of soap. 

The author’s judgment on the use of rosin in soap is 
sound as he recognizes that soaps containing it generally 
have improved washing qualities. 

The statement that “comparatively little hardened oil 
is employed for soap making in America up to the present 
time” shows that the author is not awake to what has 
been done in America in this direction and most of the in- 
formation he gives on this point is from the Seifensieder 
Zeitung and represents a phase of the German practice 

Under Glycerine Recovery some of the practices are well 
described, and the book will be helpful to those who are 
trying to get an idea of details of some of these practices. 


A number of analytical methods are described in detail 
and most of these will be found to be satisfactory as most 
of the methods given have already stood the test of time. 


Under determination of moisture the author makes the 
startling statement that it is impossible to drive off all the 


water from soap by heating. This is a common, though 


erroneous impression, the cause being that freshly chipped 
soap put into a hot oven melts so that an almost impervious 
layer forms protecting the enclosed portion from ready 
evaporation. If, however, the soap be chipped and first put 


in a warm place below its melting point the evaporation 
of water will take place rapidly and a point will soon be 
reached where the remaining water will no longer enable it 
to melt readily. The soap may then be put into the hot 
oven and the drying quickly completed. 

In the main the book is well written though a few mis- 
takes are apparent as for example on page 3 the sentence il- 
lustrating the formula speaks of Fatty Alcohols when Fatty 
\cids are meant, and in the next sentence the verb in the 
subordinate clause should be singular. On the next page 
an adverb is used where an adjective should be used. An 
erroneous value is given for the amount of Na,O in one cubic 
centimeter of normal solution on page 136, The figure given 
is 0.02905 and should be 0.031. The author coins the word 
“medicant” to serve where he means medicament. 


It is to be regretted that he should have used two old 
discordant and erroneous values for the specific gravity of 
pure glycerine, and correspondingly inaccurate tables for 


the other concentrations of glycerine 


The book will on the whole meet the objects set forth in 


the sub title Martin H. ItTNer. 


PERFUMES, EssentiaL O1Lts ANpD Fruit Essences,——By 


Geoffrey Martin. Published by D. van Nostrand Com- 
pany, New York 
The author states in the preface of this book that it is 
intended to furnish “a short and clear account of the princi- 
This object has 
been realized to such an extent that the book is, in fact, of 
little use to anyone 


pal scenting substances used in practice.” 


There are thirteen chapters with head- 
ings which promise much, but keep nothing. For example, 
there is a chapter entitled “Blending of Perfumes.” Turn- 
ing to it, we find that it consists of one page of printed 
material of the most elementary nature. Another chapter 
on “Animal Perfuming Substances” consists of two pages 
of material with which every perfumer became acquainted 
in his very first days of apprenticeship. The chapter on 
“Essential Oils” (16 pages) might have been arranged with 
much better effect in form of a schematic presentation. The 
only chapter of some value is that devoted to perfumes for 
On laying this book aside, the reviewer sighs: Oh, 
for a real good book on perfumes! CoP. We 


soaps 


SoAP AND Proteins, THEIR CoL_Loip CHEMISTRY IN THEORY 
AND Practice, by Martin H. Fischer, George D.. Mc- 
Laughlin and Marion O. Hooker. Octavo 6x9 inches, 


272 pages, 114 illustrations, maroon cloth covers, New 


York, 1921. Price $4.00. 

This book deals with theoretical and experimental work 
in the colloid chemistry of soaps, with the author’s version 
of the colloid chemistry of soap manufacture, and with the 
analogies in the colloid chemistry of soaps, protein deriva- 
tives and tissues. 
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\n idea of the contents of the book may be had from the 
following list of its chapter headings: Soap Making, Soap 
and Water System, Soay nd Alcohol System, General 


Theory of the Lyophilic Colloids, the Detinition of Hys 


teresis, Swelling, Liquefaction, Gelation Capacity, Solvation 
Capacity, Syneresis, Reaction of Soaps to Indicators, 
J sical State of Soap Mixtures, Reversib y in Soaps 
Salt ut Soap, Foaming, Emulsifying and Washing 
I s of Soaps, Principles Hot and Cold | es 
S » Manufacture, Fillers Soaps, the Chemical and Col 
loid-Chemical Behavior « Katty Acids and their Deriva 
tives and the Anologou sehavior of “Neutral” Proteins 
and their Derivatives, Theory of Poisoning by Ammonium 
Compounds and by Heavy Metals, Physico-Chemical Con 
stants of Various latty Acids, Physi Chemical Constants 
yf \ \lcohol 


NEW PRICE LISTS, PUBLICATIONS, ETC. 





S FORD ALLEN & Sons, Ltp., London, Eng., Ungerer & 
( 124 West 19th street, New York, American representa 
tives April price list of the Allen essential oil commodi- 
ties is Just at hand, giving wholesale quotations on various 
products handled by the firm, including terpeneless and ex 
pressed oils, Allen’s oleoresins, powdered etc., chem- 
icals, synthetics and sundries 

Macnus, Manet & Reynarp, INc.—Price list of aromatic 
chemicals and other products supplied by them, is now 


ready for general distribution, and a copy will be sent to any 


24 


one interested by writing to the company at 257 Pearl street, 


New York City 


loose & Oxtcotr Co., 87 Fulton street, New York, have 
issued their March 28 wholesale price list which deals with 
essential oils, tlavors, colors, perfumery synthetics, vanilla 


beans and other commodities which they long have dealt in 


PEERLESS COoLLAPsiIBLE TuBe Co., Bloomfield, N. J., has 
been sending out an interesting series of weekly circulars, 
short and to the point, written by its president, George H. 
Neidlinger, in which “pure tin” and “clean tubes” are made 


sort of a slogan of the company’s products 


Coitcgate & Co. present much information of a valuable 
kind to their employes in the April issue of their interesting 
house organ, the Colgate Clock. Among the articles of par- 
ticular merit are: “Bottles in the Making,” by M. S. 
Osborn, of the Whitall Tatum Co. ; “Does Advertising Pay?” 
by George S. Fowler, advertising manager of Colgate & 
Co.; “From Forest to Shook,” by John Faulkner, of Colgate 
& Co. and “How Octagon Soap Powder Is Made.” The 
balance of the matter in the issue is of the usual chatty kind 
so much welcomed by employes 


Park & Titrorp, 529 West 42nd street, has sent to us its 
March catalogue of perfumery, soaps and other toilet articles 
which it handles in wide variety. The list covers 44 pages 
and includes the products of many important manufacturers 
abroad. Copies can be obtained on sending for them. 


Uncerer & Co., 124 West 19th street, New York, have 
sent us the second number of volume three of their interest- 
ing publication, Ungerer’s Bulletin. The issue contains 32 
pages and is printed in two colors. It contains a number of 
interesting and timely articles 


We have also received from this enterprising firm a copy 
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1 
} 


her protection on his own finished products than wa 


no hig 


given by the tariff now 1n effect. The result of this is t 


obvious to require elaboration. 


“Our own advice to the American perfumers is th 
they make every ¢ fort before it is too late to obtain mor 
protection on their own products and less ruinous rate 
of duty on the high quality imported primary materials 
which their industry depends.” 

Morana, Inc., New York.—We have received from thi 
progressive firm a copy of a letter that is being sent out t 
their trade, and which is entitled “How the Government | 
Protecting a Foreign Industry Against American Competi 
tion.” They state in part 

‘The American perfume industry is feeling the compet 
tion of foreign-made perfumes to an increasing extent. Th 
stronger that competition becomes—and it is_ constant! 
growing in strength—the more keenly does the America 
perfumer realize how helpless he is to stem it. Despite his 
ability, his knowledge, and his experience he is unable t 
meet his foreign competitor on his own ground. His hands 
are tied: his own government is protecting his foreign com- 
petitor at the American perfumer’s expense. 

“To the foreign perfumer, the world’s markets are avail 
able, without restriction, for his raw materials. To the 
American perfumer, on the other hand, only those markets 


ible to which his government permits him to have 





are avai 
access. The foreign perfumer buys where he can secure the 
best materials. The American perfumer buys where his 
government, at the behest of certain interested manufactur- 
ers, tells him to buy. 

“See how the system works: 

“An American manufacturing perfumer orders, through a 
importer, certain foreign raw materials. Notwithstanding 
that similar goods of domestic make can be had at a sub 
stantially lower price, he orders those of foreign manufat- 
ture. But only the latter will serve his purpose. When a 
certain odor effect is to be secured, the odor and quality 0 
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sone we vith hicl geht his reig ( npetit 
e is forced empt the impossible—to make silken purses 
of sows’ ears. Wiliy milly the American perfumer is 
cced to obey the commandment laid down by the govern 
nent Thou shal! not buy foreign raw materials.’ 
‘We believe that the time has come for the American pet 
fumer to assert himself: to state in quivocal terms his 


ntinuation of the measure that, if it is 


rotest against a co 


ontinued, means the eventual domination of the American 


market by forecign-made perfumes 
‘To make your protest effective, wire and write you 
Senators and Congressmen TODAY, protesting against the 
nuation of the ‘Dye and Chemical Control Act, 1921.” 


NEW INCORPORATIONS 


(Our readers who may wish to take advanta this de- 


partment are advised that it is desirable to write, not send 


irculars, to more than one of the names mentioned in the 


incorporations. Except in the case of the 
old firms the postal people may have no ready reference in 


the way of addresses of new business enterprises.) 


Stevens Zodiphrent Products, Manhattan Borough, New 
York City, make soap and toilet articles, $500,000 capital 
Wood, R. D. Elder, 
B. Clark, Jr., Attorneys, Fitch & Grant, 32 Nassau Street 

New York Manhattan Borough, 
New York City, $5,000 capital stock, has been incorporated 
by E. D. and I. W. Ehrler, A. F. Mayo. Attorney, M. F 
Miller, 350 Fulton Street, Brooklyn 


stock, has been incorporated by C. J. 


Gummed Paper Co., 


Falcon Products, Inc., toilet articles, $100,000 
stock, has been incorporated in Delaware by R. L 
B. Dewey, M. Hoe, New York. (U. S. Corporation Co.) 


Ladies’ Products Co., Dover, Del., to make soap com- 
pounds, $1,000,000 capital stock, has been incorporated by 
Logan Dils, Flushing, L. I.; H 


capital 


Gray, E 


Paul Barnes, Philadelphia ; 


Francis O’Rourke, New York. Incorporated by the 
Registrar & Transfer Co. 
Cocoize Products Co., Portland, Ore., make chemicals 


and toilet preparations, has been incorporated with $50, 
000 capital stock, by Orrin M. Pierce, C. C 


Clinton, Guy 
H. Corliss, 


Lynn & Co.. Syracuse, N. Y., make soap, $10,000 capitul 
stock, has been incorporated by J. Lindner, H. J. Wilson, 
A. Moliski. Attorneys, Gerber & Winkelstein, Syracuse. 

Biochem Laboratories, Brooklyn, N. Y., alcohol, $5,000 
apital stock, has been incorporated by A. E. Daub, H. 
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wcorporation of 





Whyman, ]. E. Gauthier Attorney, D. Geiger, 286 Fifth 
\venue, Brookly1 

Verm-O-Spray Products, Inc., West Haven, Conn., in- 
sec s, $50,000 capital sto has been incorporated by 
Charles Vincent. A. ¢ Sat t ) eS ich. 78 East 
\ver West Hi 

Essie M ( \ Vouk 
eautv culture parlor $75,000 S c is 
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Brook-Carlson Laboratories, In Minneapolis, Minn., 
} icture toilet preparations, $50,000 capital stock, has 
been incorporated W. J. Brust president and genera 


president, and J \. Brock, 


secretary-treasure 

Rynehart Products Corporation, deal in toilet prepara- 
tions, etc., $100,000 capital stock, has been incorporated by 
H. A. Rynehart, 1376 President street; Lina Kruse, 66 82nd 


street, and A. M 


Mfg. 


manutacturers 


» 4 
bol 


n, 44 Steu 


Co., Niagara 


en street, Brooklyn, N. Y. 
Falls, N. ¥ 


capit il 


Gardiner chemists and 


soap S80,000 been in- 


\. Williamson 


' 
has 
corporated by J. R. Saul, G. H. Sultor, F 


(Attorneys, Parker & 


Parker 


Crane Chemical Co., Inc 


Brooklyn, N. Y., 


petroleum 


manufacture 
products, $100,000 
incorporated by J. W. Crane, 169 


Brooklyn 


‘leansing preparations and 


has been 


‘apital stock, 


Columbia Heights, 


Qualitol Laboratories, Inc., Buffalo, N. Y., chemicals and 
dentifrices, $100,000 capital stock, has been incorporated by 
Drzewiecki, &32 Fillmore 


Michel & 


and deal in soaps, chemicals, etc., 


L. K 


avenue, Buffalo. 


Pelton Co., San Cal., manufacture 


$50,000 capital stock, has 
Pelton, D. A. Pelton, H. M. 


Francisco, 


been incorporated by R. D 


Michel 
Beacon Importing Co., Manhattan Borough, New York 
City, toilet articles, $20,000 capital stock, has been in- 


corporated by L. a Naftalison, G. Lobel, R. Sisskind. 
torney, B. Schenker, 141 


Binghamton 


( At- 


Broadway. ) 


Products Co., Binghamton, N. Y., toilet 
articles and athletic goods, $10,000 capital stock, has been 
incorporated by B. Harris, G. A. Brooks, W. R. 


(Attorney J. J. Irving, Binghamton.) 


Jones. 


“The Perfumer” Has Become a Necessity 


Manufacturers of 
Mexico.) 


(Byco Chemisch-Pharmazeutische Fabric, S, A 


Toilet Preparations, Mexico, D. F, 

The study of THe AMERICAN PeRFUuMER & ESSENTIAI 

Ort Review as a source of information where to obtain 

raw materials, as well as from a scientific point of view for 
our analytical laboratory, has become a necessity for us. 


News Permeates Every Page. 


The text pages of the AMERICAN PERFUMER AND ESSEN- 
TIAL O1t Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 
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IN MEMORIAM FOR DEPARTED FRIENDS. 


BERGHAUSEN, Epwarp, of the E. Berghausen Chemical 
Co., Cincinnati, Ohio, April, 1918. 

BINDERMANN, HENry, retired soap manufacturer, Louis- 
1916. 
T., soap manufacturer, Cincinnati, Ohio, died 
April, 1915. 

Bose, CHARLES M., vice-president Western Soap Co., San 
Diego, Cal., April, 1911. 

Bruce, G. A., H., April, 1909. 

BuLTMAN, Ricuarp C., president of the A. P. Babcock 
Co., New York, April, 1919, 

Hunt, Frank L., 


Sx ap Co 9 


ville, Ky., April, 
B \ 


in Covington, Ky., 


f 


soaps, Charlestown, N. 


president and treasurer of the Franklin 
Cincinnati, Ohio, April, 1915. 

Jenxs, ARTHUR EpmMuNps, Hanson-Jenks Co., perfumers, 
New York City, April, 1911. 

Jurcens, WittiAM B. A., founder of W. B. A. Jurgens 
Co., extracts, etc., Brooklyn, N. Y., April, 1916. 

KrouGH, Tuomas L., vice-president Chicago Perfumery, 
Soap and Extract Association, and Western representative 
of W. J. Bush & Co., Inc., New York, April, 1918. 

LeicH, CHARLEs N., manufacturing perfumer and chemist, 
New York City, April, 1916. 

Lowe, William 
Supply Co., Des Moines, Iowa, April, 1916. 

MASSEY, partner of Lanman & 
toilet specialties, drugs, etc., New York, April, 1915. 

MENNEN, Mrs. WILLIAM G., wife of the president of the 
Newark, April, 1918. 
retired from perfumery, essential oil 
\pril, 1916 
Parke, Davis & Co., 


WILLIAM, president of Lowe Barbers’ 


GEORGE, senior Kemp, 


Gerhard Mennen Chemical Co., 
Mutter, A. J. A., 
and soap trades, Beverly, N. J., 
Ryan, Frank G., president of 
troit, Mich., April, 1920. 
ScuMipT, HERMAN B., president of the Twitchell Process 
Co., Cincinnati, Ohio, April, 1921. 


De- 


ScHwartz, MICHAEL, vice-president of M. Werk Co., 
Cincinnati, Ohio, April, 1915. 

Sicarp, Honore, son of Pierre Sicard, olive oi] producer, 
Cannes, France, April, 1919. 

SmitH, Georce M., soaps, Montclair, N. J., April, 1911. 
Alfred H. Smith Co., 
Paris, April, 1920 

Metal Manu fac- 


SmitH, Row.Lanp H., 
New York, U 


SPRINGER 


president 
S. representative, Kerkoff, 
Istpor, retired from Imperial 
turing Co., Li \pril, 1916 

Stap_er, A. W., soaps, Cleveland, Ohio, April, 1913 

STIcKLES, GEORGE, president of the Eastern Extract Co 
Boston, Mass., April, 1915. 

StittweL, A. A., of A. A. Stillwell & Co., 
New York City, April, 1906. 

ToMBAREL, JEAN Henri Marie, head of Tombarel Freres, 


ng Island City, 


essential oils, 


Grasse, France, April, 1914. 
Woops, Rosert L., of the American Extract and Supply 
Co., New York, April, 1918. 
RESTRICT i 
Francis R. Arnold 
Francis R. Arnold, founder of the firm of F. R. 


Arnold & Co., importers of perfumery, New York City, 
died April 1 at the age of 86 years. Mr. Arnold was a 
direct descendant of John Arnold, the original settler of 
Hartford, Conn., and he was also a direct 
of Elder Brewster of the Mayflower. He was graduated 
from Harvard University in 1856 after which he studied 
Heidel- 


He was successful in busi- 


descendant 


abroad taking his doctor’s degree from both 


» 


berg and Bonn universities, 


ness and his will which has been admitted to probate 


distributes a fortune valued at $550,000 in personal 
property and $62,000 in real estate. He is survived 
by his widow, two sons and a daughter. Grief over 


the mysterious another 
Dori thy 


Funeral 


disappearance of 
1910, was a sorrow of his life. 
held at St. Stephen’s Church, 
New York City, April 4, and interment was made in 
Greenwood cemetery, Brooklyn. 


daughter, 
Arnold, in 


services were 


Cyrus Gideon Shepard 

Cyrus Gideon Shepard, superintendent of the Laundry 
Soap department of Colgate & Co., Jersey City, died April 
4, at the age of 76 years, after having been in the employ 
of the 

Mr. Shepard was born in Martinsburg, N. 
He was in high school in Malone, 
N. Y., when the Civil War broke out. 
New 
and was the youngest 
troop At the 
of the war he had been advanced to 


company for 57 years. 


Y., in 1846 


He enlisted in the Sixteenth 
York cavalry 
member of the close 
the grade of quartermaster sergeant. 


When Lincoln Mr. 


Shepard and a mate stay- 


was assassinated 
who were 
ing in Washington were awakened to 


take 


dent’s murderers. 


part in the hunt for the presi- 


The squad of men 





Se & 


: SHEPARD 
him 


commanded by captured Dr. 
Mudd who was exiled on account of his participation in 
the assassination. His bunk-mate shot killed John 
Wilkes Booth. Mr. Shepard was the last survivor of the 


group who captured the assassins. 


and 


After the war Mr. Shepard applied to Samuel Colgate of 
James Colgate & Co The poor penmanship of 
the boy did not make a favorable impression on Mr. Col- 
gate but latter learned that the lad had fought 
through the Civil War he was given a job. He worked 


for work. 
when the 
his way from handling boxes to the position of superin 
tendent of the Laundry Soap department. 

In 1915 Colgate & Co. recalled their chief salesmen from 
all parts of the world and on December 16 of that year, 
they, with the officers of the company sat down to a testi- 
monial banquet in honor of Mr. Shepard’s fiftieth anniver- 
with the Two ago Mr. and Mrs. 
Shepard celebrated the fiftieth anniversary of their wet 
ding. 


sary company. years 


Franklin K. Miller 

Franklin K. Miller, founder of the Excelsior Soap 
Works, Reading, Pa., died April 5, at the age of & 
Mr. Miller 
for many years was employed in the tannery of his 
father. In 1882 he founded the Excelsior Soap Works 
to which he devoted all of his energies until his 
He is survived by three 


years. was born in Strausstown, Pa., an¢ 


retirement seven ago. 


years 
brothers and a sister. 


C. W. Manning 

C. W. Manning, of A. C. Drury & Co., essential oils 
Chicago, Ill., died recently following an illness of only 
He was 37 years of age and is survived by 
and two children. 
Manning was associated with the Allen B. Wrisley ©. 
Chicago, and later Bennett & Davis until tha 
disbanded. He was active in the work @ 


two weeks. 
his widow For many years Mr 
with 


firm was 
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the Chicago Chamber of Commerce and during the 
World War was interested in the American Protective 


League. 





Obituary Notes 


Henry Hasbrouck, recently Southern representative of 
E. Fougera & Co., this city, and previously with John Carle 
& Sons, died March 23 at his home here. 

John B. Bond, Little 
died suddenly at his home, March 24 

Antonio Zucca 
trade and other Italian activities in New York City, died 
April 14, aged 71 years. 
dent of the New York Italian Chamber of Commerce. 

Albert E. Johnson, for seventeen years with McCormick 
& Co., Inc., Baltimore, and in charge of the tea depart- 


ment, died recently. 


Re ck, Ark ’ 


wholesale druggist, of 


a leading figure in the olive oil importing 


He was a founder and long presi- 


He was 44 years old and leaves a 
wife and two children. 

James V. McDivit, president of the W. H. Crawford Co., 
spice grinders, Baltimore, died recently. 
member of the American Spice Trade Association. 

Charles H. Fletcher of died at 
Orange, N. J., April 9, of infirmities incident to old age. 
Mr. Fletcher was born in New York eighty-four years 
ago, and when thirteen years old went to work in a 
In 1872, he pur- 
chased the formula for “Castoria” from a New York 
physician and organized the Centaur Company for its 


He was an active 


“Castoria” fame 


proprietary medicine establishment. 


manufacture. 


AN INDUSTRIAL CONEY ISLAND 


Have you ever been in a big bottle plant? Did you ever 
see the automatic bottle blowing machine in action? If you 
haven't, you’ve missed something, 

As I wandered through our factory in Alton, says Hal 
Hoakum in Bottles, the other day and was assaulted at 
every step by strange noises, strange sights, blasts of rush- 
ing air, the dazzling glow of molten glass, horns tooting, 
bells clanging, men rushing hither and yon, monsters of 
steel revolving ceaselessly, black as ink against a curtain 
of light, I tried to think where I had seen anything like it 
before. Like it, and yet so strangely different. 

Here was tumult, life, activity, bustle. I stood fascinated, 
gazing at that unbelievably long row of automatic machines, 
each one as big as a locomotive, spinning around and con- 
tinually dipping its arms into the molten glass in the revolv- 
ing pots. 

Where had I seen its counterpart? 
but couldn’t remember. 

I went out into the big packing and shipping room and 
just dodged a small electric truck driven by a fellow who 
apparently was utterly oblivious to speed laws. Hitched 
onto the truck was a trailer of four small cars, loaded high 
with boxes and crates, 


I racked my brain 


I took shelter beside a pile of boxes and leaned against 
them trying to collect my thoughts, and recall where it 
was I had witnessed such a sight before. I couldn't. 

My attention was suddenly shifted to an overhead rattling 
and rumbling, and looking up, I saw a procession of wooden 
boxes moving along on a roller conveyor that seemed to 


come from the end of the building and went—I couldn’t 
guess where. 

Again I tried to stir my flagging memory. Where—where 
—my thoughts suddenly came back to the present, for the 
e S boxes I was leaning against began sinking through 

oor. 


I jumped away. The boxes were piled on a freight ele- 
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vator I had failed to notice before. They were being low- 
ered into the basement, 

It was getting interesting—deucedly so. Looking about 
very carefully, even though I saw no sign to “watch your 
step,” I went back to the building that housed the auto- 
matic bottle machines, and sat down on a box to watch the 
proceedings at my leisure. 

Did you ever feel that you were right on the brink of 
an idea and still not be able to quite lay your hands on it? 
That’s the way I felt—only the longer | sat there the more 
peeved I became. 

I arose to go, took a step or two—and blooie—a sharp 
gust of air from above blew my hat off my head onto the 
floor. I reached down, grabbed it, and looked up to see 
if this wasn’t the “ill wind that blew nobody good,” but 
found it came from the opening of an overhead furnace- 
like pipe that was put there on purpose to furnish cool air 
for the men working about the hot bottle machines. 

Some of the men, I noticed, were smiling so I grinned 
foolishly too. It was a horse on me all right and I 
admitted it. 

As I made my way out of the building, I watched to see 
that I didn’t walk directly beneath any more of these large 
air spouts, for they were scattered along the way at fre- 
quent intervals, 

When I got outside again, away from the noise, and the 
tumult, and all those strange devices, the idea that had all 
this time been exasperatingly near and yet just out of 
reach, dawned, and I realized I had been thinking of Coney 


Island. Yes—an industrial Coney Island with merry-go- 
rounds. Derby’s, miniature trains, trick floors and calli- 
opes. Only here they were seriously employed in the manu- 


facture of a necessary commodity—bottles. 


PATENTS AND TRADE MARKS IN FINLAND 


The Finnish laws respecting the granting of patents for 
invention or designs contain no provision for extending the 
period of priority on patent applications in Finland for the 
benefit of citizens of the United States, but the Ministry 
of Commerce and Industry has stated that the following 
practice has been adopted in regard to such extensions: 

“Since the middle of the year 1918 and until the end 
of the year 1920 the citizens of foreign countries have, by 
means of an application, had the following paragraph of 
the law extended, namely, that inventions or designs are 
not considered as new ones if they have been published 
by the patent office of a foreign country six months before 
the application has been delivered to the Finnish Patent 
Office. The patents, with respect to which applications 
have not been made because of the war, may consequently 
be registered after the war. In the same way applications, 
the examination of which could not be made during the 
war, have been examined. The patents in respect of 
which payment of fees could not be made during the war, 
and which therefore were annulled, can now be made valid 
by means of an application, and the authorities concerned 
will still consider them as valid if the necessary application 
is made.” 





National Wholesale Druggists’ Association 


The National Wholesale Druggists’ Association is now 
located in its new and larger offices at 51 Maiden Lane, this 
city. The new telephone number does not appear in the 
latest directory; anyone desirous of telephoning to the as- 
sociation headquarters may reach them by calling John 1054. 


The Limit on Husbands 


Mrs. Smith—I think I’ve the laziest husband in the world. 
He does nothing but fish. 

Mrs. Jones—He is industrious compared to my husband. 
He’s too lazy even to fish. 





Valuable to Retail Merchants, Also 
(G. W. Behlen, Cambridge, Mass., Representing Andrew Jergens Co.) 


Your magazine is a real live up-to-date assistance to a 
retail merchant, as well as salesman, and it is with pleas- 
ure that I recommend it to all my retail trade. 
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NOTE TO READERS 147,219.—Scientitic Research Laboratories, Milwaukee 


Chis department is conducted under the general super- 
vision of a very competent patent and trade-mark at- 
torney This report of patents, trade-marks, designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating 


to the four co-ordinate branches of the essential oil in- 


dustry, viz.: Perfumes, Soap, Flavoring Extracts and 
Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter “M” have been granted registra- 
tion under the Act of March 19, 1920. The remainder 
are those applied for under the Act of February 20, 1905, 
and which have been passed to publication. 

The Designs Patented are those whose numbers are pre- 
ceded by “D.” 


letter “P.” 


Inventions Patented are designated by the 


All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co 14 Cliff St. New York. 


TRADE-MARK REGISTRATIONS APPLIED FOR 
Act of Feb. 20, 1905 


130,663.—A. Engelhard & Sons Company, Louisville, Ky 
(Filed Apr. 5, 1920. Used since Mar. 1, 1902.)—Extracts 
for Food Flavoring Purposes 

139,683.—Standard Oil Company, San Francisco, Calif 
(Filed Nov. 15, 1920. Used since May 25, 1917.)—Cos- 
metic Oil 

140,015.—Vincent F. Bruknes, Chicago, Ill. (Filed Nov 
3, 1920. Used since June 1, 1907.)—Hair Grower and 


> 
Hair Toni 
141,957.—John Scowcroft & Sons 
Utah. (Filed Jan. 7, 1921 
Food Flavoring Extract 
145,.802.—Sharp & Dohme, Bal 
6, 1921. Used since June 1, 191¢ 
in Powdered Form 


Company, Ogden, 


l sed since Aug. 15, 1920.) 


timore, Md. (Filed Apr 
) 


)—Footease Preparation 


Wis. (Filed May 4, 1921. Used since Mar. 17, 192 
\ Cosmetic—Namely, Face Cream. : 


147,220 


44 Scienti c Research Laboratories, Milwaukee, 

Wis. (Filed May 4, 1921. Used since Mar. 17. 1921. 

\ Dentrifice—Namely, Tooth Powder 
147,408.—Channel Commercial Company, Los 

Calif. (Filed May 9, 1921 Used since July 29, 1919, 

Salad Oils 


147,492.—Oliver W. Huff, Hot Springs, Ark ( Filed 
May 9, 1921. Used since May 1, 1917.)—Dentifrice 
148.452 —Pearl G. McCollum, Texarkana, Ark ( Filed 


May 31, 1921 Used since about Dec. 2 1919.) Hair Tonic 
and Hair Shampoo. 


148,746.—Levis & Perlmutter, New York, N. Y. (Filed 
June 6, 1921. Used since July, 1920.)—Vanishing Cream 
Massage Cream, Cold Cream, Talcum Powder. Face 


Powders, Sachet Powders, Bay Rum, Brilliantine, Zinc 
Witch-Hazel Salve, Baby Cough Syrup, Pine- 
Tar Syrup, Styptic Pencils, Lip Sticks, Bath Tablets, Foot- 
ache Powders, Carbolic Salve, Extract of Witch Hazel 
Aspirin Tablets, Liquid Corn Cures, Liver Tablets, Sirup 
of Figs and Senna, Castor Oil, Coconut-Oil Shampoo, Li- 
quid Green Soap Shampoo, Shampoo Liquids, Tooth Paste 
Tooth Powder, Rouge, Perfumes, Quinine Hair Tonic 
Camphorated Oil, Castoria, Soda-Mint Tablets, Petroleum 
Jelly, Disinfectants, Baking Powder and Toilet Waters 


stearate, 


150 661.—William J. Dunklau, Chicago, Ill. (Filed July 
20, 1921. Used since the latter part of Mar. 1920.)—Olive 
();] 

151,025.—William J. Sonnenburg, Detroit. Mich. (Filed 
Tuly 27, 1921. Used since June 1, 1920.)—Soap Powder 

151,308.—Ballardvale Pure Food Company, Inc., Bostor 
Mass. (Filed Aug. 3, 1921. Used since Dec. 1, 1919.)— 


Flavoring Extracts and Fruit and Nut Sirups 
151,313 Essence de L’Ame Perfume Company, Inc., 
New York, N. Y. (Filed Aug. 3, 1921. Used since Jul 
22, 1921.)—Perfumed Paper 
52.55% Hoffman and Hauck, Inc., Woodhaven, N. } 
(Filed Sept 3, 1921 Used since latter part of 1914.) 
Olive Oil 
153,819.—Stephen J 
6, 1921 Used since Oct. 1, 
154,040 


Mills, Boston, Mass. (Filed Oct 
1917.) —Foot Wash. 
Magnin & Company, San Francisco, Cal 


(Filed 



























































































Lsed since Sept. 19, 1921.)—Toilet Prep 

y, Pertumes and Toilet Waters 
fection Laboratories, Chicago, Ill. (Filed 
Miiline Used since Mar. 15, 1918 Toilet Prep 
Preparation for the treatment of the 
Nail Polishes, Face Powder, Rouge and 
ys bee Sinclair Mfg. Company, Toledo, Ohio 
1921. Used since O 11, 1921.)—A 

umier for Ceramic Materials 

Solomon W. Goldsmith, Philadelphia Pa 


21, 1921. Used since Nov. 10, 1921.)—Laun 


Morris Crupain, Newark, N. J. (Filed Dec. 6, 





% 1 sed since April, 1921.)—Powder Puffs 
pe . 1: Katharyn A. O’Connor, New York, N. Y¥ 
yi 6, 1921. Used since Apr. 1, 1921.)—Hair 
fi : 
5 Tomi 
156.432.—Afhinity Company, Grand Rapids, Mich. (Filed 
Dec. 8. 1921. Used since at least as early as Sept. 1, 1921.) 
LIVO Face Powder, Shampooing Liquid, Face Creams, Mud o1 
= lay for Face Treatment, Nail Polish, Lip Sticks or Lip 
Rouge, and Eyebrow Pencils 
156,.620.—Cheramy, Inc., New York, N. \ (Filed Dec 
13. 1921. Used since Nov. 5, 1921.)—Bath Salts 
156,.736—George W. Dunleavy, Cambridge, Mass. (Filed 
Dec. 15, 1921. Used since Dec. 8, 1921.)—Hair Tonics. 
156,941.—Jozeph Vajda, New York, N. Y. (Filed Dec 
19. 1921. Used since Nov. 15, 1921.—Preparation for the 
Treatment of the Scalp and Growth of the Hair 
56,946 Bourjois & Company, Inc., New York, N. Y 
Filed Dec. 20, 1921. Used since May 22, 1913.)—Rouge 
ind Compact Powders 
——= 56,947.— A. Bourjois & Company, Inc., New York, N. ¥ 
; Filed Dec. 20, 1921 Used since Aug. 20, 1913.) Rouge 
waukee 56.950.—A. Bourjois & Company, Inc., New York, N. Y. 
1921.) (Filed Dec. 20, 1921 Used since Aug. 1912.)—Rouge, 
ing in the Nature of a Compact Face Powder 


, 57.265.—Dentifruit, Inc., Chicago, Ill. (Filed Dec. 29, 
lwaukee ’ 























19?] , 1921. Used since Dec. 15, 1921.)—Tooth Paste 
: 57.306.—Derma-Manna Company, New York, N. Y 
Filed Dec. 30, 1921. Used since Dec. 13, 1921.)—Skin 
\ngeles Creams 
1919.) HR — 157.395.—George G. Waldron, New York, N. Y. (Filed 
os Dec. 31, 1921. Used since Dec. 14, 1921.)—Hair Tonics 
( File ind Hair Dressings 
§7,551—George Borgfeldt & Company, New York, N 
(Filed \ d Jan. 6, 1922. Used since Dec. 28, 1921.)—Soap 
ir Tonic & 158,147.—Rolly Chemical Company, Hastings, Nebr 
Filed Jan. 19, 1922. Used since Mar. 1, 1921.)—Soap 
4 lakes. 
58605—The Davies-Young Soap Company, Dayton, 
Ff = Ohio. (Filed Jan. 30, 1922. Used since on or about July 
ss 1, 1921.)—Wet-Cleaning Soap 
y =e 58608—J. Eavenson & Sons, Inc., Philadelphia, Pa., 
ma Foot- ind Camden, N. J (Filed Jan. 30, 1922. Used- since 
Haze 5 March, 1898.)-—Toilet Soaps 
» sirup 158740.—Warren Soap Manufacturing Company, Boston, 
eh Mass. (Filed Feb. 1, 1922. Used since Jan. 27, 1922.) 
h Paste Baan 
onic ; 158,909 —John Wanamaker, Philadelphia, Pa (Filed 
ae Feb. 4, 1922. Used since Nov. 8, 1909.) 
aters 


led July & 
Olive TRADE-MARK REGISTRATIONS GRANTED 
Act of March 19, 1920 





: 153.569—Saul D brams, Boston. Mass. (Filed July 
Boston 14.1919. Serial No. 120513. Used since Tune 10, 1919.) 
1919, )— Flavoring Extracts for Food Flavoring Purposes 
__153,576.—Irving Berkenfield, Erie, Pa (Filed Dec. 7, 
Inc., 1921. Serial No. 156,354. Used since February. 1920.) 
ce Tah Perfumed Liquid Terpineol, Hair Restorer, Hair Tonic and 
Toilet Waters 
N. Y. 153.591—L. M. Garrity & Company. Inc.. Boston, Mass 
914.) (Filed Dec. 5, 1921. Serial No. 156,273. Used since July 
1, 1915)—Hair Waving Fluid, Hair Shampoos and Henna 
ed Oct Wash for the Hair 


153,598—Florence N. Lewis, New York, N. Y. (Filed 
May 6, 1921. Serial No. 147,271. Used since Jan. 2, 1910.) 


-skin Lotions and Creams, Reducing Lotion and Bleach 
ream, Depilatory 
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153,626.—Van Antwerp’s Drug Corporation, Inc., Mobik 
Ala ( Filed June im 1921 Serial No 148,826 L sed since 
ebruary, 1909. ) Phe I< llowing Articles Used for Food 
urposes \rtificial Flavoring of Pineapple, Banana, 
Naspberry, Strawberry and Flavoring of Vanilla; Bird 
‘ood, Candy, Coffee, Cottonseed Salad Oil, Essence of 
\lmonds, Essence of Apple, Essence of Celery, Essence 
of Lemon, Essence of Orange, Essence of Peach, Extract 
f Vanilla, Honey, Ice Cream, Malted Milk, Olive Oil and 
Sandwiches 


DESIGNS PATENTED 


60,719,—Talcum-Powder Box Felix Eberhart, Newark, 
N. J., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jerse Filed Aug. 13, 1920. 
Serial No. 403,407. Term of patent 14 years. The orna- 


mental design for a talcum powder box, as shown 


INVENTIONS PATENTED 


1,409,925. Machine Relati to the Manufacture and 
Molding of Soap. William Thomas Calderwood, Hudders- 
ield, England. Filed Mar. 10, 1921. Serial No. 451,176. 


> Claims. (Cl. 18—26.) 





1. A soap-molding machine comprising a_ horizontal 
shaft, a jacketed mold having one open end carried by said 
shaft and normally supported with its open end upper- 
most, an ejector fitted in and carried by the mold, means 
on said shaft for turning the mold and bringing the open 
end thereof to a discharging position, and means on said 
shaft to drive the ejector through the mold to the open end 
thereof in the delivery position 

1,411,653—Container. Ralph W. Wilson, New York, 
N. Y. Filed Nov. 28, 1921. Serial No. 518,111. 1 Claim. 
(Cl. 132—83.) 

A container having an annular recess on one side, a cen- 
tral recess on the other, the bottom of which is below the 
plane of the top of the other side, a pair of flange covers 
hinged in spaced relation which telescope the external wall 
of said container, a mirror inside of each of said covers, a 
quantity of powder in the annular recess, a quantity of 
rouge in the central recess, a pad intermediate each of the 
mirrors and the powder and rouge 


Eagle Laboratories, Inc., New York City, was the sub- 
ject of a sale in bankruptcy proceedings on March 23. The 
assets offered consisted of lotions, face creams, shampoos, 
face powders, glass containers, etc., which were sold in 
lots to various buyers. The receiver’s right and interest in 
the names “Radior” and “Estasi,’ and formulas for the 
preparations and good-will of Radior & Co., Ltd., and the 
Estasi Perfumery Co. of London also were sold. Benjamin 
Green purchased all of the formule and the balance of the 
assets went to ten different purchasers. The sale yielded 
$2,400. The liabilities were over $10,000. Following the 
ling of an involuntary petition in bankruptcy sometime ago 
Senator Abraham Kaplan was appointed receiver. It will 
be remembered that the Eagle Laboratories purchased the 
Radior and Estasi concerns last July for a consideration of 
$6,000. Buchdahl & Males were attorneys for the receiver 
and John Blumenthal was attorney for the chief pur- 
chaser of the property The latter, it is reported, will 
probably continue the business under his own name 


Is Your New Trade Mark Valid? 


(Louis M. Roeg, Research and Manufacturing Chemist, 
Baltimore, Md.) 

Your notice on advertising page 84 of February AMmerI- 
CAN PERFUMER says “write for full particulars.” I guess 
some of these questions are amusing, but a chemist has 
enough troubles in his own line, The article by Howard S. 
Neiman on page 520 was very needed caution and interest- 
ingly written. 


AUSTRIA. 
Non-Luxury 
Upson, Vienna, March 11 


duties on all dutiable 


Trade 


reports 


Com- 

The 
Austria, other than lux- 
to 700 
times the basic gold rates as specified in the tariff schedule 
No- 


Luxury goods are assessed in gold with 4 


ED SURTAX ON (,00DSs 
missioner W. F. 
imports into 
uries, which are paid in paper, are now increased 
These duties have been 300 times the basic rates since 
1921 
ratio of paper to gold fixed by the Austro-Hungarian Bank 
week 


vember, 


from week to 


COLOMBIA. 

INCREASED TArirr.—New legislation has been introduced 
in the Colombian Congress providing for increased customs 
duties, postage, consumption and stamp taxes. The increases 
provided in the proposed law are declared to be transitory in 
nature, the additional revenues derived from these surcharges 
to be devoted to the payment of the country’s Treasury debt 
of 1922 and previous years. When these debts have been 
paid, the provisions of the new law will be considered to be 
no longer in force. The import duties now in effect, are to 
be increased, except for certain commodities, by varying sur- 
charges in part as follows: 

Twenty per cent of the duty 
drugs, chemicals, and pharmaceutical products and scientific 


Foodstuffs and condiments, 


apparatus and miscellaneous commodities 
Forty per cent of the duty 
Fifty per cent of the duty—Beverages, liquor and wines, 
and tobacco 


Oils and grease. 


perfumery and soap 


GREAT BRITAIN. 

GLASGOW Polak & Schwarz, Ltd., Zaandam, 
Holland, manufacturers of essential oils, fruit-essences, etc., 
are exhibiting at the Confectioners and Allied Trades Ex- 
hibition, Kelvin Hall, Glasgow. 


EX HIBITION 


INDIA 


InpustTRIAL ALCOHOL.—The Government of India has de- 
cided to appoint a small committee to consider and report 
on the extent to which the existing excise regulations in 
the various provinces of India require amendment in view 
of the possibility of the manufacture of industrial alcohol on 
a large scale being taken up in the near future. Sir John 
Maynard, K.C.I.E., C.S.1., LC.S., Financial Commissioner, 
Punjab, is president of the committee 


ITALY. 


Tax Exemption on Acconot Usep 1n Soap MAKING.—A 
ministerial decree of February 11, 1922, published on Febru- 
ary 20, grants an exemption from import duty on alcohol 

(Continued on page 8) 


THE MARKET 


Essential Oils, Aromatic Chemicals, Etc. 
While the ger 


improvement, the 


eral volume of business has shown 


essential oil trade as a whole has be 


some products meeting good buying 
failed to 


movement in consequence of the fact that consumers sy 


ee 
irregular and spasmodic, 


show other than a routine 


while others have 


as the bakery and confectionary trade have found them 
selves pretty well supplied for nearby-requirements, thy 
precluding the extensive 


necessity of replenishment 


Altogether the most importan 
market-shaping development in essential oil lines has bee 
the tariff. Generally higher rates are provided for in th 
Senate Finance Committee version of the Tariff Bil 

Thus far the demand for essential oil products from th 
summer drink trade has not yet definitely put in an appear. 
ance but it is the anticipation that the warmer weather wi 
shortly bring a widespread demand for such products 3 
lemon, orange, ginger and birch. Irregularities in pro 
duction characterize different branches of the market and i 
is but natural to anticipate smaller margins of profit i 
consequence. Failure of retail distribution to reach th 
mark expected for it this Spring is attributed to varioy 
causes including the late Easter; unseasonable weather 
lower wages, unemployment and reduced incomes. Despit 
this the first quarter of the year has been productive of 
definite revival of confidence in the inherent strength o 
the market. The relative stability of prices over the perio 
under review is regarded as a forerunner of improvement 
which may be expected for the balance of the year. 

A survey of the more important price development 
in the general essential oil list during the period disclose 
declines in the following: bergamot, lemon, orange, almonds 
amber, Aspic-Spike, birch, camphor dill, erigeron, lavender, } 
limes, mustard, petit-grain, wormseed, cardamom, ginger 
pimento and savin, while the following have advanced owi 
to restricted supplies: cubeb, hemlock, limes, _ sprue 
sassafras, West Indian orange, redistiled cassia 
geraniums, ylang-ylang, absolute orange, peppermint 
tansy, and vetivert. In few instances are prices ver 
materially changed as there has been general resistant: 
to declines of any great magnitude in view of the fac 
that most productions are already said to be scraping 
bottom so far as price is concerned. In fact the marke 
as organized at present seems well equipped for a forwari 
movement for the balance of this year. 

Unconfirmed reports have it that the crop of lemon o 
this year will only be about 80,000 kilos against last year 
production of 750,000 kilos. This would indicate mu 
higher prices were it not for the influence exerted by th 
enormous stocks of citric acid held by producers, Ther § 
were also reports from Italy to the effect that large stock ¥ 
of oil of bergamot from the 1921 crop are still being hel 
back by the richer producers and will not be released i 
shipment until prices are more satisfactory to holders. 


supplies for the time being. 


Aromatic Chemicals 


All eyes have been fastened on tariff legislation durin 
the period under review in aromatic chemical markets. Pre 
viding as it does a protection of 50 per cent plus 40 cell 
a pound for the principal aromatic chemicals that are matt 
factured here, against but 20 per cent under the old tatif 
it is clear that the American manufacturer is getting abo 


(Continued on page 84) 





OW! Som & 


nas bee 


ood buying 


a Troutm & 


umers sy 
und them 


nents, thy; 


shment 
t importan 


‘Ss has bee 


Tor 1n the 


Tariff Bil 


ts from th 
an appear- 


yeather wi 


rroducts a 
es in pro 
irket and it 


f profit i 
reach th 
to variou 

e weather 

Ss. Despite 

uctive ofa 

strength of 
the period 
aprovement 

» year, 

‘velopment: 

1d discloses 

e, almonds 


n, lavender, § 


ym, ginger 
nced owing 
S$, Spruce 
1 cassias 
peppermint 
yrices ver) 
resistance 
yf the fac 
e scraping 
the marke 
a forward 


* lemon 0 


last year’ 


cate mud 
‘ted by the 
rs, There 


arge stock § 


being held 
eleased fr 
holders. 


‘ion during 
kets. Pre 
is 40 cents 
are man 
old tarifi 
tting abot 


THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 


Almond, Bitter, 
Almond, S. P. 4 
Almond F. F. C. “at 
Almond, Sweet True : 
Almond, Peach Kernel.... 
Amber, crude 
Amber, Rectified 
Amyris balsamifera .... 
Anise .. 
Aspic (spi ike) ‘Spanish. . 
French ....---- 
Bay, Porto Rico 
West Indies ...... — 
Bergamot, 35-36 per cent. 
Birch (sweet) 
Birchtar, Crude 
Birchtar, Rectified 
Bois de Rose, Femelle 
Cade 
Cajeput, Native .... 
Ce ctr eewncee ns 10. 00- 
Camphor, Jap, “white”. ... 22.00- 
Cananga, Java . 3.00- 
Cananga, Java, Rectified. . 
Caraway Seed 
Cardamon, Ceylon 
Carvol 
Cassia 
Redistilled, U. S. P..... 
Cedar Leaf 
Cedar Wood 
Celery epee weed 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java ; 
Citronella, Bourbon 
Cloves, Zanzibar oe 
0 See ee 
I ace acdare clenons 
Croton 
ee elias owing aks 
Cumin 
Dillseed 
Erigeron 
Eucalyptus, Aus, 70%.... 
Fennel, Sweet 
Geranium, African 
Geranium, Bourbon 
Geranium, Turkish (palma 
rosa) 
Ginger 
Gingergrass 
Guaiac (Wood) 
Hemlock ; 
Juniper Berries, Rectif ied 
Lavender, English ....... 7 
Lavender U. S. P. “IX”.. 3.25- 
Lavender U. S. P. “VIII”. 3.00- 
Lemon .85- 
Lemongrass .. 1.15- 
Limes, distilled .60- 
Limes, expressed 2.60- 
Linaloe 2.75- 
Mace, distilled . : 
Mirbane 16- 
Mustard, genuine 18.00- 20.00 
puter. artificial 3.30- 3.50 


i> nn. >+> 
nnrponn 
Suu Novinn 
et (ee ak 


uiwe 
DOO DM KONDO 
i ' 


nAoOumunu 
i 


hi 


i, Bigarde 
Nerol Italian 


Orange, bitter ee 
Orange, sweet, West Indies 
Orange, sweet, Italian . 
Origanum, imitation 
Orris Root, concrete, f 
(Oo ) awe 
Orris Root. | 
mestic . 
Orris Root, < 
Parsle V 
Patchouly 
Pennyroyal, American 
Pennyroval, French 
Peppermint 
Peppermint, redistilled 
Petit Grain, So. American 
Petit Grain, French.. 
Pimento = 
Pine Needles, from Pinus 
Sylvestris 
Rose, Bulgaria...... (0z.) 
Rose, Turkish . 
Rosemary, French .. (Ib.) 
Rosemary, Spanish 


Sandalwood, East India.. 


Sassafras, artificial 
Sassafras, natural 
Savin, French 
Snake Root 
Spearmint 

Spruce 

Tansy 

Thyme, French, red 


Thyme, French, white.... 


Thyme, Spanish, red 
Vetivert, Bourbon 
East India 
Wintergreen (genuine 
Gaultheria ) 
Wormseed 
Wormwood 


Ylang-Ylang, Manila ..... 


Ylang Ylang, Bourbon 


DERIVATIVES AND CHEMICALS 


Acetophenone 

Amy] Salicylate, dom 
\myl Salicylate, for 
Anethol 


Anisic Aldehyde, foreign.. 


Domestic 


Benzaldehyde, domestic. os 


Benzaldehyde, I 
domestic 


Benzyl Acetate, domestic.. 


Benzyl Acetate, foreign 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol 
3ornylacetate 
Bromstyrol 
Carvol 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Citral C. P. 
Citronellol, domestic 
Citronellol, foreign 
Cumarin, artificial, do- 
mestic 


Cumarin, artificial, foreign. 


Diphenylmethane 


Ny 
oS 


. NP> 
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~ 


Wo > 
mn 
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Diphenyloxide 

Ethyl Cinnamate .. 

Eucalyptol 

Eugenol 

Geraniol, domestic 

Geraniol, foreign . 

Geranyl-Acetate 

Heliotropin, domestic wale 

pee @ Fcc cacades (oz.) 
Iso-Butyl-Salicylate nominal 
Linalool 5.50- 6.00 
Linalyl Acetate 6.00- 6.50 
Linalyl Benzoate nominal 
Methyl Anthranilate 4.00- 4.50 
Methyl Cinnamate 5.00- 5.50 
Methyl Heptenone 9.00- 
Methyl Heptine Carbon .. 80.00- 90.00 
Methyl Paracresol 12.50- 15.00 
Methyl Salicylate 35- 40 
Musk Ambrette . 12.00- 14.00 
Musk Ketone .. 10.00- 11.00 
Musk Xylene 2.50- 2.75 
Nonylic Alcohol nominal 
Phenylacetaldehyde 8.50- 9.00 
Phenylethylic Alcohol .... 8.50- 
Phenylacetic Acid ........ 4.50- 
Rhodinol, domestic - 18.00 
Rhodinal, foreign - 20.00 
Satrol ...... .60- 
Skatol, C. P. ‘ 

Terpineol, C. P., domestic — .50- 
Terpineol, C. P., imported  .65- 
Terpinyl Acetate 1.75- 
Thymol 5.00- 
Violet, artificial .......... - 
Vanillin 


BEANS 
Tonka Beans, Para 
Tonka Beans, Angostura.. 
Vanilla Beans, Mexican .. 
Vanilla Beans, cut 
Vanilla Beans, Bourbon 
whole 
Vanilla Beans, Bourbon 
cut . 
Vanilla Beans, Tahiti yel- 
low label 
Green label 


SUNDRIES 

Alcohol cologne spirits gal- 

lon 4.75- 
*Ambergris, black ..(oz.) 8.00- 
Ambergris, gray ......... 24.00 
Chalk, precipitated 
Civet horns 
Lanolin hydrous 
Lanolin anhydrous 
Menthol 
Musk, Cab., pods ... (oz.) 6.50- 
Musk, Cab., grains ..(0z.) 6.50- 
Musk, Tonquin, grains 

(oz. ) 
Musk, Tonquin, pods (0z.) 22.00- 
Orris Root, Florentine, 

whole .09- 
Orris Root, powdered and 

gran. 
Rice Starch 12- 
Talc, Italian ........ 
Talc, French 
Talc, domestic 


AXON, 
NN UI 
Waunoe 


* Nominal. 
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How the French manufacturer, though? Under 
i s p ct I 1 { 
5b ( ps ikineg tie ive ( I 1 111¢ t 
eg the ew irit | S ece ( é tery 
A thie po Ss « Vii rance be 
mec ( nite itl t1 Ink ed £ 
the world wa In t place on k 1 France's 
ucrat track Wink ds ts and nov nes a pe 
r I \ \ ( S erely i ers er ¢ n 
etit i pert ‘ 1 ire chemicals 
las t lor wv 
M { iromati ecnel ils net a d steady < il 
it ( that ite wit t late! Anes icCoO}l v tX 
prom cith lave gov 
eren sharply higher nge 
eld at $8.50 and o 
t $4.50, while methyl 
epte 1 is $1 higher at $5.50 
itron ‘ $2 features th 
irket pound, while musk 
x vlene Domestic heli 
cal r 5 cents while 
4 yvla irvol and methyl 
mithral inalyl acetate the de 
line the new price it Ma 
Ti} und 
Natural Perfumery Products 
\ decline of $4 a pound is a feature in gray ambergris 
ifferings of which are now finding their way on the market 
it $24.a pound. Tonquin grain musk has gone up $1 under 
scarcity and there is a sympathetic uplift-in Tonquin musks 
in pods which are revised upwards to $22 @ $25 a pound 





stock of menthol 


With y under the 
control of one New York banking house which is letting 
it out im small quantities from time to time, the price is 
from $6.25 to $6.75 a pound 
larger sales of menthol to Germany and with stocks 


primary 1 tl 


practically the entire 


quite rm at Japan has 
effected 
seems to be 


market depleted the advance 


Competition of the most destructive sort con 
feature the ] 


alcohol markets both on ethyl and 


in the 
justified 
tinues t 


methyl! grades 


Vanilla Beans 


\ good mquiry features the market for all grades oft 


vanilla beans Prices are higher under shortages which 
have sent Mexican whole varieties up to $9.00 @ $13.00 
per pound as to holder, and the cut varieties up to $7.50 
to $8.00 The shortage on spot 1s reported to be quite 
pronounced and offerings are only in comparatively small 


lots In sympathy with the hfgher prices for Mexican 
vanilla beans there has been a corresponding advance in 
Bourbon $3.00 while South 
American beans have gone up to $7 a pound, and Tahiti to 
$2.00 @ $2.25 a pound 

Dealers in Mexican vanilla are not expecting any further 


rop developments until the next 


vanilla te @ $3.50 a pound 








crop the flowering of 


which will be during June and July Random estimates 

hav placed the next crop at between 75,000 and 100,000 

pounds, but nothing definite will be known in this respect 

until the advent of the next flowerit Q Sales have alre ady 

been made against arrivals of the new crop in June and 

July, and it is estimated that about one-third of the new 
} 


been engaged for future delivery 
1 


By the time deliveries begin there wi 


exert any 


not be enough 
prices 
1 + 11 } + +1 

all varieties of vanilla beans from the manu 
continual ad 


f 1 
Cs ) Vanllia 1n 


Inquiry for 
facturers of extracts is unabated, despi 





ance ol ne ma 





sures a period of high prices for a |] iod to come 
the shortage in 


They say, however, 


Vera Cruz despatches have denied 
vanilla | 
that many vanilla bean appeared there, only 
to find that no vanilla is being offered for sale These 
advices imply that back of the purported shortages is the 
fact that all vanilla beans have either been sold or con- 
tracted for by three New York importers who are credited 
with having purchased from 15,000 to 20,000 pounds each. 





eans 1S as acute as represented 


yuyers have 


FOREIGN CORRESPONDENCE 


( } ica rom page &2) 
nal g med ted ip, rovided su ilcoho! 
\ To every 100 liters of alco 3 liters 
te ( I acetom ind 2 liters torma- 
Py R S Or SACCHAI The 
t \ t nance s limited power to p le an 
5 accha substitute for sug This 
ve S Det ext led t Jun 30, 1922, by rec t roy 
ree Sa rine nported 1 det this proy s 
t i dut 
JAPAN. 
= rh i g MERY SUBJECTED TO JAPANESI M POR 
) i e ( toms Service has ¢ ng ts ™ 
egard to the sessment of import duties « verfun 
\ll serts nica inanufactured perfumes are to 
t ed he etort ly natural perfumes I] be admitted int 
I wntry tre ( duties 


Che Japanese tariff statute provides for the assessment 


mport duties on artilicia 


erlumes 


or chemically prepared | 
while placing natural perfumes in the free list, but so far, 
assessed only on the chemical] 
1e form of crystals. Any such goods 
cen admitted free of duties into th 


pertumes 


discarded by the 


customs 


rvice without any notice to importers. Chemically 


pre- 
fumes are to be taxed even if they are in the forn 
of liquid, the provisions of the tariff statute being interpreted 


more rigidly and literally 


PERU. 


SPECIAL SURTAXES Upon PERFUMES.—Special taxes hay 


been established by a Supreme Decree dated January 23 
1922, the full proceeds of which are to be devoted exclusively 
to national defens« They take the form of additional sur- 


taxes of 10 per cent ad valorem upon imports of wines and 


} 


liquors, perfumes, lotions, and bonbons 


POLAND. 
PROHIBITED OF IMPORTATION 
W arsaw, 


ree of February 14, 1922, effective 


ARTICLI 


r H. B. Smith, 


Trade Commis- 
March 8, reports: By a de- 
from its publication in 
the Monitor Pols 


of February 24, only the following com- 


modities are now prohibited from importation into Poland 


: ; ; 

Fruit juices with alcohol, sweetening substitutes, with sweet- 
’ ° 1 

ness greater than that of cane sugar (saccharine, crystalose 


] 





ugarine, etc., ortoamido-sulpho-bensoese-acid, etc.) used m 


manutacture ¢ saccharine cosmetics and scents rouge 


powder, hair dyes, troches, ointments, cosmetics, all kinds not 





specifically provided for, not containing alcohol; and per- 


fumery and cosmetics cot ing alcohol, e.g., scents, aro- 





eau de Cologne, elixirs. 


matic water, 


Sales of Postage Stamps Reach Billions 
The United States sells 14,000,000,000 postage stamps 
2,700,000 stamped envelopes and 1,125,000,000 postal cards 


each year. 











se 














lemically 
ch goods 


into the 


customs 
lly pre- 
the forn 


terpreted 


\ 
Xes Nave 
uary 25 
a 
clusively 
ynal sur- 


ines and 


Commis- 
By a de- 


cation in 


Poland 
th sweet- 
rystalos 
) used in 
$3; rouge 
kinds not 
and per- 


nts, afo- 


stamps, 
tal cards 


7 


NO ANTI-SOAP DRIVE AT WASHINGTON 





Some silly rumors have gone afloat in the soap trad 
that the Federal Trade Commission at Washington has 
farted a campaign to harass soap manutacturers As re 
rted from time to time in this department comparatively 


ial complaints, always annoying, have been taken up by 


vi P 
dismissed, or 


trade at 


ither 
therwise disposed of to the 
large. What 1s 
and that is the prin 
Federal Trade 


Sometimes petty 


commission and ¢ compromised, or 


satisfaction of the 


lair tor one soap manutacturer 1s fair for 


cipk which we are advised 


upon 
Commission is working 


deviations from the new trade standards 


been a part of the program of companies that have 





ly followed old customs, which were not always quite 


ideas held by We do not 


construed as commission 


firms 
the 


times are 


ip to the present most 


endorsing all that 


} 
visn to ( 


es: in fact we think its members at hypercritical 


minor grievances, but we presume they must draw the 


ine somewhere 


There is no reflection upon the 


soap industry, nor upon 
individual members in any of these complaints, so far as 
e can see, but it is very much to be deprecated that any 


rumor mongers should try to convey that impression, for it 


sabsolutely outside of the facts. The same mischief makers 


mave tried to create the same feeling about the commission’s 
work in other lines and some mention of it will be found 

our Washington correspondence The attention given 

the commission to the soap industry does not amount t 
me-half of one per cent of its regular activities. On 
\pril 1 the commission had 717 cases pending and only 
three affected the soap trade 

SOAP SECTION SIMPLY OVERFLOWS 
As the readers of this department already are awart 


the soap news we print is not limited to this department, 


r the Trape Notes, PATENTS 


is F 


ASHINGTON 


AND TRADE Marks, as well 





REIGN CORRESP: 


NEWS 


TRACT SECTION, whic 


NDENCE, to nothing of EpirorIALs 


Say 


sometimes even the FLay 
h thi contains an article on 
Edible Corn Oil, which naturally would be classified as a 
d and is so \nother 
Comparison of Corn Oils Obtained by 
enzol Extraction Methods,” can be had 
mention in our New Pricer PUBLICATIONS, Etc., de 


artment, which always ought to be 


ind RING 


month 


placed on page 66 articl 


Expeller and 


trace of through 
Lists, 
consulted as regularly 
s other features and the advertising pages are scanned 
The Boox REVIEW books 
this month, 

Yur Osituary Notes 
parture of friends, 


department tells of new 


soap 


often contain mention of the de- 


record there the long 
service of Cyrus Gideon Shepard, for nearly three score 
ears with Colgate & Co., and known by reputation at least 










This month we 
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to most soap makers Ame Moreover he was a 
patriot of the first degree and will live in the memory of 
his country, as well as in the soap industry, both of which 


often are forgetful, for no doubt his fri 
in Colgate & Co 
is properly 


Colgate 


nds and associates 


will see to it that his remarkable record 


preserved and suitably enshrined It is the 


way of doing things for loyal men 


SOAP WITH POWERFUL DISINFECTING 
ACTION 


m Deutsche Parfumer \ 1 
Pa 
It is well known that a serviceable disinfecting soay 
cannot be produced with carbolic acid The sublimate 
soaps also have not proved successful, because of the fact 
that the corrosive sublimate is decomposed into metallic 


after a short time 
that 


and alkaline chloride 


Late ly it 


mereury 


has been demonstrated containing 


soaps 


in addition of “lacticum argentum” (actol) do show 


not 
these disadvantages, 


that of the 


while their disinfecting power far sur: 
soaps \ 1:1000 solution ct 
all micro-organisms and the 


passes 


sublimate 


these soaps kills solution even 





stops the development of sc 


hizonmycetes in a dilution of 


1:80,000. Soaps of this kind are especially valuable for 
surgical purposes, because their action is not toxic and 
they do not produce any unfavorable symptoms. The) 
have no corrosive qualities and are therefore well suited 


for the disinfection of the nickeled instruments and the 
hands and rubber gloves for operations. The surfaces 
treated with them are not attacked or lubricated, while 
this is unavoidable when corrosive sublimate or formalde- 
hyde are used For the washing and disinfection of the 
clothes in hospitals the new soap appears to be pre-emi- 
nently suited. 

For cosmetic purposes the argentum lacticum soap may 
be used in solid, paste or liquid form as a strong and 
relatively non-toxic antiseptic in place of the lysoform 
(formaldehyde) soap. It can be prepared and used in 
various ways, namely: 

(a.) In solid form for the daily use as a toilet and 


laundry soap; 


(b.) In paste form, as a dentifrice for the strengthen 
ing and preservation of the sensitive gums 


cc.) ] 


In liquid form, as a disinfecting gargle 


and mouth 
wash; 

(d.) With the aid of the atomizer as a disinfectant for 
the ait The mixing 
for b 1:1000 


Method of production: 


proportions for a, c and d, are 1:50 


and 
One part of lactate of silver is 
dissolved in 15 parts of water and the solution transformed 
into a jelly by adding one part of agar-agar or carrageen 
The jelly obtained in this manner is then thoroughly mixed 
with any desired percentage of a neutral or some other 
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kind of soap in the mill and pressed in frames, or trans- 
formed into paste or Austrian patent applied 
for vy W. Gross, March 13, 1920 


liquid form 
Vienna, 


SUGAR SOAPS 
BY DR. HUGO KUEHL, KIEI 


Several yea ag i Boes and H 


We yland published an 
with an addition of 
No. 38, pages 447-454). 


the examination of a 


exhaustive port on soap preparations 
sugar (Che he Industrie, 1915, 
This 
which free alakali and a multiple quantity of raw 


been added. 


an extraordinary cleansing and disinfecting power for his 


report was based on soap to 
sugar had 


The manufacturer of this sugar soap claimed 


product, which was said to act but very mildly on the fiber 
of the clothes 


greatly increased the cleansing effect. 


His assertion was that the addition of sugar 
The sugar content of 
the soap amounted to more than 40 per cent, and alcohol 
had to be The action of 
this soap was carefully studied by the two mentioned ex- 
perts and they came to the conclusion that the undissociated 


added to make the cakes stable. 


alkali saccharate possesses no cleansing power whatever 
This means that the neutralization of the excess alkali with 
sugar is worthless and without the slightest influence on the 
cleansing action. The inferior lathering capacity and the 
small internal friction were found to be so detrimental that 
the sugar soap will never be able to enter into competition 
with grain soap. 

The work of Boes and Weyland prompted me to test the 
not entirely unknown use of sugar for the manufacture of 
soap by a series of experiments. I have repeatedly dis- 
cussed the importance of the organic and inorganic colloids. 
The inorganic colloids were used by us during the war, but 
not always appreciated. The fact that they caused much 
dissatisfaction was due more or less to the swindle prac- 
ticed by certain unscrupulous manufacturers. 
to recall the lumps of alumina and clay which were sold as 
soaps. The organic colloids were already used before the 
war, sometimes as a filling material and sometimes for the 


I only have 


manufacture of finer grades of toilet soaps, but their use 
During the 
war I recommended the utilization of the absorptive action 
This was based 
on extensive tests which cannot be in detail in 
this connection. 

Guided by the principle: “Prove all things and hold fast 


was always limited and never fully explained. 


of the organic colloids. recommendation 


described 


that which is best,” I experimented with sugar during the 
I started with commercial soft soaps and added 
A part of the free 
alkali always contained in these soaps presented itself as 
the other saccharate. No 
established; on 


past year. 
a certain percentage of sugar to them 
saccharose, and part as alkali 
increase of the cleansing action could be 
the contrary, comparative tests proved that the cleansing 
effect decreased with the increase of the sugar content. 
For the washing tests I dissolved equal quantities of the 
sugar soap and the soft soap used for the comparison in 
equal quantities of water. Then I prepared grain soaps 
with a certain alkali excess known to me, added an excess 
of sugar amounting to as much as 20 per cent to some of 
these soaps and made comparative washing tests with the 
original grain soap. These tests proved that neither the un- 
dissociated alkali saccharate nor the sugar possessed any 
cleansing power, and that the cleansing effect of the sugar 
soap was much inferior to that of an equal quantity of 


grain soap. The cleansing action of the simple grain soap 


was naturally increased at the expense of the washed cloth 
by the alkali excess. Another fact that had to be tale 
into consideration was the caustic but cleansing action 
the free alkali which, though injurious to the Clothes 


strengthened washing effect based on colloid-chemig 


processes. When I eliminated the caustic action by cop. 


paring a carefully neutralized grain soap with a soap oq. 


taining alkali saccharate and saccharose, the superiority of 
the grain soap in regard to lathering capacity and cleansiy 
action was clearly demonstrated. 

Sugar does not possess any cleansing power, neither alo 
nor in combination with alkali. It is, therefore, unsuitay 
as a filling material for grained and soft soaps, even if th 
high price is not considered. When the manufacturers str 


sugar soaps they can only be t 


the mild action of the 
victims of a delusion caused by the fact the caustic-fps 
alkali is bound as alkali saccharate. 

In contrast with the sugar, a crystallizing substance, 
organic colloids, especially albumen and albuminous gy 
stances, 
cleansing power, on account of their absorptive action. Th 
cleansing effect is further increased by the lathering actiy 


like gelatine and glue, possess a high degree 


of the soap, because the colloids covered with dirt partic! 
the lather. 

The sugar neither acts as a colloid nor as a solvent { 
, and the alkali saccharate is equally wort 


are carried off by 


dirt substances 
less as a detergent. The only favorable action of the sug: 
is the neutralization of the excess alkali, but this can 
accomplished in a much simpler manner by other means- 
Scifensieder-Zeitung, Vol. xx, No. 41, Oct. 13, 1921, pag 
855 


IMPURITIES IN CRUDE GLYCERINE 
Precipitation of impurities in crude glycerine with le 
hydroxide is the subject of a review in the Journal ¢ 
Chemical Industry. K. Fricke. Z. Deuts. Oelund Fe 
tind., 1921, 41,665. Chem. Zentr., 1922, 93, II., 160. Th 
review Says: 
lead hydroxide obtained by treating 0°5 g. of lead nitrat 
with 0°25 g. of sodium hydroxide and washing with wate 
the wet precipitate being transferred from the filter tot 
Lead compounds are at once precipitated. The 


5—6 c. of 90% glycerine is treated with freshly prepare 


glycerine. 
are filtered off and washed free from glycerol with 
water. The excess of lead is removed from the fl 

with hydrogen sulphide, filtered off, and washed free fret 
glycerol. The hydrogen sulphide is removed by blows 
air through the colorless solution, which is then evaporatt: 
to 90—95 c.c., made up to 100 c.c., and the glycerol et 
mated by a density determination. This method gives 0 
stant results, which are, however, always lower than thes 
obtained by means of the acetin method. It has too ma 
sources of error to be of value except for technical 9 


pe ses 


BLEACHING OF PALM OIL 


Excellent results apparently have been obtained in Ge: 
many with a very simple method for the bleaching of - 


oil. The apparatus for the process only consists 0 
metal sieve of very fine mesh, which moves up and dovt 
in an oil bath kept at the uniform temperature of 100" 
The bleaching is accomplished by the influence o ” 
oxygen of the constantly renerved air. In appearance” 


oil bleached in this manner resembles copra oil. 





nece: 
bleac 
is th 
Wor 
TI 
and 
rn 
only 
100 
palm 
is hi 
althe 
soap 
this 


and 

bleac 
bich: 
acid 

requ 
n 
othe: 


led clothe 
> be take 


action : 


Unsuitable 


ven if th 


stance, th 
Inous sub 
degree 
‘tion, Th 
ring acti 
rt partick 


solvent f 
ly wort 
the sug 
his can be 
r means- 
1921, pag 


NE 
with les 
Journal 


elund Fe 


160. Th 


y prepare 
ead nitrat 
vith water 
Iter to 
ted. Thes 
with co 
the fi 
free fron 
yy blows 
evaporatt 
ycerol et 
gives Cot 
than thos 
; too mat 
inical put 


NEW BLEACHING METHODS FOR FAT, OIL 
AND WAX INDUSTRY* 


By DR. GEZA NADAI 


In the fat and soap industries and their branches, and 
yspecially in the cosmetic industry, the chemist is often 
charged with the task to change cheap fats of vegetable, 
animal or mineral origin into more pleasing forms of a 
lighter color. The extensive patent literature shows that 
-onsiderable progress has been made in this direction dur- 
- the last fifteen years, but we cannot yet claim to possess 
a ‘universal bleaching agent which could be applied to all 
kind of fats according to a standard recipe. 
trary, the bleaching agents and methods suitable for a cer- 


tain fat under given conditions have to be tested in the 


On the con- 


laboratory in every single case before the work can be 
undertaken on a large scale. The bleaching of mineral oils 
sill remains a very difficult problem, while much more 
intensively colored vegetable oils (palm oil) often may be 
bleached with rather simple means. 

From the standpoint of a technician, a bleaching method 
which is not only convenient but also prevents losses as 
much as possible, appears most desirable. The bleaching 
should be accomplished with a decolorant that is soluble in 
fat and makes all decanting, mixing or filtering devices un- 
necessary. Unfortunately, however, we do not have many 
bleaching agents soluble in fat. 
is the “Lucidcl” 


A decolorant of this type 
patented by the United 
Works in 1906, an organic peroxide of known composition. 


Berlin Chemical 
Between 0.1 
ind 0.2 per cent of the decolorant are mixed with the oil 
1 melted fat to be bleached. At first the oil or fat is 
only slightly heated and the temperature then increased to 
100° or 110°. The heating suffices to heat the fat. Red 
palm oil, for instance, becomes light yellow. This method 
is highly important for the soap industry, because the fat— 


The use of the “Lucidol” is simple enough. 


although it dces not become entirely colorless—furnishes a 
soap of a much lighter color than oil or fat not treated in 
this manner. But the “Lucidol” fails to work with mineral 
One of the ad- 


vantages of the method is that the troublesome formation 


ils, such as vaselin oil, and with waxes. 


of emulsions accompanying the hydrous bleaching processes 
is avoided. The filtration of the bleached fat which com- 
plicates the work with insoluble decolorants becomes un- 
necessary in this case. 

I now turn to the discussion of the chemical bleaching 
method with decolorants which are only soluble in water, 
and not in fat. These comprise the long-known inorganic 
bleaching agents, such as chloride in its various forms, the 
bichromate and permanganate in combination with sulphuric 
acid and the inorganic peroxides. All of these substances 
require the use of acid-proof apparatus, and as their action 
is not always good, efforts have been made to discover 
other decolorants of a more satisfactory character. 

The progress striven for has been accomplished dur- 
ing the last few 
organic persalts persulphates—and 
the hydrosulphites and formaldehyde sulphoxylates. The 
latter agents bleach by their reducing action, but the bleach- 
ing is often not permanent and disappears again under the 
influence of the atmospheric oxygen. 


decades by the use of the in- 
percarbonates and 


Some of the newer 
oxidizing bleaching agents have proved very serviceable. 


“Seifensieder-Ze'tung. Vol. 48; No. 36; Sept. 8, 1921. Page 759. 


The ‘ 


ysis from a sulphuric acid solution. 


‘Palidol” is an alkali persulphate produced by electrol- 
If preparations of this 
kind are used the bleaching and the saponification may be 
combined into one operation. 

One of the reducing agents that may be mentioned is the 
“Blankit,” manufactured by the Badische Aniline and Soda 
Works. By treating the ordinary sulphites with zinc dust, 
the still more strongly reducing salts of the sulphurous 
acids have been produced. The preparation of pure salts 
of this kind proved difficult for a long time, but it is now 
accomplished by vacuum distillation. The reducing action 
of these salts may be further strengthened by combining 
them with formaldehyde. Preparations of this character 
have been placed on the market by the Badische Aniline 
and Soda Works under the name of “Decrolin.” The white 
wax is generally produced by chemical bleaching. Instead 
of being subjected to the antiquated exposure to the sun, 
the waxes are treated with oxidizing agents in a wet, finely 
diffused state. 

Finally I come to the most reliable bleaching method— 
the so-called absorptign process. This method is suitable 
The animal, vegetable and min- 
heated, mixed 


for almost all purposes 
eral oils and fats are with a substance in- 
The 
bleaching agent absorbs the coloring matter from the fat 
and is then separated from the bleached product by decanta- 
tion and filtration. 


that the 


soluble in water and fat and _ stirred 


intensively. 


One method is 


a considerable quan- 
tity of the fat which has to be recovered by extraction or 


disadvantage of this 
bleaching agent also absorbs 


treatment with hot steam, if serious losses are to be avoided. 


[his bleaching process may be carried out with silicates, 
Blood 
charcoal shows the most powerful action, but the coal ob- 


tained as a by-product in the manufacture of potassium 


or with certain finely comminuted kinds of coal. 


ferrocyanide also proves very serviceable. 

It has long been known that calcined clay and silica act 
as decolorants when mixed with fats. The English Fuller’s 
earth and the American Florida earth have been used for 
this purpose many years. Recently, certain 
alumina have been discovered in Germany which act more 
powerfully, and may be transformed into intensively bleach- 
ing aluminum hydrosilicates by a special chemical treatment. 
Preparations of this character are in the market under the 
names of “Franconite,” “Silitonite” and “Tonsil.” 


While most of the mentioned technical coal absorbs quan- 


however, 


tities of oil or fat amounting to considerably more than its 
own weight, the quantity retained by the alumina silicates 
is only 45 to 60 per cent of their weight. The plant for 
this bleaching process is comparatively simple. A jacketed 
kettle, heated by steam or water, a stirring apparatus, and 
a decanting and filtering device are sufficient, but large fac- 
tories also require an extraction plant for the reclamation 
of the fat retained by the silicates. In the refining process 
the bleaching is preceded by the treatment with sulphuric 
acid. 

Linseed oil and rapeseed oil become as clear as water 
when treated with 5 to 10 per cent of silitonite (S. or F.). 
The oil is heated to 90°, and the silicate gradually added 
within 40 minutes under constant stirring. The silitonite 


S. absorbs the well-known viscous sediment of the rape- 
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RAPID DETERMINATION OF RESIN 

itt d « lved petrol n ethe ire . <¢ wie 
lerate 1 t i clit \ n 
mperature, while the resin icids are transformed int 
ited products which are insoluble in petroleum ether 
| act ed ta th ade paper Seif (Vienna), 
rnishes t means for ipid determination of the resi 

ent ( ( 

venty S ap are dissolved by heating in 100 
water, acidified with diluted sulphuric acid and heated 

n the water bath until the fatty acids are completely sepa 
rated and deposited on the surtace The water is then re 
moved with the aid of a small syphon and more boiling 
vater added. This is repeated several times and the fatty 
acids are then solidified by placing the vessel in cold water 


The solid fattv acids are transferred to a weighed crystal- 


lizer After the original vessel has been rinsed with ether 
to collect the fatty acid parts clinging to the walls, the 
ether is evaporated at a temperature of 100 Then the 
fatty acids are weighed and a quantity of 2 g. is dissolved 
with 50 cc. petroleum ether in a separatory funnel of 100 
ec. Gradually and without any attention to a possible re 


sulting turbidity, 10 cc. of an acid mixture are added, which 


-onsists of 25 cc. fuming nitric acid (D. 1.52), 75 ec. com 
mon concentrated nitric acid (D. 1.48), and a small addi- 
tion of urea. The mixture is vigorously shaken for two 
or three minutes, if necessary, under a water jet. After 


settling the acid liquid is separated and treated with 5 cc 
of the above mixture of acids. Finally the petroleum ether 
with a small quantity of concen- 
then 


The petroleum ether is evaporated at a 


solution is washed first 


trated nitric acid and with water and filtered into a 


weighed vessel 
weighed. It 
the fatty acids freed from the resinic acids —Deutsche Per- 
Vol. 7, No. 15, Aug. 10, 1921, page 169. 


low temperature and the residue represents 


fumerte-Z ettung, 


Paris Sells Soap and 100 Crown Note for a Franc 

\ Paris cable to The New York Herald says that even 
the depreciated Austrian bank notes have their commercial 
value. Street hawkers have discovered a novel method of 
pushing the sale of their wares. They sell cakes of soap 
for one franc, each cake being wrapped in an Austrian 100 
crown note. The hawker explains to the purchaser that 
although the note is now not worth 10 centimes, after the 
Genca conference the crown will come back to its real value, 
when the wrapper will pay for the cost of the soap a hun- 
dred times over 
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RAPID DETERMINATION OF THE FREE PFATty 
ACIDS IN PALM OIL 
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. € ninte 
\rrat ent ive ‘ made for the examination 
mp! Im oil taken at the port of entry in France. a 
the results tained compared with the results of exami 
1 n Africa shou'd prove valuable in fixing both the pr 
e paid to the natives for oil and the sale price in Europ 


Mexico a Poor Soap Market Just Now 


Only yellow laundry soap is being imported into Chihy 
hua at the present time, according to a report received | 
the Department of Commerce from the American C 
at that place on the soap market 


port 


It is impossible, the r 
ount of the high introduction costs for lau. 
dry soaps (3 per cent ad valorem Mexican Consular Fe 
and $.10 Mex. Cy. duty per kilo plus 12 per cent of 
duty) for American white laundry soaps to compete wit 
the Mexican article. The latter, which about two month 
avo was selling for $19 Mex. Cy. per box of 230 six oune 
cakes, f.o.b. Gomez Palacio, Mexico, can now be bough 
tor $16.40 Mex. Cy. and its quality satisfies the consumer 
It is different, however, with American yellow soap be 
cause there is one brand of it which is preferred by the pu 
lic to the Mexican article and therefore finds a ready mar 
ket in Chihuahua in spite of the high tariff and its higher 
cost to the consumer ’ 
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Producing Glycerin by Fermentation 


\ sugar solution of about 40 per 
fermentation in a temperature of 25° C 
sary quantities of yeast. Usually 5 kg. of yeast are requir 
for 100 mash. During the fermentation the mas 
is diluted with water to double the amount of its volum 
as soon as the alcohol content reaches 5 g. per 100 cen 
his is repeated until the mash only contains 10 per cent 

Then the fermentation is permitted 


cent 1s brought int 
by adding the neces- 


liters of 


of unfermented alcohol. 
to terminate without any further addition of water, After 
the formed alcohol has been distilled off the glycerin, whid 
amounts to about 10 per cent of the fermented sugar. is se 
arated in the usual manner from the residual liquid. The 
fermentation requires about 24 hours.—German patent 3%- 
734, Dr. A. Koch, Goettingen. 


Lever Bros. Earn Nearly $20,000,000 


[he annual report of Lever Brothers, English soap 
manufacturers, shows profits after providing for al 
charges, of £4,035,515. permitting a dividend on the 


ordinary shares at the rate of 10 per cent. 


Features to Be Found on Other Pages. 


Ne > ~ “4 e ° 

Readers of the Soap Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence. 
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RULING ON COLORS OF ROSIN GRADES 

















The col ra given grade of rosin is always the same 
whether the sin is produced in the Spring or in the Fall 
say specialists of the Bureau of Chemistry, United States 
Department f Agriculture, who are developing better 
methods f 1 and grading rosin 

it has recently come to the attention of the Bureau of 
Chemistry t certain sections users ot sil ‘ ) U 
told that a particular grade of rosi made late in tl 
producing year is darker in color than in the Spring o1 
ently Summer ; cally, that “WW n made 

the Autumn Is ¢ or than “WW s nacdk 
in the Spring or e Summer, and so on throughout the 

It is true, according to the specialists of the Bureau « 
Chemistry, that rosin made trom any give1 et t trees 
ysually is darker when made late in the seaso1 wing to the 
fact that the gum in flowing from the freshly cut surface 
to the box or cup must pass over a longer exposed surtace 
of the tree (this distance increasing from week to weel 


hroughout the producing season) and timber which early in 
he Spring yielded “WW” rosin will late in the Fall yield 
" or “M” grades 
It is not true, however, that any designated grade of rosin 
is darker if produced at one season than if produced at 
another season or time of year, according to the specialists. 
The grade of a rosin is determined by its being equal to or 
better in color than the established and recognized type for 
that particular grade, due allowance being made for dirt 
or other suspended foreign matter present For example, 
“WW” rosin, whether produced early in the Spring or lat 
n the Autumn, must equal the type for that grade The 
same is true of any other grade of rosin. In other words, 
say the specialists, no buyer of rosin should accept a lowe 
for a higher grade rosin under the misapprehension that 
such lower grade is actually the grade ordered and is darker 
in color or contains more dirt simply because it was pro 
duced late in the year. 


t 
¢ 
t 


as low in some cases as 








U. S. POTASH STATISTICS FOR 1921 
More than 18,200 short tons of crude potash salts 
taining 7,618 short tons of K*O, were produced 


Coli 
in the 
United States in 1921 from domestic sources, according to 
the United States Geological Survey, Department of the 
Interior. This potash was produced at 17 plants by 15 
companies, and about 79.5 per cent of it was extracted 
from natural brines. Three other companies produced con 
sirerable potash in 1921, but they have not yet returned 
their schedules. The annual production from domestic 
material was less in 1921 than in any other year since 1915 





The domestic potash produced in 1921 was made from 
natural brines, dusts from cement mills and blast furnaces 
and wastes from molasses distilleries and from sugar re 
fineries that employ the Steffens process. No production 
has been reported from alunite, silicate rocks, kelp or wood 
ashes 


Cocoanut Oil Color Standardization Not Reliable 


In an effort to determine what, if any, variation there is 
in reading Loviband color of cocoanut oil, and with a view 
of obtaining data that would assist in arriving at color stand 
ards for this oil, the Foreign Commerce Association for the 
Pacific Coast sent identical samples of oil to eleven leading 
chemists and users for color readings. Findings reported 


by the first seven investigators sending in their results 
showed the following variations: Light oil, in yellow, 30 
to 110; in red, 5.3 to 8.5; dark oil, in yellow, 30 to 110; in 
red, 13.6 to 20, . 

_, This wide discrepancy influences the association to con- 
clude that color standards are not practical unless some uni- 


f oe e : : 
orm controlling factor be provided for governing their de- 
termination, 
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FEATURES OF SOAP MATERIAL MARKET 











« ( { 

ard brough conditions to 
seed oil, ¢ | WS the ting 
more atte! ading interes 10 
per cent in ‘ 
competing oil ht out freer offeri 
it 6.60 cents per pound « t. New York he posits 
castor oil held steady at 10 @ 10 cents, althougl S 

es Vas ny itive \\ g t Both domes 
ind Oriental pean vere mparati\ y tree 0S 
ti vhile olty t ( glect at 9 cents tf Italia 
toots, with the denatured he it $1.10 $1.15 a gall 

1 edible at $1.80 p pwards 

Industrial Chemicals 

Slow but persistent improvement is characterized the 
industrial hemical Ss W e trend of prices tor the 
most part upwards Che desire on the part of consumers 
to cover future requirements has enabled not a few plants 
to go back on 100 per cent capacity. Export inquiries fot 
al chemicals hi reached the market in increasing 


numbers and conditions generall 


g ly seem to be growing more 
favorable for increased foreign distribution particularly 
to Germany, Italy, South America Japan. Importations 
trom Germany the other hand have reached decidedly 
larger proportions and it is notable that price movements 
in connection with such items have been exceedingly fickle 
with sellers experiencing difficulty in operating on a profit 
ible basis With domestic msumers disposed to revert 
to the principle of carrying suppl in order to meet 
emergencies, instances have come r review where out- 


puts have been sold ahead throug] 





month of June 

a satiSstactory way at 
$3.60 (@ $3.65 per pound for the solid f. a. s., while sales ot 
soda ash in less than carload lots have been 
it 2 cents per pound for the 


Caustic soda has been moving 





going through 
rht, 58 per cent in single 
vaags with sellers of car lots at $1.80 in single 





| bags. 
Domestic producers of caustic potash quote 8 cents at the 
works, although the imported 88 to 92 per cent has been 
quoted at 534 to 6 cents a pound. There has been a more 
vigorous demand for carbonate of potash at 6 @ 6% cents 
for the 80 to 85 per ceat with shipments quoted at 534 
cents c. i. f. The demand for sulphuric acid has been 
somewhat more active with a considerable proportion of 
the large surplus which has for some time burdened the 
market removed 


Miscellaneous Products 


The tone of the New York naval stores market has 
continued comparatively steady with few evidences that 
prices will give further owing to the comparatively small 
spot stocks held both here and in the South. The past 
season has been a fairly active one in the Southern markets 
and stocks there have been substantially reduced. The 
best demand in rosins comes in the medium grades such 
as G. H. and I. Export buying is quiet at present but 
as export buyers have taken only very little for the past 
six weeks, it is expected that they will no doubt enter the 
market shortly which should facilitate an upward move- 
ment 


New Potash Beds in Western Texas 

The discovery of potash in samples of salts recently 
received at the United States Geological Survey, Depart- 
ment of the Interior, from new wells bored for oil at two 
additional localities in western Texas extends the area in 
which small amounts of potash salts are known to occur 
some thirty miles north and fifty miles east of the area 
of previous discoveries. 


Soap Which Can Be Used with Sea Water 


With an addition of about 2.64 per cent of chlorate of 
potash or some other salt of intensive oxidizing qualities 
soap can be used with sea water. The best results are ob- 
tained with a soap produced by the saponification of 70 ke. 
cocoanut oil with 1.55 kg. caustic soda and 4.28 kg. caustic 
potash.—British Patent No. 156,591. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Especially for 
New York 


two weeks 


This Journal) 


Tallow re 
the 


sales of Special 


the 


No further 
sulted 
fact that 
makers. 

Since latter part of last week one of the large soap 
extra 


during mainly due to 


this 


past 


grade is now produced by very tew 


Ihe latest transaction was at 6™%c. per Ib. 


manufacturers has taken big quantities of the 


grade tallow at an advance of '4-!'4c. per pound, and 
it is reported has also bought considerable quantities 


West Western 


reflected in the 


but so far 


New York 


in the middle and markets, 


this has 
Special. 


not been price ot 


Greases of all kinds have a very firm undertone with 
choice house grease at 55¢c.-534c. loose and 534c.-5%ce. 
in tierces. 

It is unusual for tallow to firm up in at this 
season of the year, yet due to the lessened production 
their 


price 


and steady demand from to replenish 


stock, values have been fully sustained and indications 


soapers 
point to the likelihood of a further advance. The pre- 
vailing level of Special tallow prices compares with a 
4c. last had 
unduly depressed. 

April 17th, 1922 


market year at which time values been 


Tosias T. PERGAMENT. 


GLYCERIN 
(Written Specially for 
The glycerin market has pursued a declining 


This Journal) 

course in 
consequence of the withdrawal of buying support at a time 
competition 


While 


questioned, 


when refiners found themselves facing keen 


from resale material which had been accumulating 
the quality of resale material is in many cases 
consumers are in many instances inclined to chance the 


quality, thus securing their supplies at the lower price level 
15% 
cents a pound in drums, although resale stuff has found 
While 


glycerin for 


Chemically pure grades have been lowered to 15 @ 


there 
future 


a market at as low as 1434 cents a pound 


has been some inquiry for dynamite 


delivery the call for spot material has been limited on the 
and are 


cents a pound, with buyers bidding fractionally under that 


whole prices comparatively easy at 13 @ 13% 


figure. Crude glycerin is nominally held at 8 @ 8% cents 


for soap lye, and 9 @ 914 cents a pound for saponification. 


Although the situation is regarded as comparatively easy 
with buyers’ views decidedly under the present levels even. 
Some of the smaller producers are not so keen to market 
prices, but without they grant 


their product at 


continual concessions their prospects for disposing of very 


present 


much glycerine remain rather obscure 


VEGETABLE OILS 


With the inquiry from the general consuming trade 
quieter, there has developed somewhat easier conditions in 
most branches of the vegetable oil trade. Soya bean and 
cocoanut oils have ruled relatively firm it is true, but the 


inquiry for most of the other oils has not been of sulticiently 
broad proportions to bring out any markedly strong feat. 
ures. Due to the tariff and the consequent inability of soap 
makers in this country to buy Oriental oils and compete for 
them with European buyers, Europe is now said to possess 
what amounts to a practical monopoly in the buying of the 
oils and she is also able to dictate in no small measure what 
prices for American cotton seed oil shall be Under 
these conditions it is not surprising that trading throughoyt 
the market has been. comparatively spotty. Carlot busi. 
ness in cocoanut oil from the Pacific Coast has been reported 
for July, August, September shipment at 7 5/8 cents g 
pound in se.lers’ tanks, while sales of domestic Ceylon oj 
for still later deliveries have gone through at the same 
price. Palm oil has ruled quiet at 7% cents for the Lagos 
variety c. i. f. New York, Palm kernel was dull ang 
nominal at 8 5/8 cents c. i. f. New York. The declines ig 


(Continued on preceding page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 6%c. _Edible, New York 
8c. Yellow grease, New York, 54@5Yc. Brown grease 
New York, 54@5i%c. 

Rosin—Savannah, April 17, 1922. 


Common to good.$4.00- 
D 05 K 


N 

W. 

W. 
Starch, Pentl, per 100 Ub6.s oc ccceccvnces 
Starch, powdered, per 100 lbs 
Stearic acid, single pressed, per lb........ 9c. 
Stearic acid, double pressed, per Ib 9c. 
Stearic acid, triple pressed, per lb 10'%c. 
Glycerine, C. P., per Ib 14Y@15%e 
Glycerine, dynamite, per 13° @l3%e 
Soap lye, crude, 80 per cent, loose per lb.. 8 @ &e 
Soap lye, saponification, 80 per cent, loose 

@ 9%, 


ae ae 9 


Cocoanut, 
Cocoanut, 
Cocoanut, Ceylon, Dom., per 
Palm, Lagos, per 
Palm, Niger, per 
Palm kernel, per lb., nominal 
Cotton, crude, per lIb., f. o. b. 
Cotton, refined, per lb., New 
Soya Bean, per 

Corn, crude, per gal. 

Castor, No. 1, per Ib 

Castor, No. 3, per Ib. 

Peanut, crude, per Ib. 

Peanut, refined, per ID. .....6sccccscces 13 @13%e 
Olive, denatured, per gal 1.12 @1.15 
Olive Foots, prime green, per Ib 834@ 9c. 


edible, per Ib 104%@11Y4e. 
Cochin, Dom., per | 9 @M% 
8Y4@ 9s. 

7%@ 8c. 

54@ 6c. 

85c. 

10 @l0%e 
12 @laye 
114 @l2. 

94@llc 

11%. 

10 @l0¥e. 
11%c. 


Chemicals 


3.65 @3.70 
180 @1% 


5%4@ &. 


Soda, caustic, 76 per cent, per 100 lbs.... 

Soda, Ash, 58 per cent, per 100 Ibs...... 

Potash, caustic, 88@92 per cent, per cwt. 
f. o. b. Works 

Potash, caustic, 70@75 per cent, per Ib. 
f. o. b. Works 

Potash, carbonate, 80@85 per cent, per Ib. 
New York .... 

Salt, common, fine per 100 Ibs 

Sulphuric Acid, 60° per cent, per ton.... 

Sulphuric Acid, 60° per cent, per ton... 

ea | 

Borax, granular, per Ib — 

Zinc Oxide, American, lead free, per Ib.. 
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“Confidence is Being 
Restored” 


Careful study of the basic fundamental con- 
ditions leads to the conclusion that the un- 
certainty of readjustment has given place to 
confidence and assurance, and that the trend 
of conditions is unmistakably in the direction 
of improvement. 


World’s largest manufacturers of 


TERPINEOL 


Essential Oil Company 


(Formerly Essential Oil Specialties Company of Philadelphia) 


Mulberry & New York Avenue 
Trenton, N. J. 


Stock carried in Chicago for 
prompt delivery with 
NEUMANN-BUSLEE & CO. 


321-323 N. Sheldon St. 


Chicago, Illinois 
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| WILL BOND YOU 


ALCOHOL BONDS 


PREPARE BONDS AND APPLICATIONS FOR PERMITS 
ALL READY FOR YOUR SIGNATURE 


Nothing For You to Do But Sign Your Name 


My institution is built on service. It is service that has 
prompted more than 10,000 firms and individuals to buy 
their bonds of me. For the patrons of my office I pre- 
pare, ready for their signature, all documents such as 
bonds, applications for permits and supplementary dec- 
larations. These forms I prepare strictly in accord with 
the requirements of the law and the business of the appli- 
To perform this distinct service for my patrons 
requires me to be conversant with the laws and the various 
regulations as promulgated from time to time. The ex- 
pense of the service which I maintain for the benefit of 


my patrons amounts to about $30,000.00 annually. 


cant. 


The huge number of bonds annually sold by me makes 
it possible for this expenditure to be incurred, thus 
avoiding my patrons incurring large expense in having 
their applications and declarations prepared elsewhere. 
Most Bonding Companies sell you the bond and you 
prepare, or have prepared, at considerable expense, the 
applications for permits and the other necessary documents. 
My system is to relieve you not only of the expense but 
the annoying delays and correspondence which so fre- 


H.W. EDDY 


“THE BOND MAN” 


quently are occasioned when these documents are not 
properly drafted when submitted to the Government. 
My Washington Attorneys are daily in communication 
with me by wire and my patrons are at liberty to write 
All of their inquiries it is 
my custom to answer without charge the day they are 
Applications for permits in the instance of 
manufacturers of flavoring extracts and manufactures 
of patent medicines are difficult to draft so as to meet 
All of 
these details are taken care of by me—the bonds, ap 
plications for permits, supplementary declarations and 
the tabulating of the information required by the Gov 


or wire me for information. 


received. 


the exacting requirements of the Government. 


ernment is done at my office and the forms are sent to 
They are 
then signed and returned to me. All documents ar 
carefully checked and re-checked at my office before 
being sent to the Government, thus reducing the correr 
It is 
my opinion that once you become acquainted with the 
service I render, you will regard it as indispensable. 


St. Louis, Mo. 


the applicants, all ready for their signatures. 


pondence and delay to the absolute minimum. 
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Strength in Food Colors 
Means Kconomy in Coloring 













OU can’t measure the economy of food 
colors by the cost per ounce of the colors 
ee themselves. What you buy is resu/ts—not 
R= nll Batt materials. So it’s the strength of the colors— 

= the quantity of your product that a dollar’s 
worth of them will treat—that determines 












factory 










maries and 
blends are 
certified to 














the Bureau ° . ‘ ° 

of ‘Chemis- their actual cost to you. Strength in food 
ry, ep | . . 

of Agricul | colors means economy in their use. 


ture 


r j ™ One of the outstanding superiorities of 

National | “National” Certified Food Colors is their ex- 
Certified Food Colors) ceptional strength. They not only meet the 
standards fixed by the Government, for official 
certification, but in strength they exceed most 
food colors offered for sale. 






Amaranth No. 107........ Red | 
Ponceau 3 R-56...Cherry Red | 
Erythrosine No. 517.Rose Pink | 



















Tartrazine No. 94..... Yellow || “National” Certified Food Colors, basic 
SE D isseevncwovs Orange || _ colors and blends, are not only economical, but 
Sodium Indigo their absolute uniformity and unequalled 
Disulphonate 692 ....... Blue | brilliancy insure the highest degree of satis- 








______s|_—— faction from their use. 










Our food color experts are constantly solving many difficult color problems 
that are submitted to them by users of “National” colors. We gladly place this 
service at your disposal without cost. 









Leading supply houses and jobbers sell “National” 
Certified Food Colors—insist on getting them 










Certified Food Color Division 


National Aniline & Chemical Company, Inc. 
21 Burling Slip, New York 
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AND 
| SPRINKLER TOPS 
EXCEL IN 


QUALITY 


25 years’ experience of our management 
as makers of tubes and sprinkler tops 
justify our speaking with authority. 


SAMPLES AND PRICES ON 
REQUEST. 


/ ATLANTic 


-MFG.CO. 


MAIN OFFICE AND 
FACTORY 
46-56 NASSAU 
STREET 
NEWARK 6 
NEW JERSEY 


Gs IKe 
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It’s the Last Impression, Not the First, 
That Brings Repeat Business! 


ARTICULARLY apropos when talking about powder puffs 


—in which we specialize—a kind for every package. 


It has been our constant aim to combine attractive appearance 
with utility, and our constant growth attests to the success of our 
endeavors. 


If not already familiar with the Valmont puff for the single com- 
pact, send for samples and compare with other puffs you know. It 
outlasts the compact and never comes apart. You will find it in 
nearly every large selling package today. 


HE larger compacts, so popular today, demand another kind 

of puff, something thin, durable and attractive, such as offered 
in our overseamed natural wool. This puff we make from the 
natural wool only, a soft, velvety stock which is prepared for us under 
a special process, and which you will find every user enthusiastic 
about. It is thin and compact, yet has a resiliency and body that 
defies hard usage. Triple sterilized, quadruple sewed and finished 
in finest quality satin to match your color scheme, it adds the finish- 
ing touch to your package. 





As specialists in powder puffs, we shall be pleased to serve you. 
Samples and quotations gladly given. Prices commensurate with 
the quality offered. 


Valmont Manufacturing Co., Inc. 
77 Washington Ave. Brooklyn, N. Y. 
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Superior Vanity Boxes 


line of vanity boxes to make them more useful, more 

convenient, more beautiful and more salable. Al- 
though made of brass they are finished to resemble very closely 
jewelers’ vanity cases. Our Satin Finish, for example, is not 
only extremely beautiful but it is unusually durable. 


N EW improvements are constantly being made to our 


Our double Vanity Case for rouge and powder has a new 
spring catch which is extremely popular. 


Our beautiful watch case 23@-inch box for rouge and 
powder lies flat as a watch and yet it contains a mirror, a puff 
and a large cake of rouge or powder. 

It is the combination of these factors that makes an instant 
appeal to Milady when she goes shopping—The beauty of 
Pallas boxes is irresistible. 


We make boxes in all finishes and designs. Your name 
stamped on the cover without any extra charge. 


Genuine Lambskin Powder Puffs 


E are pioneers in Powder Puffs. We lead in Genuine 

Lambskin Puffs; and can supply them in a wide variety 
of styles with leather or silk or satin backs in any color to 
suit your particular color scheme. Ask for a sample of our 
new patented puff. 


Write for additional information and samples. 


Pallas Manufacturing Co. 
71 Spring St., New York, N. Y. 


V. E. MEADOWS, 74 W. Washington St., Chicago, III. 


Western Representative 
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Towlet Soaps 


Tue success of quality toilet soaps depends on a high grade 
soap stock. No perfume formula, however excellent, will 
realize its best possibilities when in conflict with the un- 
pleasant odor of inferior soap base. 


It is not merely difficult, it is unthinkable and impossible 
to produce a first-class toilet soap unless the base be expertly 
and scientifically fabricated from raw materials of tested 
purity and quality. 


LIGHTFOOT SCHULTZ COMPANY’S soaps are made 
from pure, carefully selected stock, expertly worked, free 
from objectionable odors and immune from rancidity under 
normal conditions. Most careful attention is given to the 
perfuming process; and conditions which affect the odor 
adversely are guarded against. 


In our soap base odor value is preserved and every perfume 
formula will attain its maximum of effectiveness and appeal. 


We will manufacture under your private brand in reason- 
able quantity. 


Lightfoot Schultz Company 
SOAP MANUFACTURERS 
Hoboken, N. J. 


Specialists in FINE SOAP POWDERS FOR TOOTH 
PASTES, SHAMPOOS, SHAVING, ETC. 


SHAVING CREAM IN BULK 





.THE AMERICAN PERFUMER 


SCHMOLLER & BOMPARD 
GRASSE, FRANCE 


Leaders in Natural Perfume Materials of Superior Quality: Such as: 


CASSIE, GERANIUM, JASMIN, ORANGE, ROSE, TUBEROSE, VIOLET, Etc. 


FRANZ FRITZSCHE & COMPANY 


HAMBURG, GERMAN 


Apter 


TERPINEOL, HELIOTROPINE, AUBEPINE, HYDROXI-CITRONELLOL, Etc. 


SYNTHETIC FLOWER OILS OF OUR OWN MANUFACTURE 


Gardenia Lilac Sweet Rose (American Beauty) 
Heliotrope Fleur Narcissus Rose Otto Artificial 
Honeysuckle Neroli Sandalol 

Jacinth Fleur Oriental M Syringa 

Jasmin White Oriental Supreme Wistaria 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES 
FROM 45c LB. UP 


Address all inquiries to Sole U. S. and Canadian Representatives 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


OUR CHEMIST IS AT YOUR SERVICE FOR ANY INFORMATION THAT YOU MAY DESIRE AT 
ANY TIME FREE OF CHARGE 
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METAL IMPERISHABLE LABELS 
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The STANLEY 


(PATENTED) 


LABELER 


For the Benefit of the Users of Stanley Gummed Metal Labels Exclusively 


Cuts labor labeling costs, 

Uniformly attaches the label. 

Makes the label stick permanently. 

Will attach labels to round or curved surfaces as quickly 
and as easily as to perfectly flat surfaces. 

Successfully labels boxes, bottles or jars—and quickly. 


j ) 
Leased at nominal rates to customers. For particulars write or phone 


MR. S. WOODSON HUNDLEY New York City Representative 
202 W. oand Street, NEW YORK CITY, N. Y. 


MR. CHARLES A. RINDELL — ‘ Middle Western Representative 
139 North Clark Street, Randolph 2460, CHICAGO, ILLINOIS 


MR. F.J. KUGLEN ... . ; . Eastern Representative 
406 Cannon Street, DAYTON, OHIO 


MR. R. F. STIDHAM . California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


RICHARD HOFMANN ...... .. . Southern California Representative 
212 W. uth Street, Phone 64158, LOS ANGLES, CALIFORNIA 


The STANLEY MANUFACTURING CO. 


DAYTON, OHIO 
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Now Ready for Distribution 


Soap Making Manual 











E. G. Thomssen, Ph.D. 


IMustrated, 514” x 4”. Copyrighted 1922, D. Van Nostrand Co. 


The material contained in this book appeared in serial 
form in The American Perfumer and Essential Oil Review 
and it presents a working manual covering all of 
the processes employed in the manufacture of soaps in a 
brief, clear and full manner. The necessary methods of 
analysis are included and described from a purely prac- 
tical standpoint so that a study of this work may enable 
certain of the smaller plants to dispense with the services 
of a chemist. To accomplish this it has been necessary to 
present these tests in the simplest and most practical 
language possible. 


In surveying the industry as a whole, the plan of the 
book is first to mention and describe the raw materials 
used; second to outline the processes of manufacture; 
third, to classify the methods and illustrate by formulae 
the composition and mode of manufacture of the vari- 
ous soaps; fourth, to illustrate the various methods of 
glycerine recovery; and fifth, to give the most impor- 
tant analytical methods which are necessary to the man 
supervising the processes of manufacture and determin- 
ing the purity and fitness of the raw material used. 


In a work of this kind it is not desirable to make a 
thorough survey of the theoretical side of the subject, 
but rather to place in the hands of the practical man a 
handbook giving definite, concise information that will 
serve him as a guide in his daily work. 


PRICE $4.00 


Perfumer Pub. Co. new vor 
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GOMEZ & SLOAN, Inc. 


Importers of Mexican Vanilla Beans 
244 WATER STREET 
NEW YORK 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES 
HAS DECLARED 


1. That an unregistered trademark is valid only in that 
portion of the United States where it has been actually used in 


business ? 


2. That vou cannot prevent another from using your unreg- 


istered trademark in that portion of the United States where you 


have not previously used it? 


3. That a user of your unregistered trademark in another 
portion of the United States can prevent you from using it there, 


although you may have adopted it years before he did? 


From the above you will see that you may be unable to ex- 


tend your business under your unregistered trademarks. 


Have you protected these most valuable assets of your busi- 


ness by proper registration in the United States Patent Office? 





CONSULT THE PATENT, TRADEMARK AND COPYRIGHT 
DEPARTMENT OF THE 


PERFUMER PUBLISHING COMPANY 
14 Cliff Street New York City 
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Societe des Produits de Synthese 


“SOPROS” 


Mantes s/Seine (S. & O., France) 


MANUFACTURERS OF 


“AROMATIC CHEMICALS” 


SOME IMPORTANT SPECIALTIES 
PHENYLETHYL ALCOHOL 


Repurified and derivatives: Acetate Butyrate, Formiate and Ben- 
zoate of Phenylethyl 


IONONES LINALYL ACETATE ORANGER FLEURS 
(All Kinds) 
KETONE D ROSE Syn. S.P.S. OEILLET Syn. S.P.S. 
(New Exclusive Specialty) 
GERANIOLS VANILLIN ALDEHYDES 
(All Kinds) (Chem. Pure) C8 to C12 


(From Eugenol) (Chem. Pure) 


HYDROXYCITRONELLAL 


(Chem. pure 100% Warranted) 


Reliable Agents wanted in United States 
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THE BEST THE 
MARKET AFFORDS 


Our boxes being of the highest grade—hand- 


made only—combined with prompt deliveries 
and attractive prices, should make our service 
desirable to you. 


To care for our growing business in the Mid- 
West we have appointed as agents 


THE MEADOWS-TOWER CO. 
74 W. Washington St. Chicago 


All inquiries from their territory will be given prompt 
attention by them. 


]. LANDOWNE COMPANY 


Make rs of Hand-made Perfume and Powder Boxes 


BROOKLYN, N. Y. 
2961 Atlantic Ave. 
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HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 


240 and 242 FRONT ST., NEW YORK 
IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TA LC — Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIll Grades 


GARDENIA D. 


$12.00 per lb. 


Another item in our famous D Line is our Gardenia D, a 
wonderful true charactered odor that can best be judged by 
the “Use Test,” so we offer a trial ounce for $.85, and remem- 
ber make your test rigid in any preparation you manu- 


tacture. 


COMPAGNIE PARENTO, Ine. 


NATURAL AND SYNTHETIC RAW MATERIALS 
FOR THE PERFUME AND SOAP MANUFACTURER 
GENERAL OFFICES WESTERN OFFICE 
505 Fifth Avenue 110 So. Michigan Ave. 
NEW YORK CITY CHICAGO, ILL. 
Tel. Vanderbilt 4736 Tel. Harrison 7207 
WORKS 
CROTON-ON-HUDSON 
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To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
oe ize the package. 
=f -- Write for sample. 
CLOSED 


Designers and manufacturers of 


Telescope Top Sheet Metal Specialties—such 

as caps for talcum and tooth- 
for Tooth powder cans and jars in Brass- 
Powder Cans 


Polished Nickel Plated, etc. 
and other metals. 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 








POWDER PUFFS 


of Pure Lamb’s Wool 


‘Powder P. ads FOR LARGE VANITY BOXES 


Chatelaine P uffs FOR SMALL VANITY BOXES 


“Veri-Flat’”’ Powder Pads ror THn 


WATCH-CASE VANITY BOXES 





MAURICE LEVY 


Hygienol Building 
120-122 W. 41st St., New York 


; FACTORIES: NEW ROCHELLE, NEW YORK ; 
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The cAppeal of cAppearance 


‘T HROUGH the unfailing appeal of appearance, 
your product in a ROWELL paper box is half sold 


when it leaves your factory. 


For years we have specialized in the production of 
distinctive boxes for FACE POWDER, TOILET 
POWDER, ROUGE COMPACT, LIP STICKS: 


and for other Toilet Preparations. 


On the counter your toilet articles in an exquisite 


package are irresistible. 


E. N. Rowell Co., Inc. 


Batavia, New York 





Pencil Box-—one of our many specialties 





ae aa 


F OR the handling of large quantities of 
small boxes of every description for the 
Drug and Allied industries, our Factory is 
equipped with modern, automatic machinery 
that is the last word in paper box manu- 


facture. 


But the mechanical features of our work are 
no more important than the quality of our 


service. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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PERFUMERS & JEWELERS Box Co. 


Incorporated 1914 
214 216 West 14th Street 
NEW YORK 


Attractive, Well-made Boxes 
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MUTT LLL LEZ. 


ARTIFICIAL 
FRUIT 
FLAVORS 


Raspberry—Strawberry—Grape—Pineapple—Etc. 


H. Cc. RYLAND 


Importer and Exporter ; 
ESSENTIAL 52 LAIGHT ST. AROMATIC 


OILS NEW YORK CHEMICALS 
Chicago Office: 2704 Greenview Avenue 
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Together with modern equipment, great skill and careful 
management will give a satisfactory product, especially 
in collapsible tubes. The Peerless Tubes are of Pure Tin, 
made by skilled workmen in a factory absolutely clean. 
Just think of the luxury of filling tubes without first 
cleaning them out—Peerless Tubes are clean tubes. May 
we prove it? 


= SS SSS 


35 LOCUST AVE. fr maa RICH mon BLOOMFIELD, N. J 


———— 


CHICAGO OFFICE: MEADOWS, TOWER CO., 74 W. WASHINGTON ST. 
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ALL THE RAW MATERIAL FOR TOILET CREAMS 
WHITE WAX STEAROL LANOLIN 


COLD CREAM OILS 


Laboratory Specialties 


ZINC STEARATE ZINC OXIDE 


oS. P. Lily Brand 
LARGEST PRODUCERS IN THE WORLD OF 


PLYMOUTH STEARATITE 


(SUPERIOR TO ALL OTHER STEARATES) 
AS 
A WHOLESOME IMPROVER FOR 


FACE AND TALCUM POWDERS 


SPECIAL PERFUMES for CREAMS and TALCUMS 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories New York 


MEXICAN BRANCH OFFICE: La de Lopez No. 6, Mexico, D. F., H. F. Croen, Mgr. 
STOCKS CARRIED FOR IMMEDIATE DELIVERY 
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Proprietary 
Preparations of 
Quality 
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CurcaGo OPFICE 
18G N. La SALLE ST. % ” > 
SW tre: 
31 BRUEN ST., 
NEWARK Nw. 
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Beautiful Imported Cut Glass Crystal Bottles 


as HE distinctive creations of 
Joh. Umann, Tiefenbach, 
Czecho Slovakia, recognized as 
the highest class of perfume bot- 
tles on the continent, are now 
offered to American perfumers. 
An inspection of our display room 
is invited. 


We supply Cut Glass Stoppers in any 
quantity to American bottle 
manufacturers. 


Write for full information and prices. 


JOSEPH INWALD GLASS CO, 
295 Fifth Ave., New York, N. Y. 


SS 


BUTYRIC ETHER 


(ETHYL BUTYRATE) 


Amy] Butyrate Amy! Valerate 
Acetic Ether Oenanthic Ether 
(Ethyl Acetate) (from Cocoanut Oil) 


BUTYRIC ACID—AlIl Strengths 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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COLD CREAM | 








Are you interested in a cold cream, that will stand up in 
hot weather and that will not become “mushy” and 
shrink? If so, write for sample. A delightful toilet requi- 
site and a wonderful massage or cleansing cream. 


If you are interested in making shampoo, write for sample 
of our superfine Shampoo Base with complete formula. 


PENNSYLVANIA OIL CO. 


175 N. Green St. CHICAGO, ILL. 


Quality Synthetic and Artificial Raw Materials 


SYNTHEFLORAL 


GABRIEL RAPHEL 
LA COURNEUVE (Seine) FRANCE 


ALDEHYDES C8—Cl14 CINNAMIC ALCOHOL 
AMYL PHENYL AC ' TATE OCTYL ALCOHOL 


BUTYL PHENYL ACETATE Are TP : 
LINALYL ACET aan PHENYL ETHYL ALCOHOL 


OCTYL ACETATE GERANIOL C. 
PARACRESOL ACETATE GERANIOL FOR SOAP 
PHENY ETHYL ACETATE LINALOL from Bois du Rose 
CIVET ART. LIQUID ROSAROL 


Samples and Prices for the asking. 


Sole American Distributors: 


FLOROME CHEMICAL CORPORATION 


Middlewestern Office: Main Office & Factory: 
A. S. NORTHRUP, Mer. H. TECHOW, Gen. Mer. 
207 Elmhurst Ave., Detroit, Mich. 24-26 Wooster Street, New York, N. Y. 


eters 
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com Superior Quality Bottles 


vd 


for 


PERFUMERS 


MILLVILLE BOTTLE WORKS 
MILLVILLE, N. J. 


CLARENCE CORSON, R. EVERETT COLLINS, JR. 
1412 N. 17th St., Philadelphia. 433 California St., San Francisco, 


I. D. FADEN, ERNEST WHITEHOUSE, 
208 N. Wells St., Chicago 46 Portland St., Boston. 


No. 510 Sachet GEO. N. HANNA 
Frosted Stopper 108 FULTON ST. - : : NEW YORK 





LET US SHOW YOU 
SOMETHING NEW! 


Our designing department is con- | 
tinually bringing out new styles and | 
patterns of boxes. Please let us have 
an opportunity to show you samples | 
of Face Powder, Perfume and Com- | 
bination Set Boxes. | 

HAVE YOU SEEN THIS 
BOX AT THE CORNER 
DRUG STORE? 


ONE OF THE LARGEST 

COMBINATION SET BOX 

MANUFACTURERS IN THE 
COUNTRY. 





YOUNG BROS., Displayologists | 
(Reg. U. S. Pat. Office) 


PROVIDENCE, R. i. 
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EVERGREEN CHEMICAL CO. “es 


Established 1898 


NEW YORK CITY 


ANNOUNCE 
Removal to No. 9 Church Street 


with more commodious quarters, that we 
may be able to give even better attention 
to our constantly increasing business of 


Blended Conc Flower Oils 


and Colors 


Write for New Price Lists and Booklet of Toilet 
Requisite Formulae. 
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FILTERS 


for Perfumes—Toilet W ater—Tonics 
Flavoring Extracts—Any Liquid 


Where perfect brilliance—a sparkling crystal-clear 
product absolutely free from all sediment and cloud, is 
wanted 

Use the Kakimaco 

For a pulp filter—there never was anything so simple, 
easy to prepare, efficient. It’s air-tight; “leak- proof. 

700-1000 gallons a di ay. 


For small quantities—for filtering a number of different 
spe a day—you must have a filter that is— 


Vade ready in a minute’s time—Easy to clean—Aw-tight 
Good results. 


That’s the Monopad. 


\ good, strong filter that uses no gaskets or screens. 


t our catalog of over 20 Kiefer Filters. Our experimental 
laboratory ts at your command, 


THE KARL KIEFER MACHINE CO. 


CINCINNATI, O. 


GEO. V. GROSS & CO. 


30 OLD SLIP NEW YORK 


Essential Oils, Flower Concretes, Semiflors, Synthetics, Ete. 
Few as oni. None better. 
TRIAL OUNCE - - - - 
ONE POUND~ - 
No new creation of our laboratories, but the same Rose 
Base we have marketed for years with such phenomenal 
success that there are few perfumers of standing who are e e e 


not using it in one form or another. They favor it because ; 
of its unvarying uniformity, its “compact” odoriferousness, its inimitable tone quali- 
ty. Experience has convinced them that it is one of those very few all-round products that 


will stand up in every conceivable kind of toilet preparation, irrespective of the nature of its 
ingredients. 
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THE ATTACHED ARE A FEW REPRESENTATIVE NUMBERS FROM 
cana OUR LINE OF STOCK PERFUME AND TOILET PREPARATION 
CTS LABELS. WE WILL BE PLEASED TO SEND OUR COMPLETE 

SAMPLE LINE, WHICH CONSISTS OF AN EXTENSIVE ASSORT- 

MENT OF STYLES AND DESIGNS, FOR $2.00. THIS AMOUNT TO 

BE CREDITED ON RECEIPT OF YOUR ORDER ADDITIONAL 

INFORMATION ON REQUEST 
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MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 
your requirements. 


iA EP Pes) (SF, 52 Fan) 
aa (eases) (t Fa EX =J) 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 





THE AMERICAN PERFUMER 


Société Chimique des Usines du Rhone 
PARIS 


St. Fons and Roussillon (France) La Plaine (Switz) 


The World’s Leaders in Quality and Uniformity 


Rhodinol I and II Geraniol Extra 
Citronellol Extra 


These very fine French products we have Pre-war quality always maintained. 
in stock. Prices very interesting. 


J. & E. SOZIO, Grasse, France 


Celebrated for Their Flawless Natural Products 


Concretes from Pommades 


On hand—Liquid Mousse de Chene prima. Oil of Neroli, Petales Extra. 
Finest grade 


Sole American Agents 


ELSON & BREWER, Inc. 65 FULTON ST., NEW YORK 


HAND TUBE FILLER 


No. 6-A 


Diameter 14” 
Height 29” 
Capacity 

5 Gallons 
Weight 

85 Lbs. 


HOT WATER No. 0 Folder 
~- yl 15 to Folds from ¥% Inch to 14 Inch Tubes 


= = per BENCH SPACE 2x10 INCHES SHIPPING WEIGHT 1¢ LBS. 
nute 

Tubes % to 1%” 

Diameter 


No. of Clip Diam. of Tube 
6 Cet Oe 


TUBE CLIP HAND CRIMPER 
Capacity 15 to 20 per minute 
Will crimp Clips from the 
smallest to 2 inches 
Weight 20 lbs. 
Tension adjustable 


a Bench space 5x 15 inches THE CLIP THAT DOES NOT 
° ne ° CUT THE TUBE 
Tube, Jar or Powder Labor Saving Filling Machinery Use Clip Numbers when 


smaal 
in Send for catalog of full line of hand and power equipment. : we denetes ae —? 


, GEORGE G. RODGERS, spRINGFIELD, OHIO Lae a poet 
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Getting the Most for Your Money 


HEN you want the very best corks on the 

market, you specify Circle A or Circle B 
brands. You know these trade-marks mean that 
uniform quality and full count are guaranteed by 
a reliable manufacturer—the ARMSTRONG CorK 
ComMPANY 


Then why not take the same precaution when 


buying medium grade stoppers. 
Circle © Cork 
Uniform in Quality Moderate in Price 


are cut, sorted, washed, counted and packed just as carefully as the famous Circle A’s and 
are eligible in every respect to bear the Armstrong name. According to those w ho use them, 
Circle C’s are in a class by themselves—“ the best on the market for the money.’ 


If you have not seen a sample of Circle C Corks, send 10 cents in coin or 
stamps for a sample bag of 100 in assorted sizes from 2 to 6. Sample bags 
of 100 Circle A’s or Circle B’s will be sent for 20 cents in coin or stamps. 


ARMSTRONG CORK COMPANY 


139 TWENTY-THIRD STREET PITTSBURGH, PA 


We Handle These Books 


Chemistry of Essential Oils and Arti- 


ficial Perfumes (Parry) Vol. I.....$10.00 


Chemistry of Perfumes (in French) 
(Jeancard) 


Cosmetics (Koller) 
Hydrogenation of Oils (Ellis) 


Industrial Chemistry (Rogers & 


(Charabot) 


Le Parfum Chez la Plante (in French) 
Aubert) 


National Formulary (net) 


New Standard Formulary (Hiss & 
Ebert) 


Les Principes Odorants des Vegetaux 
(in French) (Charabot) 


Manufacture of Perfumery (Deite). . 3.00 


Perfumes and Cosmetics (Askinson). $5.00 


Pure Food & Drug Laws (Wester- 
7.50 


Scientific American Cyclopedia of 
Formulas 5.00 


Soaps, Candles and Glycerine (Lam- 


Soapmaker’s Handbook (Brannt).... 
Textile Soaps and Oils (Hurst) 


Thornton on Pure Food and Drugs.. 


Twentieth Century Book of Recipes, 
Formulas and Processes 


U. S. Dispensatory 
U. S. Pharmacopoeia (net) 


Volatile Oils (Gildermeister and 


Perfumer Publishing Co., 14 Cliff St., New York 
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7 MAKE ONE IS AN ARTISTIC ACHIEVEMENT. 
MAKE A MILLION IS A SIGN OF SUPER-CRAFTSMANSHIP 


Starting with raw copper and zinc, we produce the sheet metal and then manufacture 
it into thousands of articles. Hundreds of alloys best suited to your requirements are 
at your disposal to choose from in order to fulfill your needs. Perhaps you have in 
mind some article of individual design and exceptional quality which you wish in large 
quantities. VVe can make it for you. Let us quote on your next requirements. 


SCOVILL MANUFACTURING COMPANY 


WATERBURY, CONNECTICUT 
NEW YORK CHICAGO BOSTON DETROIT CLEVELAND ROCHESTER PHILADELPHIA 


GEORGE SCHMITT & CO. inc. 


SUCCESSURS FO 


SCHMIDT &CO. | 
eArt Lithographers and Printers 


ESTABLISHED 1874 


PERFUME: LABELS, CARTONS 
AND DISPLAY SIGNS 
OF EVERY DESCRIPTION 
OUR SPECIALTY 


GRAND & FLORENCE STS. BROOKLYN, 
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COMPACT PUFFS 


Vanity Rouge Boxes 


“The Modern Way” 


COLLAPSIBLE 
TUBES 


Guaranteed not to peel or crack 


Pure 
Tin 


Plain or 


Lead 
Plain or 


Decorated 
Decorated 


WHEELING STAMPING 
COMPANY — 


Factory 
WHEELING, W. VA. 
B. E. Stover, Sales Mgr. 


Eastern Representative 
GEO. K. DILLER 
90 West Broadway, New York 


MADE OF 


High Grade Sterilized 


Lambskin, Lambs’ Wool, 
Wool Eiderdown 
SATIN or LEATHER top, neatly 
finished with a PURL EDGE to 


match your particular package. 
UNSURPASSED WORKMANSHIP 


Let Us Quote You 


THE COSIN CO. 


OFFICE & SALESROOM 


FACTORY ° 
200 Fifth Ave. 
NEWARK, N. J. NEW YORK 
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FRENCH QUALITY 


Large Contracts Our Specialty 


Satisfaction Guaranteed 


Boxes ' ' 
Supplied \ oa French 
Complete ‘ ‘ Designs 


Lithos a ey No Order 
or Sa ee = ay, : : Too Small 
Paper yy : a 


MARIUS MILOU & CIE 
516 Fifth Avenue, New York City 
BOX MAKERS FACTORY 
FOR 25 YEARS MONTELIMAR, FRANCE 





“CENTIFLEUR” 


Will help you to produce best quality odors. 


“METHYL XYLIC ESTER’ 


Will help you to produce lasting odors. 


SAMPLES UPON REQUEST 


VAN DYK & COMPANY 


INC. 1904 


4-6 Platt Street New York, N. Y. 
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The Lorscheider—Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 
FOR 


Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position § in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 
24 Actual Size ble concerns in this line. 





IMPORTED DO YOU BUY? 


Fancy Papers for COLD CREAM 
: VANISHING CREAM 
Box Coverings MASSAGE CREAM 
er. BEAUTIFIERS 
Our extensive line of Box Cover- LOTIONS 


ing papers will fill every need of the 


manufacturer of perfumes and toilet HAIR TONICS 
preparations. FACE POWDERS 
TALCUM POWDERS 
Write for samples. COMPACTS 
TOILET WATERS 
WHITING - PATTERSON COMPANY, INC. PERFUMES 
Shirp 


key Bo, In Bulk or Under Your Own Label? 








If you do, Get our prices, then compare 
our products with what you have been 
265 Canal Street, New York City using. Your Formulae or ours. 


Sole selling agents in the U. S. for Keller-Dorian, R J S LABORATORY 
Silvin & Company, Fancy Paper Manufacturers, . e e 


Lyons, France. | 4204-6 W. Lake St. Chicago 
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“EASTERN REPRESENTATIVES - 


| THE BRISTOL INDUSTRIES INC. 
Woolworth Bldg. - New York City 
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TEAR OFF THis AD. 
Mark a cross (X) in the space before items PETITES 


you desire information on, sign your name and Aluminum Case 
address, and mail to us. % oz. Size Only 


AUGUST GIESE & SON | Ground 


Elongated 
162 WILLIAM STREET Glass 


NEW YORK Stoppers 


TERPENELESS OIL LEMON 


Quality 


ORANGE 


LIMES of . 
Uniformity 
BERGAMOT : 


a s, 4, and % oz. 


*“ LAVENDER Capacity 
“  CASSIA 
“ SASSAFRAS 


PETITGRAINS 


ce as E. J. CALLAHAN & CO. 
a BAY 231 N. FREDERICK ST., BALTIMORE, MD. 





EAU DE COLOGNE 


“ EAU DE QUININE 


— CELLULOID BOXES 


FRENCH FILTER PAPER 
we) ; a i re DISTINCTIVE IN MORE 


OIL ROSE, ARTIFICIAL APPEARANCE SANITARY 

















GINGERINE 


CAPSICINE 
FELT FILTER BAGS 


FILTERMASSE, IMPORTED 








KIESELGUHR 








FILTER APPARATUS 
cemienibeeiapa SIZE OF BOX 1%” x %” 
BEVERAGE COOLERS» WE MANUFACTURE A COMPLETE LINE OF 


Re CELLULOI x 
TRUE FRUIT AROMA ESSENCES ED SCEES FOR ROUGE, POWEE, 


a ae © POLISH AND EMERY BOARDS. 
“ONCEN : — me OUR SERVICES AS SPECIALISTS 
CONCENTRATED RASPBERRY, ARTIFICIAL o GHkisame Gomes 


ARE YOURS FOR THE ASKING 


Che Cellotex Co. 


220-230 West 19th Street 
New York, N. GY. 


Tel. CHELSEA 4392-8129 


YOUR NAME AND ADDRESS HERE 


Seer arly 
Ae 


What influences the first sales 
of Powders and Perfumes? 


HE eye, before the sense of smell, picks out 
the daintiest box or package. The powder 
in the tempting box is sure of a first trial, just as 
the powder which pleases is sure of a second trial. 
In quality,then, your box must equal your product. 


The boxes which Dennison manufactures are 
as inviting as the products they enclose —and as 
distinctive. One look at the varieties of interest- 
ing samples on this page will convince of the 
beauty and taste conceived in manufacturing them. 


And Dennison boxes are quality boxes be- 
cause for seventy-five years Dennison skilled 
workers have made boxes for Perfumers, Jewelers 
and other exacting trades. Write for samples 
and prices. 


Demisone\la mufactwuing Se. 


MAKERS OF FINE BOXES 
Works at Framingham, Mass 


Boston, 26 Franklin St. New York, Fifth Ave. and 26th St. 
Philadelphia, 1007 Chestnut St. Chicago, 62 East Randolph St. 


Sales Offices in 24 cities in the United States and Canada 


London Copenhagen Mexico City Buenos Aires Rio de Janiero 
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AN INVESTMENT 
THAT PAYS 


THE 


HALLER 


Automatic Rotary and Bench 
Filling Machines for all pur- 
poses. 


MANUFACTURED BY 


McKenna Brass & Mfg. Co., lnc. 


First Avenue, Ross and Water Streets 


Pittsburgh, Penna., U. S. A. 


This cut shows our 
Six Tube Bench 
Filler for Any Size 
and Shape Bottles. 


Patented 


November 2, 1909 
December 13, 1910 


Gia 





mutts EPT7S 
. + stypTic ° 
Ka DEODORANT 


& NON’ POISONOUS Pm 
2 fifty tablets AY 
#150 


A Non-poisonous Antiseptic Possessing Styptic 
Deodorant Properties, replacing Bi-chloride of 
Mercury, having medical qualities which Mer- 
cury does not possess. 


The solution of Vaseptic (one tablet dissolved 
in one quart of distilled water) may safely be 
used in all cases where an effective antiseptic 
is required. 

It is recommended to the Medical Profession for 
use in all cases of Leucorrhoea and Vaginal in- 
flammation, and as a douche to prevent commu- 
nicative diseases and Germ invasion. 


Packed Fifty Tablets in a Box (each tablet makes 
one quart of solution). Retail Price, $1.50. 
Liberal discount to the trade. Distributors and 
Jobbers wanted. Send fifty cents in stamps for 
full size box. 


FERROTON PHARMACAL 
COMPANY 


77 Seventh Avenue BROOKLYN, N. Y. 


Rutherford Collapsible Tube 
Coating Machine 


Also machines for decorating collapsible 
tubes in one, two, three or four colors in one 
operation. 


Full particulars furnished upon application. 


THE FUCHS & LANG MFG. CO. 


119 West 40th Street, 
New York, U. S. A. 
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And Mechanically perfect! 


“What do you mean when you say that Victor Tubes are 
mechanically perfect?” asked a_ prospective customer, 
Let us explain: 

You know of cases where, by an increased squeeze, the tube cracked, 
This occurs when the contents happen to stiffen and the greater pressure 
against the wall, cracks it open. Not so with Victor tubes. The walls 
are drawn uniform to the finest fraction of an inch, 

Or leakers, because the cap-threads don’t mate exactly with the nipple. 
threads. In Victor tubes, every cap mates perfectly with the nip ple—no 
leakers in Victors. 

\nd you've seen tubes that, when set on a moist wash-stand or touched 
with a moist towel, leave color stains. But never in Victor tubes. Victor 
colors are fast—they do not run in water. 

Besides all of which, the Victor tube is the tube beautiful! 

Do you want a new tube? Let us submit, without charge, an original model— 


a visualization of the finished tube—something striking, something individual— 
a tube beautiful. 


VICTOR METAL PRODUCTS CORPORATION, 29 Broadway, NEW YORK 


itor 


Camilli, Albert @ Laloue 


(Formerly Albert & Bermon) 
GRASSE, FRANCE 


Established 1830 


FLOWER CONCRETE ESSENCES 


(Solid and Liquid) 
IN STOCK IN NEW YORK 


OILS OF WATERS OF OILS OF 
Peppermint Orange Flower Bitter Almonds 
Petit Grain May Rose Eucalyptus 
Rose of Grasse Cherry Laurel Geranium Rosat of Grasse 
Rosemary, Spike Geranium Rosat dist. over 
Sage, Serpolet Almond Oil Roses 
Red & White Thyme Peach Kernel Oil Lavender of Grasse 
Olive Oil Neroli of Grasse 


Sales Representatives Desired 


L. & E. FRENKEL, INC. 


291 BROADWAY NEW YORK 
SOLE AMERICAN DISTRIBUTORS 
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FERDINAND BUEDINGEN COMPANY, Ince. 


ROCHESTER—NEW YORK 


FINE PAPER BOXES 


Equipped to handle large contracts 
Hand and Machine Made Boxes 


CHICAGO REPRESENTATIVE 


NEW YORK REPRESENTATIVE 


W. JOHN BUEDINGEN 
516 FIFTH AVE. 


TO PREVENT DRYING OUT OF 
TOOTH PASTES 


Shaving creams, etc., and in general to insure a 
perfectly air-tight tube, use our 


NACO 


Compressed Cap Discs 


This important detail is of as much consequence 
as a correctly made tube. 


Our Cap Discs run 100% perfect and can be had 
either plain or paraffined. 


Write us for samples. 


NATIONAL CORK PRODUCTS, Inc. 


Manufacturers of 
Natural and Composition Cork Products 


357-359 Ogden St., NEWARK, N. J. 
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KATHRYN L. ROSE 
38 SO. DEARBORN ST. 


xX 
PAPER CO. 


Saper Specialties for Sérfame and Soap Manufacturers 
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PPRENCH BENDIFANE (Manufac- 


tured by Companie La Cello- 


phane, France) is the ideal wrapping 


= 
Y/' 


Qi 


material for soap and perfume pack- 
ages. It is transparent, it is unbreak- 


KW 


able, it is waterproof, and it is fur- 
nished in any size up to 39x39 in. 
and it may be had in any color de- 
sired. 


U 


Send for samples and prices. 
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MAKE YOUR LARGE COMPACTS 


ON THE 


ALEXANDER PAT’D. COMPACT ROUGE MACHINE. 


MAKES ANY SIZE COMPACT 


FORMULAE FOR 
COMPACTS 
Furnished Free to Clients. 
ROUGE & POWDER 
COLORS 
Geranium Red A-790— 
Maroon A-145 
French Washed Ocher, Peach 
Base 


Ultramarine Blue—Indian Red 


Price Guaranteed 


During 1922 


Compacts Made the “ALEXANDER 
WAY” Ride All Shocks and 


Arrive at Destination in 
Perfect Condition 


Formulas furnished for Toilet 
Preparations, Perfumery, Liquid 
Soaps, Shaving Cream, Tooth | 
Paste, Pharmaceuticals, Etc, 


Consulting Service on Yearly Contract 


A. ALEXANDER, 453 19th Street, Brooklyn, N. Y. 





Cl. oe Sdhenticlies | 
LYONS, FRANCE 


FIXOL AZAROL 
BETULINE 


POLIVIT 
Nail Polish 


In individual pencil containers 


Marschat Import Co., Inc. 
500 FIFTH AVE. NEW YORK, N. Y. 


Foreign Agencies 
PARIS LONDON ANTWERP 





PRAGUE 
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Soap Wraps. 
Gold {Leaf work on 


cloth, leather: 
Settrrz, Clc. 


“Thoeough work 
at reasonable cost 
plus intelligent 
Serrice. 
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DESCOLLONGES FRERES 


LYON, FRANCE 


We specially recommend our 
ANTHEMONIA 5S. 
CASSIE S. 

NARCISSUS no. 48 
OAK MOSS liquid B. 


Excellent and lasting odors. Very 


powerful; good yield. Prices very low. 


PLEASE WRITE FOR SAMPLES. 


Sole agents in 
United States and Canada 


BENJ. FRENCH, INC. 
160 Fifth Avenue 
New York 


DECORATED 


Sound 
NON-METALLIC 
Uno iS 


COLLAPSIBLE TUBES 


No Metal Touches the Contents 


It pays to advertise. That is why 
decorated tubes are so popular. HY- 
GULOID TUBES permit the deco- 
ration to last until the tube is empty. 
The entire contents is removed by 
SQUEEZING and not by FOLDING 
the tube. The tube retains the same 
shape when empty as when full. 


Samples and Quotations Gladly Submitted 


HYGIENIC TUBE COMPANY 
88-90 McWhorter St. Newark, N. J. 


PERFUMER 


STOCK - 
LABELS 


fey 
TOILET 


SS) 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32.4 STREET 
NEW YORK 


THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 





BLEACH HOUSES 
i a2 v eee 
Sita a ae 


Specialties 
Pure White Sun Bleached Beeswax 


Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 
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Fills Any Bottle—Sprinkler or Ordinary Top 


The original vacuum filling 

machine — perfected and 

brought within the reach of 

all makers of perfumes, ex- 

tracts, etc. Used in over 300 
yf re plants. 


\ sia : Rejects all cracked and 
broken bottles. Prevents 
overflowing. 

Tal Fills 1 dram to 1 gallon. 
‘ We also build larger ma- 


chines to fill several different 
liquids at one time; also to 
handle bottles of different 
size and shape at one time. 





International Filler Corp. 
NEW YORK OFFICE: PETERSBURG, VA. 
Middle West Representative 


G. E. TERWILLIGER 
W. M. ROGERS, MANAGER Ashland 7725 125 South Oak Park Ave. Oak Park, Ill. 


Flatiron Building 


Camel Hair Brushes, Glass Rods with Cork or Cap 


ILL help the a v & wT UMEROUS de- 

sale of toilet ait ' " signs in stock or 
preparations and AP) made to order to fit 
drug specialties. | } i i your needs. 


i 
= ———_ ' 

‘ ] ° , 
Write for Samples y \ Write for Samples 
( , i ‘ 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. Y. 


Tycos Catalogs EMBOSSED SEALS and PRINTING 


Behm eT eam et ere) ae) ak ak @ Our Specialty is catering to the Perfume, Cosmetic 
indiv idual interested inthe Gate be and Chemical Trade. 
cating, RecordimezardsControll- @ If you use printed labels for Compacts, Eye Brow 
ins at ee ni Pencils, Lip Sticks, Mascaro, Toilet Preparations, or 
fe) a Display Card, Price List, Catalogue, in fact, any- 
thing in the printing line, we can give you Complete 
Service, from writing your copy to the finished 
product. 
@ Our advice is free. Let us put our heads 
together on your next job, no matter how small. 


CALL Williamsburg 5180. 


ACME SEAL & LABEL CO. 


172-174 Lorimer St., Brooklyn, N. Y. 
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FLORASYNTH LABORATORIES. Inc. 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


DIETHYL PHTHALATE C-. P. 


Odorless Water White 
Spot Contract 


We are supplying this material to a few of the leading distilleries 
who have given us testimonials to the super-excellence of our 
product. We guarantee full conformity to all government specifi- 
cations. We have carried on considerable research work with 
the use of Specially Denatured Alcohol Formula No. 39B in the 
preparation of Perfumes, Toilet Waters and Hair Tonics, and 
will be more than pleased to give you the full benefit of our ex- 
perience in any of your problems. If you are already a user of 
Formula No. 39B specify the denaturant you want DIETHYL 
PHTHALATE FLORASYNTH. 


Specialists in Papers | || MIRRORS 


for Perfumers 


IGHEST quality 
genuine silvered 


CS offer a wits variety of mirrors made with 


fancy papers, colored the best qua lit y of 

wrappings, glassine, etc., grade A glass for all 
to suit every need for box cov- shapes and sizes of com- 
ering for perfumes and Toilet 
Preparations. Glassine envel- 
opes a Specialty. 


pact boxes at attractive 


prices. 


Write for samples and 
Write for Samples and Quotations quotations 


Domestic Mills Paper Co. Royal Mirror Works 


96 Reade St. New York, N. Y. 187 Mercer Street New York, N. Y. 
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Beautiful BACCARAT Glassware 


The finest creations of | 
Compagnie des Cristaller- | 
ies de Baccarat in purest 
crystal cut glassware for 
perfumers are now offered 
to American manufacturers. 


























Many distinctive designs 
for perfumery and _ toilet 
water bottles, smelling salts 
bottles, atomizers. Cut 
glass stoppers, etc. 





Write for Full Information 







Guerin-Pouyat-Elite, Ltd. 
Sole Agents for United States and Canada 
43 W. 23d STREET NEW YORK, N. Y. 






















PRIVATE BRAND 
ONE QUALITY ONLY 





Fabrique de Parfums artificiels et synthetiques 


J. YVON 


Paris—35 Boulevard Magenta—Paris 



















Specialites 





MANUFACTURERS 


ROUGE and FACE 
POWDER COMPACTS 


LIP ROUGE, LIP POMADE, 


NAIL POLISH 
(Cake form) 


IN METAL and PAPER BOXES 


Centrally Located for Quick Shipments 


ABONITA COMPANY, Inc. 
134 S. CLINTON ST. CHICAGO 











Oranger fleurs 





Neroly fleurs 





Vrai Ambre Super-Jasmin 







Super-Origan Rose du Maroc 
Rose J. Fleur s Pommier 
Civette d’ Ethiopie 

Etc. 


Inquiries are invited 
for samples and prices 

















ASHUA GUMMED & COATED PAPER Co. 


MILLS IN ‘a MILLS IN 


OHIO ¢ CANADA 
NEW YORK 2\. N.HAMPSHIRE 


Main Sales Office 
NasHua.N.H. 


YOU OWN 
A TRADE MARK 


You can commercialize your trade 

mark so it will yield interest on 

every cent you invested in it. 
The mission of a plain yellow, brown or 
red paper ends when it covers the box. 
But a trade-marked paper goes farther 
than that, it identifies the product 
with its manufacturer, and helps to sel: 
the goods. It advertises the contents 
of the box, directly and positively at 
the point of sale. 
As a manufacturer you want to see your 
goods well displayed. You are anxious 
that the paper covering identify the 
contents of the box. And you want your 
trade mark to be imprinted on the 
buyer's mind so that it will always be 
recognized. 
Trade-marked papers are being used by 
concerns in nearly every line—shaving 
brushes, tools, underwear, candy, neck- 
wear, etc.—-and by the biggest in the 
line. 
Where a sufficient quantity of box paper 
is used the difference in cost between 
ordinary paper and special trade-mark 
paper is very slight. 
We will be glad to advise you further 
and to submit sketches showing how your 
trade mark or name can be effectively 
used. 

NASHUA GUMMED & COATED PAPER CO. 








J 
$C) STRAIGHTFORWARD statement without at. 
% % tempt at embellishment seems to us most consistent 
Me avacity ali with the facts we aim to convey— with the sincerity of 
our purpose and the significance of our message. 
We manufacture paper—for certain purposes. 
box papers in hundreds of stock designs, colors and finishes 
box papers to order in special designs embodying private trade marks, 
emblems, or names 
gummed papers and fabrics for box stays, labels, etc. 
wax papers for bread wrappers, box linings, candy wrappers and for 
all uses for which wax paper is suitable. 
Box papers are sold thru the box manufacturer with 
whom we co-operate in every possible way and in only 
exceptional cases do we have direct relations with the 
purchaser of the completed boxes. 
Every box manufacturer has or can easily obtain a full 
line of Nashua Samples for your inspection and we ask 
you to insist upon Nashua products because in so doing 
you are certain to get the best possible product, at a fair 
price under any and all conditions. The possibilities of 
improving your containers making them more attrac- 
tive and more practical thru the use of Nashua 
products will be explained fully to you by your box 
maker. 


NASHUA GUMMED & COATED PAPER CO. 


NASHUA, N.H. 


Mills 
NEW HAMPSHIRE OHIO NEW YORK CANADA 
Sales Offices 
NASHUA, N. H. 291 BROADWAY, N. Y. CITY DREXEL BLDG., PHILADELPHIA 
BOSTON, MASS. COUCH BLDG., PORTLAND, ORE. CUNARD BLDG., SAN FRANCISCO 
CONWAY BLDG., CHICAGO 54 JURORS ST., MONTREAL 56 YONGE ST., ARCADE, TORONTO 
MIDDLETOWN, OHIO PETERBORO, ONT. 
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PFALTZ & BAUER, Inc. 


300 Pearl St. New York City 


AGENTS FOR 


E. de HAEN, CHEMiscHE Fasrik “‘List,” 
AROMATIC AND SYNTHETIC CHEMICALS 


E. SACHSSE & CO., 
ESSENTIAL OILS AND AROMATIC CHEMICALS 


DR. F. RASCHIG, CHem. Fasrik, 


MUSCS 


ALBERT SCHOLTZ, CHEMISCHE FABRIK, 
SAPONINE 


WOLL WAESCHEREI & KAEMMEREI, 


“GOLDEN FLEECE” LANOLINE 


Imperial 
Metal Manufacturing 
Corporation 


81-83-85 Sunswick Street 
Long Island City, N.Y. 


Manufacturers of 


The Imperial Leak Proof 
Sprinklers 
“Patented July 7th, 1914.” 


HELIO 
VANITY VIALS 


The 


Superior Quality 
MANY STYLES 


Crislalarl 


PERFUME BOTTLES 
NONE. BETTER 


WE GUARANTEE THAT 
YOU GET SATISFACTION 


W. JOHN BUEDINGEN 


Five Sixteen Fifth Avenue 
NEW YORK CITY 


RICHARD HOFMANN 


Western Representative 


212 W. 11th STREET, LOS ANGELES 
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An Exquisite 
Final Touch! 


1 of the attention—and sales-value 
' of toilet products depends on their 
artistic appearance. Note the final touch 
of richness that The Melba Mfg. Co. have 
added to ‘their product (here illustrated), 
by tying it with Heminway Package Silks 
Made to match any shade of 
backing; for general use as wel 
as for perfumes. Samples of 
five different qualities gladly 
sent on request. 
THE H.K.H. SILK COMPANY 
of N. Y., Inc. 


120 E. 16th Street, N. Y. City 
Dept. T 


UCH 


TRIAL OUNCE $3.10 


OT OO 


The 


TEN) 


~ he 
ATM ne ffm ase 
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ce 


Citra riiireg 


irresistible charm of livin 


CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 50c, per line per in 
sertion, Please send check with copy. Address all communications ty 
PERFUMER PUB, CO., 14 Cliff St., New York, 


BUSINESS OPPORTUNITIES 


Wanted—To purchase manufacturing plants with estab. 
lished business, in toilet goods, perfumes, flavors, pro. 
prietary medicines or specialties, dealing with the trade or 
through agents. State yearly business, lowest cash price. 
and full particulars. Duoform Co., Attica, New York, 


For Sale—Manufacturing business; toilet articles, per. 
fumes, etc. Goods sold to stores. Average business yearly 
$20,000.00 without newspaper or magazine advertising 
Could be greatly increased by sales organization and ad- 
vertising. Other interests necessitate sale. Address B, 0 
No. 972, care of this journal. 


For Sale—Homeo Vials P/L 9 x 70 m/m, suitable for 
perfume; five hundred gross or any part of same @ ik 
gross. J. W. Beavan, 405 Snow Bldg., Syracuse, N, Y, 
Discarded soap wraps. Submit samples. Als 


Wanted ‘ 
Superior Perfume Co., 336 W. 63rd St, 


powder mixer. 
Chicago, Ill. 


Druggists—Sell high grade fancy designed, gold plated 


Sample 60c. With every sample get our interest 


girdles. 
August Zyda, Distributor, Vauxhall, N. J 


ing offer. 


(Continued on page 108) 
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The Irresistible Charm of 
Lilies of the Valley Per- 
fectly Reproduced 


Lilies of the 


TT Tea 


Pn 


Valley—always a favorite for perfumes and toilet 
waters when feminine fancy is consulted—is per- 
fectly reproduced in Oil Lilies V. D. 


Our chemists have solved the problem of repro- 
ducing with indistinguishable exactness the 
cacy and pervading aroma of the living flower. 


SUITABLE FOR PERFUMES AND TOILET WATERS 


tit 


eli- 


Witt 


FOR TOILET WATERS 


Y% ounce to the gallon, 50% alcohol 
% ounce to the gallon, 65% alcohol 


FOR PERFUMES 
4 to 6 ounces to the gallon of alcohol 


POUND $48.00 


ULLAL 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 
New York 


Hee ¥ : 


1114 State -Lake Bldg. 
Chicago 


vA 


soe = -_ ae >< OO, 
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Shipkoff’s Pure Otto of Rose 


Nature ordained that Otto of Rose should have certain Chem- 
ical and Physical Constants. Oil can be blended—having the 
same Constants; but it will not be Otto of Rose. Shipkoff’s Otto 
of Rose is Nature’s Otto. The odor cannot be imitated. 


Before placing your contract, be sure to get Shipkoff’s sample 
and price, and try it. Once Tried—Always Used. 


Highest Awards at All Universal Expositions— 
Including Four Grand Prizes. 


SHIPKOFF & CO. 


Branch Office in Sofia KAZANLIK, BULGARIA 


Model steam factories in Kazanlik, Kalofer, Karlovo and Rahmanlari 


American Distributors: 


ANTOINE CHIRIS CO., 147-153 Waverly Pl., New York, N. Y. 


sf REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


= 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 
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BUSINESS OPPORTUNITIES 















hi OR SALE: Ten P faudler Steel T anks. Gi: iss lined— 
25 gallons each. Good as NEW. A real Bargain to quick 






Branscombe’s Latest List 


Alcohol, All Formulae 
Cocoanut Oil Base 65% 


yuyer. Write for price \ddress Bb, UO, No. 978, 


Care of 
his journal. 











HELP WANTED 




















. Chicago representative wanted by New York house. Fyl] 

’ u 

Crystalite Shampoo 40% line of essential oils, synthetics, ete. \pplications from 

° those holding similar connections not desired. All replies 

Witch Hazel U. 5. P. held confidential. Address H. W. No. 973, care of this 
journal 


Oil Lilac Flower 


(for Toilet Water No. 830) 
Oil Quinine 
(for Hair Tonic No. 1) 
Tincture Cantharides U. S. P. 
Gum Tragacanth Ribbon No. 1 


Creams, Cold, Lemon & Vanishing 



















Wanted—Salesmen calling on perfumers, toilet article 
manufacturers and wholesale drug Houses. We have a 
proposition that will interest pe Quick selling patented 
article. Liberal commission. No bulky samples. Protected 
territory. Won't interfere with your regular line. Write 
us today for further information. Address H. W., No, 96, 


care of this journal. 




























Salesmen—Live wire to solicit bottling, confectionery, 
soda fountain and grocery trade with full line extracts 
syrups, drugs, etc., for established manufacturing chemists, 
Protected territories Liberal commissions \ddress_ H, 
W. No. 974, care of this journal 

















Write for Samples and Prices 





BRANSCOMBE CHEMICAL CO., Inc. 
30 Church St. - New York 








Flavoring extract chemist wanted—competent and 
experienced in preparing natural and _ artificial fruit 
favors. We prefer a man who is also capable of calling 
on the trade. State all details including salary desired, 
experience, etc. Address H. W. No. 977, care of this 
journal, 















(Continued on page 110) 


ace 
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ESTABLISHED 1890 


—"T Z| et 
KAOLIN, SOAP POWDER 


‘ZINC OXIDE. © ZINC STEARATE 
_ MAGNESIA CARBONATE | PREPARED CHALK 


PRECIPITATED CHALK 


» Light, Medium, Heavy, Dense and Free Flowing 


H INFUSORIAL EARTH 
AKER, CLARK & DANIELS, INC. 


_ IMPORTERS AND EXPORTERS 
New York. 
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MANUFACTURERS ONLY 

Olive Oil Shampoo 7 aN U. S. P. 9th Castile 
Soap Base (Special) | Soap (Special) 

Cocoanut Oil Shampoo | U. S. P. 9th Surgical 
Soap Base : Green Soap 

Shaving Cream Liquid Shampoos 

Shampoo Paste —= Liquid Soaps 


Write for samples and prices 


KRANICH CHEMICAL CO. (1s sors start "Brooxxyy, y. x. 


a 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types in 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 


LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP —SOAP BASE— 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 
CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP CQO. — TIPPECANOE CITY, OHIO 


THE BEST 


wo rowsr axons ee COLLAPSIBLE TUBES 


(ALL SIZES) 


Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc. 


nes STANDARD SPECIALTY AND TUBE CO. 


THE “STANDARD” TUBE CLOSING MACHINE NEW BRIGHTON, PA. 


ROBERT NEUMANN TUBE CLIPS 


FOR COLLAPSIBLE TUBES 


“ 99 : : : : . 
QUALITY Paper Boxes Made of nickel zine and will not rust. Eight sizes 


carried in stock for prompt delivery. 
Diameter Tube—Lengzth Clip Diameter Tube—Length Clip 


Specialties: ¥% Inch..... 13/16 Inch | 1 Inch.....19/16 Inch 
“ 1 “ 1% “ 1 “ 


Hand and Machine Made Face i ee ee, 
Powder and Perfume Boxes Rly « 11g « Uillzsne « 
THE H. C. COOK CoO. 


ANSONIA, CONN. 





1401-1411 Plum St. CINCINNATI, OHIO 





THE 


gy es, MEASURE PRINCIL 
(ais 


Patented 


ee 
ae eh 
Ll as 
Dee 
FLOOR SPACE 


“Absolutely 


Aeceurate Filling m 


Perfumers are not interested in extrava- 
gant claims. 

They are vitally interested in stopping 
“overfilling” with expensive liquids 

The U. S. Government is only one of the 
forces interested with them in stopping 
“underfilling” of any kind of liquids. 

The U.S. “Acme” Accurate Measure Fill- 
ing Machine is an “absolutely accurate” and 
very rapid filling mechanism—exactly that. 

Above is only one of the many models in 
which this equipment is already filling a 
wide range of containers from miniature 
vials, bottles, cans, jars and jugs in various 
multiples, up to one gallon packers. 


Prices are extremely reasonable. 


U.S. BORTLERS MACHINERY Co 


INCORPORATED 
You eee a et AL de 


EXECUTIVE OFFICES ano SHOPS 





4017 N. Rockwell St. Chicago, Ill. 


Branches in all principal cities. 
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HELP WANTED 


We desire an industrious and reliable representative 
for Chicago, Ill., who has experience in the Perfumery 
and Flavoring Extract lines. Please state conditions jg 
detail which will be treated strictly confidential. Pierre 
Lemoine Cie. Inc., 294 Pearl St., New York, N. Y. 


=—Ss 


SITUATIONS WANTED 


Young man 26, with three years’ experience in manufae. 
turing and finishing toilet articles wishes position with 
progressive company Atress S. W. 975, care of this 
journal 


Analytical chemist seeks position in essential oil or per. 
fumer’s laboratory. 2 years’ experience with large essential 
oil firm Address S$. W. No. 976, care of this journal, 


BOOKS 


When you want any book on per- 
lumes, soaps, etc. write us. 


14 Cliff St. 
NEW YORK 


ORYING 


Perfumer Pub. Co. 


The “Proctor” Automatic Chip 
Soap Dryer 


lransforms hot boiled soap into thin, uniformly 
dried chips in one continuous, rapid operation. 
Saves time, labor and space. Many installations 
prove it unrivalled for efficiency and economy 
Send for a catalogue 
PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 
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) PURE TIN TUBES 


Our tubes are decorated on modern offset presses using steel faced 
electrotypes. 
he work is handled with a care that produces the most brilliant and 
clean cut effect possible to secure. 
Such tubes have the highest advertising value and will help to sell your 
product. 


PENNSYLVANIA COLLAPSIBLE TUBE CO. 
WILLIAMSPORT, PA. 





LET US FROST YOUR BOTTLES 


(Try us on a sample lot, gratis) 
Buy your bottles plain and get quick deliveries—then frost them 
as you need them, and cut down your dead stock. 
We furnish the frosting compound if you prefer. 


LOMBARD & HENRION 


799 Greenwich St. New York 
PHONE: WATKINS 7769 


to  — or ~ ———__— 





BIGGER, BETTER, MORE ORDERS 
Displaying Samples Quickly 


TWITCHELL PROCESS Attractively, Convincingly in 

KNICKERBOCKER 

THE STANDARD METHOD OF “MADE-RIGHT” 
DEGLYCERINIZING SAMPLE CASES 


THROUGHOUT THE WORLD — ——— 


Kontakt Saponifier eae dit 


FOR HIGH GRADE FATS 5 a Pty : % 


a . 
Kontakt D. P. Saponifier a 


FOR LOW GRADE FATS 








Write Dept. 30 Today for Portfolio of Photographs 


The Twi Showing Designs of Cases for ALL Lines. 
tchell Process Co. | || KNICKERBOCKER CASE COMPANY 
CINCINNATY, QHIO Specialists and Original Designers 


224 N. Clinton Street CHICAGO 
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Pa VE chs MEG FROSTING LIQUID 


\] produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
Ni Hy three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
“Q\9) less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
“\) drying up—therefore, always ready for use. 
Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 


L. REUSCHE & CO., 12 Barclay Street, New York City 


EST. 1881 


‘ 


SPOON ANNAN NOM TR 


NEUMANN-BUSLEE & CO. 


321-323 N. Sheldon Street, Chicago 
Telephone Monroe 1844 and 1845 


| MERCHANTS -:- MANUFACTURERS -:- IMPORTERS 


DEALERS IN 


Essential Oils, Drug and Chemical Specialties, Gums, 
Certified Food Colors, Vanilla Beans, Olive Oil, Etc. 


UNAM 


Hee eee eee 


We specialize in the manufacture of high-grade Shampoo Soaps for the toilet preparation 
trade. 


Liquid Shampoo, Shampoo Paste, Shampoo Base, Liquid Toilet Soap 


Many firms are using our Base Soap in making up their own solutions. It’s a strictly pure, 
neutral, cocoanut oil, potash soap made expressly for liquid soap purposes. 


We also make liquid Shampoo in 10 different brands and Shampoo Paste in 5 brands. 


Write for samples and prices. 


THE DAVIES-YOUNG SOAP COMPANY Dayton, Ohio 


Labeling Pastes | Glyzzerol B 


TIP-TOP PASTE POWDER. Made into a 
Paste with Cold, Hot or Boiling Water. 


cae 
SPHINX PASTE—For high grade 
labels to glass or paper. A SUBSTITUTE 
TINNOL—for plain or lacquered tins. 
MACHINE GUM—For wood or paste- FOR 
board. 
a ers yt nano 
REG. U.S, PAT. OFF b. makes 2 gallons snow white paste 
for general pasting purposes. C. P. GLYCERINE 
For further particulars write 


The Arabol Mfg. Co, ‘OO WILLIAMSTREET New York 
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MACHINE 
MADE 
VIALS 


Our vials are especially adapted 
for the perfumery trade. 
White for prices. 


KIMBLE GLASS CO. 


VINELAND, N. J. 


CHICAGO, ILL. NEW YORK, N. Y. 


Prices for Lovejoy Quality 
Toilet Goods Down to 
Pre-War Levels 


WE manufacture for you: Rouge and Powder 
Compacts in attractive Metal Boxes; Lip 
Sticks and Lip Rouge in Dainty Metal Sliding 
Tubes; and many other products. Neutral and 
Private brands of Face Powder and Talcums, 
Petroleum Jellies, Pomades, Cold Creams, Van- 
ishing Creams, and Massage Creams Especially 
Prepared. 


Write for our 1922 Price List 


HERMAN CHEMICAL CO. 


Established 1878 
228-232 ADAMS ST. BROOKLYN, N. Y. 


Your Seal 
-_——ooe 


Lovejoy Rouge. Fine 
: quality, adherent, will 
Lovejoy Double Compact. not crumble. Red and 

t box, mirror in cover, gold metal box. Vanity 
chamois puff. puff. 


Do You Fill Powder Into Boxes? 


Take a look at 
STOKES 


Automatic 
Box Feeding 
Attachment 


Can be used 
on any 


STOKES 
POWDER 
FILLER 


Increases 
Capacity 
40% 


Send for Circular 


F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney P. O. 
PHILADELPHIA, PA. 


J. N. LIMBERT @ CO. 


12 South Marshall Street 
PHILADELPHIA 


Importers 


of 


Vanilla Beans 


All Varieties 
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Wyrol 


Reg. U. S. Pat. Off. 


The Quality White Mineral Oil 


For COLD CREAMS and LOTIONS 


Absolutely colorless, tasteless and odorless 


Our representative will call upon request 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL CO. (NEW JERSEY) 


44 BEAVER ST., NEW YORK 





SSS SS Sa SSS SS 
BUYERS OF MASCARO STYLE BOXES 


Will be interested in our perfected method of production on this 
type of box. It provides perfect fitting boxes with exceptional 
strength. The cost is lower. 


PICTORIAL PAPER PACKAGE 
r O RAT It O WN 
General Office: oo * Chicago Office: Erie and Green Sts. 


——| (SS) SS) SS — 





HARRAL SOAP COMPANY, Inc. 
132 TO 136 HAVEMEYER STREET 


246 TO 250 SO. FIRST STREET 
BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP 
LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
SURGICAL GREEN SOAP SHAVING POWDER 
MAKERS OF SOA SHAMPOO PASTE TOILET AND BATH SOAPS 


NEARLY HALF CENTURY 
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INDEX TO ADVERTISEMENTS 


aponita Co., Ine ° ‘ 

Ape Seal & Label Co.. cise a 

Addison Litho Co rae co_—es 

Alderman-Fairchild 

F Insert between 40 and Pr 
xxander, A.. . wees 

in Sons, Ltd., Stafford ain. 

American Can Co.. -Front Cover and 9 

American Distilling Co......... . 46 

‘merican Perfumery Co. ........... 118 

Amole Soap Co ae .. 109 

Arabol Mfg. Co..... Jtesevescned (Cie 

Armstrong Cork Co........ - 90 

Atlantic Mfg. Co 

Atlas Label Co 


3agzaroff Freres & Co..... 
Earett 5 Co a oa : 
taxter Paper Box oO ee i 
Deigian Tra ling Co., Ine., 52, 53 and 
Bendix Paper Co. ; ie 
Benton, Holladay 
Berg. Ind. Ale. Co., 
Bermond, Auguste 
Insert between 48 and 
Bertrand Freres . 7 i= : 
Bond Mfg. Co : 
Branscombe Chem. Co., 
Brass Goods Mfg. Co 
Bridgeport Metal 
Brown Co., Inc., O. A... ; 
Buedingen, Co., Ferdinand 
Buedingen, Wm., & Son 
Buedingen, W., John 
Burt, Co., Ltd., F. N..... 
Bush & Co., Inc., W. J. 


Callahan & Co., E. J. 
Carr-Lowrey Glass Co. 
Cellotex Co., The os . 
Chemical Works, Flora 
Chiris Co., Antoine 
Christoff, Christo 

Insert between 16 and 
The H. C ‘ a 


& Co. 
David.. 


‘Ine.. 
Mfg Co... 
..36 and 


Goods 


7 and 


Cook Co., 
Colton, Arthur, Co 

Combes, Cl. .. ; 

Commercial Labys, Inc : : 
Commonwealth Chemical Corporation 
Consolidated Fruit 
Cosin Co. .. ‘ 


Jar Co 


Court Bruno Societe Anonyme 
Insert between 16 and 


Davies Young Soap Co.. 
De Jonge & Co., Louis.. 
DeLaire, Fabriques 
DeLorme-Holman Co 
Delphi Products, Inc. 
Dennison Mfg. Co. 

Insert between 96 and 
Descollonges Freres chavediae 
de Tena, Hijos de Luca 

Insert between 48 and 
Diller, Geo. K. ‘ 
Dodge & Olcott 
Domestic Mills Paper Co... 
Donelian & Co., O.. 
Dupont, Justin 
Duval Compagnie 
Eddy, H. W., “‘The 
Elson & Brewer, 
Essential Oil 
Evergreen 


Federal 


Bond 
Inc... 
Company 
Chem, Co. 


Man” 


Products Co.. 
Ferroton Pharmacal Co.. 
Filler Machine Co., Ine 
Florasynth Laboratories, 
Florome Chemical Co 
Foxon Co., Inc., The.. 
French, Ine., Benj. was 
French, Cosmetic Mfg. Co 
Frenkel, Inc., L. & E... 
Fries & Fries ....... 
Fritzsche Brothers, Inc 
Fritzsche & Co., Franz. 
Fuchs & Lang Mfg. Co 


Gair Co., Robert 

Giese & Son, August 
Givaudan & Co., L 

Globe Collapsible Tube Corp.. 
Goertz & Co., Inc., Aug.. 
Gomez & Sloan 

Gross & Co., Geo, V..... 
Guerin-Pouyat-Elite, Ltd 

H. K. H. Silk Co 

Hammill & Gillespie 

Hanna, Geo. N 5 

H: 


irral Soap Co 





a 


17 


Jarden Litho Co., 


Heine & Co 
Helter, H. L. . a 
Henderson Lithographing Co. 

Insert between 88 and 89 
Herman Chemical Co... ; a 
Houchin-Aiken Co 
Hugues Aine / 
Hygienic Tube Co.. 


Illinois Glass Co........ 
Imperial Metal Mfg. Co... 
International Filler Corp 
Innis, Speiden & Co.. 
Inwald Co., 

Inyo Tale Co. 

Ising Corp., C. 


The 


Kiefer Machine Co., 
Kimble Glass Co 

Klar, Adolph , 
Knickerbocker Case Co 
Kranich Chemical Co 


Landowne & 
Laning, E. } 
Lautier Fils ‘ 
Lemoine, Inc., Pierre 
Levy, Maurice .............. 
Lightfoot Schultz Co...... 
Limbert & Co., J. N 
Lombard & Henrion = 
Lorscheider-Schang Co 
Lueders & Co., George 
Lyon & Co., Inc., J. W. 
Insert between 48 and 


2 and 


McBrady Bros. Sales Corp.. 

McKenna Brass Mfg. Co. ‘ ‘ 
Magnus, Mabee & Renard, Ine 

Manhattan Label Co... ulead 

Marangolo & Figli Fsco. 

Marschat [Import Co., Ine.. ; 

Mechanical & Chemical Equipment 
COT 6 cuss : eeee : 

Mero & Boyveau, J. 

Metal Package Corp 

Milou & Cie, Marius ‘ 

Millville Bottle Works 

Monarch Nusbaum Box 





originally 


or chemical research and 


scientific 


laboratories 


Super Pure Alcohol 


—this product has been developed especially to meet the most exacting 
requirements of those manufacturers blending the highest grade essential 
oils and perfume ingredients. 


The plea of the discriminating perfumer for a neutral odorless spirit, free 
from aldehydes, fusel oil and all other congenerics of ordinary alcohol, can 
be met only by a chemically pure product, manufactured under the direct 
supervision of a specially trained chemical organization. 


We are now producing this Chemically Pure 96% Alcohol in quantities suffi- 


cient to offer it to the entire perfume industry as the ideal Cologne Spirit for 


fine perfumes and 


toilet waters. 


Your inquiries are invited. 


Manufactured by 


U. S. Industrial Chemical Co. 


27 WILLIAM STREET 


NEW YORK CITY 





THE AMERICAN PERFUMER 


Artistic Seals 


at Attractive Prices 


a Tohn Sirort ei 
NewYork, 

MBOSSED seals of quality. In- 

crease the efficiency of your 


- Seg or label and decrease T All Srades of 
Send us a sample of your present VANILLA BEANS 


label. If you have no label, per- 
mit us to create one for you. Let 
us quote you our price on your 


quantities and let us prove how 


GUMS 
much we can save you. Arabic Tra sacanth 


Samples and estimates cheerful- Crude Powdered 
ly furnished. 
. POWDERED KARAYA GUM af 


Monsan 


Atlas Label Co. oa 


119 Lafayette St. New York, N. Y. Muhlet! 


Naarde1 


HIGHEST QUALITY 


IN SOLID OR POWDERED FORM 


STEARIC ACID 


HARD, WHITE, ODORLESS 


RUB-NO-MORE-CO. - FT. WAYNE, IND. 


McBrady Bros. Sales Corporation 


8 So. Dearborn St. - - Chicago 


Plain and Decorated Tin Packages 
Collapsible Tubes 


Direct Importers of Perfumers’ Glassware 





TAX FREE 
Special Cologne Spirits 


THE AMERICAN PERFUMER 


For use in the manufacture of Perfumes and High Grade Toilet Waters. 


80 years’ experience in supplying the trade. Our Legal Department will prepare gratis 
your application and bond. We Solicit Your Inquiries for Samples and Prices. 


Jas. A. Webb & Son, Inc. 


50 & 52 Stone St. 


New York 


INDEX TO ADVERTISEMENTS -continues 


Sociedad Anonima 
a “in sert between 48 and 49 
Monsanto Chemical _— eewewes awa 24 
, Incorporate 
_ Insert between 16 and 17 
Morel & Co 23 


thaler Co., 
_ Insert between 16 and 17 


Naarden, N. V., Chem. Fab 

Nadal & Desparmet : 

Naef & Co., M..... Inside arene Cover 
shua Gummed & Coate¢ -aper 

"I .Insert between 104 and 105 

National “Aniline & Chem. Co 

National Cork Produc ts, Inc 

National Seal Co., 

Neuman-Buslee & Co. Fd 

Neuman, Robert , 

New England Collapsible 

Northwestern Chemical 

Orbis Products Trading Co. 

Owens Bottle Co 

Oxzyn Company 


Pallas Mfg. Co. 
Pappazoglou & Co., Botu 
Inside Front Cover 
Parento Compagnie 79 
Parsons, M. 
Pasquale & Co., Fratelli de 
Passaic Metal Ware Company 
Peerless Tube Co. 
Pennsylvania Oil 
Pennsylvania Coll. Tube 
Perfumers & Jewelers Box Co..... 
Pfaltz & Bauer 
Pictorial Paper Package 
Pilar Freres 
Plumly, Engene K... 
Plymouth Organic Laboratories. ... 
Polak & Swarz 
Insert between 48 and 49 


Proctor & Schwartz, Inc.. 
Quality Label Co 


R. J. S. Laboratory.... 
Reusche, L. & 
titchie, W. C 
Robertet & Co. 

Insert between 16 
tockhill & Vietor , 18 
Rodgers, Geo. G. 
Roermond Chem . Works.. 
Rognetta, Solv. di Deo 

Insert between 16 
Rossville Co., The 

Insert between 56 
Roure-Bertrand Fils 
Rowell Co., E. N. 

Insert between 88 
Royal Mirror Works.... 
Rub-no-More Co. 
Ryland, H. C. 


Sabrane, Fabrique 

Schmid, Julius, Ine 
Schmitt & Co., George 
Schmoller & Bompard 
Schultz Lightfoot Co......... 
Scientific Utilities Co 
Scovill Manufacturing Co 
Seve Lefevre & 

Shipkoff & 

Societe Chimique du Rhone 
Smack Co., A. D. 
Sonneborn. Sons, Inc., 
Sopros 

Sozio, J. ie as 

Sparhawk, Chas. 

Standard Oil Co 


Standard Specialty & Tube ks: 


Stanley Mfg. Co. 
Insert between 72 
Stokes Machine Co., F. 


Swindell Bros. 
Synfleur Scientific Laboratories 
Insert between 8 and 


Taylor Instrument Co..............:. 102 
Thurston & Braidich 

Tin Decorating Co 

Tombarel Freres 

Trece Labys 


Inside Front and 
Back Covers and ae 
Union Specialties 
U. S. Bottles Machinery 
U. S. Ind. Ale. 
U. S. Ind. Chem. Co... 


Valacia Products Corp 
Valmont Mfg. Co., 
Van Ameringen, 
Van Dyk & Co eue 
Van Dyk, Re Madhu cavdcnddeewecacnes 
Verley . 
Viard & Mouquet 
Insert between 16 and 17 

Victor Metal Prod. Corp 98 
Wax, Theo. 
Webb & Sons, Jas 
Wheaton Co., T. 
Wheeling Stamping 
Whitall-Tatum Co. 
White Metal Mfg. 
Whiting-Patterson Co., 
Whittaker, Clark & Daniels, Inc... 
Wirz, Inec., A. H. 

Outside Back Cover and 


York Mirror Works 
Young Bros. 
Yvon, 


Zagara, La....Insert between 48 and 49 


COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 


WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 


ESTABLISHED 1858 


NEW BRUNSWICK, N. J. 





THE AMERICAN PERFUMER 


THIS 
COMBINATION 
COLLAPSIBLE TUBE CLOSER 
AND CLIP FASTENER 


shown in illustration, not only saves floor 
space but the necessity of re-handling of 
tubes, where a separate machine is in- 
stalled for each operation. 


By employing this machine, you therefore increase 
production and decrease the cost. 


Write us today for Catalogue “C,” fully illustrating 
our full line of Collapsible Tube Filling and Closing 
Machines, as well as Clip Fasteners and Clips. 


ARTHUR COLTON COMPANY 


Manufacturers of 


Pharmaceutical Machinery & Laboratory Appliances 
2604 E. Jefferson Avenue Detroit, Michigan 


MIRRORS OF ALL SHAPES 
FOR VANITY BOXES 


WE USE GRADE A GLASS 


Genuine Silvering. 
Write for samples 


YORK MIRROR WORKS 
196 York St. Brooklyn, N. Y. 


Phone: Main 7331 


THE 


All Milk Rolling Massage Cream 


also 
Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 


COLLAPSIBLE TUBE CLIPS 


Nickel Plated, non-tarnishing, non-rusting. 
All sizes in stock for quick delivery. Just 
give size of tube. Salesmen Wanted. 
UNION SPECIALTIES CO. 
5871 Glenwood Ave. Chicago 


IF YOU NEED ANY 
KIND OF 
MACHINERY 
ASK US 


Perfumer Publishing Company 
14 Cliff Street New York 


Information Department 














THE AMERICAN PERFUMER 


Special Notice 


When you place your business with 
the Oxzyn Company—you get the 
benefit of :— 


. Concentration and Specialization, 





. Individuality and Uniformity, 
. Safety and Purity, 
. Co-operation and Service. 
Just what you expect. 
Rouge—Lip Rouge—Eyebrow Pen- 


cils—Large Compact Powder. 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 








VANILLA 


BEANS 


THURSTON & BRAIDICH one COMPANY? 


27 CLF STRBET 


Rialto R CHICAGO 
Established 1866 


_ ~~ 
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Back Your Finished Products 
With Our 


Amalie Raw Materials 


Be assured that Amalie Brand Products will make your results certain. 


Blend our high standards with yours and secure uniform superior quality. 


AMALIE TECHNICAL WHITE OIL 


Coupled naturally with the production of Amalie Medicinal White Oil, is the refining 
of a suitable technical oil for use in the manufacture of cold cream, cosmetics, toilet 
preparations, etc. 


Amalie Technical White Oil is a high grade product. It is a sweet, practically odorless 
and tasteless Mineral Oil. It is colorless, and in appearance like a Medicinal 
Oil. Its sweetness makes it a particularly desirable oil for use in the manufacture of 
cold cream, for use as a spray, and for the many purposes for which a high grade 
Technical Oil is required. 


Also makers of Amalie Medicinal Oil, Amalie Petrolatums, U. S. P., and Amalie Snow 
White Mineral Jelly. 


L. SONNEBORN SONS, INC. 


General Offices: 262 Pearl Street, New York City 


Refinery: Petrolia, Pennsylvania Manufacturing Plant: Nutley, N. J. 
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